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Seeking a share of a market is 
one thing, to work for the benefit 
of all, is another. The company 
that “serves”’ rather than “sells 
will watch its product become 
the standard of the industry. 
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INTERNATIONAL DRYER CORP. 360 Ashburton Avenue Yonkers, New York 
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HOTPOINT COIN-COMMAND 
BRINGS YOU THE WASHER... 
THE PROGRAM-FOR BIG PROFITS! 


From the durable all-porcelain finish to the rugged, coaxial 
transmission, here is the washer for your commercial laun- 
dry! It’s designed to meet your exacting demands for de- 


e 
pendability and economy ... your customers’ desire for fast, "es dannceeeenen rrr rl renee 4 
thorough washing results. * POWERFUL COAXIAL TRANSMISSION “e 
\ 4h 2 FAMOUS AGITATOR ACTION — removes dirt, _ Gives you smooth, dependable operation. e 
Tx e . Transmission carries full-year written parts a 
floats it out of tub — not through wash *%. . replacement warranty! et 
WZ i * e * 
* TWO-CYCLE CONTROL — located conveniently ee cee : 


‘ on top of heavy-duty coin box 


* SIMPLE WASHING INSTRUCTIONS — perma- 
‘ nently fused inside lid 


Hotpoint Coin-Command Washer Dept. CO-3 
5600 West Taylor Street, Chicago 44, Illinois 


Please send me complete information on the 


And, Hotpoint has the purchase program that can be tailored new Hotpoint Coin-Command Washer. 


to your specific needs! Find out how simple it is to have new 





Hotpoint automatics working for you. Fill out and mail the Name 
handy coupon now. 
Firm Name 
O/N-( OMMAND BY 
cz Address 
City Zone. State 
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15 Point 
Insurance 
Coverage 
Protects 


Your Coin 
Laundry 
Investment 


maximum coverage 


at minimum cost! 





Fire 

Lightning 
Windstorm 

Hail 

Smoke 

Riot 

Explosion 

Vehicle Damage 
Vandalism 

Theft 

Plate Glass 
Customer Bailee 
Improvements and 
Betterments 

@ Liability—Products 
@ Business Interruption 


You get this complete Coin-Op 
Coverage, at such a low cost 
because you’re buying an all- 
in-one_ protection package. 
Only M. Kravetz & Co. gives 
you so much sound Insurance 
Coverage for as little as $200. 
Act now! Get all the details 
today. Write, or call. 


OL 6-4000 


M. KRAVETZ 
& COMPANY 


880 Bergen Avenue 





Jersey City, New Jersey. 
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VENDING 1925-1959 has shown a growth from 3 
two billion dollars. Analyzing the figures wi 
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‘yew LAUNDRITE? Big Boy’ 





WASHER-EXTRACTORS: 
/PROVEN PROFIT-BUILDERS FOR : COIN-OPS Field tests prove 
ithe new “Big Boy” has the giant capacity, superior ' washing action and low cost 


| operation to boost your coin-op profits at once. Here’s new washing efficiency for ‘‘big profit” 
_ loads like 9’ x 12’ shag rugs . . . up to five conventional machine loads at once. A com- 
‘pletely automatic 25-minute wash, rinse, extract and shakeout cycle requires less water — 
48-52 gallons per cycle — and less power — economical 34 h.p. motor. Designed with rugged 


oversize 21/2” drive shaft fitted with leakproof seals. 


Available in either cabinet or panel models . . . each as safe and easy to operate as any do- 
mestic machine. “Big Boy’’ is designed for flush-wall construction requiring minimum space 
and no special foundation. Exclusive drop-coin design eliminates “sticky coin” problems. 


send this coupon now for complete details on ‘Big Boy.” ‘Trademark 


{ ot e® 
TROY) rvnony MACHINERY Division of American Machine and Metals, Inc. east Mouine, ILLINOIS 


Divisions of American Machine and Metals, Inc. 
: 
' ROY LAUNDRY MACHINERY e RIEHLE TESTING MACHINES e DE BOTHEZAT FANS . TOLHURST CENTRIFUGALS e FILTRATION ENGINEERS e@ FILTRATION FABRICS 
MAG LTERS e NITED STATES GAUGE . AHM INSTRUMENTS e LAMB ELECTRIC COMPANY e HUNTER SPRING COMPANY e@ SLASER-STEERS CORPORATION 


TROY LAUNDRY MACHINERY, Dept. CO-361, Division of American Machine and Metals, Inc., EAST MOLINE, ILLINOIS 
Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 
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Weather Roulette 


Too often we have heard some convention official remark 
“I hope the weather won't ruin the show.” Too often we haye 


IG... 
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sloshed through a cold and blinding snow storm to get from | 


convention meetings to the exhibit hall at the other side g| 
town. And too often we have found exhibitors talking to cach 
other, rather than to potential customers. 


We think that it's about time that those people who plan 
ey these conventions rely upon good sense rather 
than hopes or luck. Because, chances are that 


winter, it will snow, 


that will make the best planned program, or 
the largest exhibit, a gigantic flop. 


This year, 
the American Institute of Laundering were half lucky. The: 
were graced with three good days. The other three day 


Friday, Saturday and Sunday, were, to put it mildly, bad 
So bad, that we were able to walk through an equipmen 
loaded exhibit hall without bumping into people—even mar 
exhibitors were snow-bound in their hotels for several hour 
after the exhibit was officially opened to the public. 


Not only are winter conventions in the snow belt of 
nation a disservice to the allied tradesmen, but to the member 
of the NID and the A.I.L. as well. How many associatio 
members missed the important meetings about coin-op dr 
cleaning because weather went against them? Too many, Wt 
believe. It’s time this weather roulette stopped. 
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if a convention is planned for the middle @, 
rain, hail, sleet, or jus] 
be plain nasty weather. These are conditions| 
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"My BURKAY water heating system is 
12 YEARS OLD ana operates like new" 


Robert Mitsueda, Chicago Laundry Owner 





BURKAY gas-fired commercial water heating system 
has always supplied plenty of hot water 


“My wife and I are too busy taking 
care of customers to worry about our 
hot water supply,’ says Robert 
Mitsueda, owner of a 28-machine, 
Chicago laundry store. 

“That’s why I’m so satisfied with 
my Burkay water heating system. 
It's 12 years old and operates like 
new. I’ve always had plenty of hot 
water, never spent a cent on repairs, 
and never had any complaints about 
rust spots on clothes.” 

Why spend time and money 
nursing an undersized or inefficient 
water heater, when you can enjoy 


| Bu 7 


a betler way 


AO Smith 


ae 
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RANRAKEE, ILUNOIS * WEWARK, CALIFORNIA 
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years of dependable, trouble-free 
service with a Burkay commercial 
water heating system? A Burkay 
system automatically controls wa- 
ter temperature to prevent cus- 
tomer complaints and wasteful 
overheating. It requires no oper- 
ator, no special attention, little or 
no maintenance. 

These are just a few of the many 
reasons it will pay you to investi- 
gate Burkay gas-fired commercial 
water heating systems. Get the 
full story by returning the cou- 
pon below. 





FREE BOOKLET 


A. O. SMITH CORPORATION 
Permaglas Division, Dept. CO-361 





BURKAY TWO-UNIT SYSTEM for laundry 


stores assures plenty of hot water—night 


and day. If one heater requires service, it 
may be shut off while the other continues 
to operate. 





Please send me information on Burkay commercial water heaters and 
water heating systems for laundries. 


Zone State 





i 
| 
| 
Kankakee, Illinois 
ian 
Name 
} Laundry 
| \ddress 
| City 
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DEAR EDIT@R: 


BBB of Boston 
I have been advised by the Better 
Business Bureau of Boston that you 
are in a position to furnish me with 
some general information about 
coin-ops. Would you please fill my 
request for such information if you 
can. 
Severino Grandoni 
Framingham, Mass. 


We can and we did.—Ed. 


Hawaiian Reader 


We desire to be contacted by 
your advertisers. We want to expand 
our jobber-distributor activities to 
cover the entire coin-op field and 
would appreciate any assistance you 
can give us in obtaining the best 
franchises. Our firm is AAA rated 
by Dun & Bradstreet and we are in 
a diversity of sales and service 
industries all with complete and 









IRON-A-WAY 
FINISHING CENTER 


STEAM and DRY IRON 


WRG one WEARS WERT COMETICN 





or cheaning aeies that you satend irr 

gen hemibter ts ony Panera waite 
ynass ond de yor teoning Sar ein yaw Ore 
> ters Contes ferdht yuor gene GES SOG AORTE 


MODEL LM-70 
add $5.00 for 48” board. Equipped and as- 
sembled wall panel unit only without board, 
available for use with any standard ironing board. 


IRON-A-WAY COMPANY, INC. 


BOX 326, PEORIA, ILLINOIS 
Phone 674-0926 

















competent sales, service and parts 
personnel and facilities to back each 
sale properly. 
George J. Fukunga 
Service Motor Co., Ltd. 
Honolulu, Oahu, Hawaii 


We referred your request to vari- 
ous manufacturers and they will be 
contacting you.—Ed. 


Professional Praise 

May I offer you my sincere con- 
gratulations on your excellent jour- 
nal, of which I and all my colleagues 
are ardent readers. It is a first-class 
publication and what you have done 
is all the more impressive consider- 
ing how new COIN-OP is. Here in 
Britain we are only at the start of 
the coin-op era (Ed. note: see Feb. 
61 COIN-OP, “Coin-ops Go Inter- 
national,” pps. 28, 32, 33, 34, 35) 
so that news of coin-op activities in 
your country is especially interest- 


$89. 


as illustrated 
with 36” 
board 


New IRON-A-WAY 


. . SPECIAL SETTINGS FOR 
COIN OPERATED LAUNDRY AND DRY CLEANING 


@ Armored iron cord (stops thief) 

@ Choice of 36” or 48” steel board 
Rugged stationary board supports 
“Sell” message imprinted on unit 
“Fabric” ironing guide attached 
Red indicator lite (meets code) 
Silicone treated flame proof cover 
Finished in decorous pastel pink 
Wall mounted (conserves space) 
@ Wall panel dimension 18” x 3312” 
@ 25¢/30 Min. thief proof meter 


Available also with automatic 30 Min. TIMER “CUF 
OFF” for providing a FREE PUBLIC RELATION SERVICE 
. a HI-GRADE product, designed with a built-in "Know-How 


resulting from a pioneering "FIRST" in the field with hast 
finishing equipment for the coin store industry. 





. 
ing. May I please have Permission 
to quote from your special ry 
on coin-op drycleaning which 
peared in your October issue? Need. 
less to say, if I or any of my og 
leagues can be of any assistance jp 
keeping you informed of cojp 
activities in England or on the Cop, 
tinent, we shall be pleased to do 

Ancliffe Prince, Editg 
POWER LAUNDRY NEWs 
London, England 





You may certainly have our Der. 
mission to quote from, or reprin| 
the entire report on coin-op dry. | 
cleaning. On behalf of the entin 
staff of COIN-oP, thanks for yoy 
warm praise.—Ed. 


New Reader 


Please send me COIN-OP. I shoul! 
like to have such previous issues 4 
may be available since the October 
60 issue, which I am just now look 
ing at. At present I have one “9 
& 8” coin-op in Mishawaka, Ind 


continued on page Si 


WITH LIVE PENETRATIM 
STEAM... ... 


“WASH AND WEAR” FABRIC, 
FOR 
STORES, 
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in Canada contact 
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REPORT FROM 
New York Stat 47,00 weekly 
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Ohio Laundromat Owner builds $25 to $30 


COIN-OP OWNERS* ALL AGREE... . Siteiarabanal Tie 


BOCK 


PROFITS: 
Get all the facts on Bock’s big profit opportunity. 


*NAMES OF OWNERS QUOTED AVAILABLE ON REQUEST Write today without delay. 











If the snow storm prevented you from reaching 
“Philly” ... you missed the big news of how 
Bock Extractors are making attractive — for 
most coin-op owners. And, most important . 

no operator reported any loss in dryer revenue 
after installing extractors! . . . some actually in- 
creased dryer sales as much as 30 %. 


Others like the space saving features of Bock 
Extractors, especially when planning a store 
expansion. 





BOCK LAUNDRY MACHINE CO. - 3600 SUMMIT ST. - TOLEDO, OHIO 
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HANGER DISPENSER 


With an eye toward coin-op dry- 
cleaning, the Allied Arts Corp. has 
introduced its Handy Hanger dis- 
penser. The unit, which dispenses a 


pack of two hangers for a dime, holds 
a payload of 200 hanger packages 
(400 hangers). The unit features 
separate locks for vender and coin- 
box and is said by the company to 
be easily mounted on the wall. It 
comes packed in a 200-pound test 
carton. Shipping weight is approxi- 
mately 50 pounds. 

CIRCLE READERS SERVICE 


ELECTRIC DRYER 


A coin-metered dryer, model num- 
ber DC-380V, dries any washable 
load, says the company, General Elec- 
tric, with one “safe” heat setting. A 
typical family load of mixed cottons 
can be dried in about 40-50 minutes, 
and a load of synthetics in about 17 
minutes, says G.E. Installed in the 


CARD N 


N 


——— 


unit is an “Accumulator Meter,” set 
for a 30-minute drying cycle. The 
length of the drying cycle can be 
changed by adjusting the number of 
studs in the control cam. Operating 
instructions are permanently _ por- 
celainized on the inside of the dryer 
door. 


fC 


CIRCLE READERS SERV 
FIRE DETECTOR 
Thermotec Model 302 thermostat 
will increase the efficiency of any fire 
detection installation, says its manu- 
facturer, Tomorrow, Inc., because its 


FE CARD N 4 








sensitivity affords a response pattern 
heretofore considered almost unattain- 
able in its ability to automatically sort 
out normal temperature changes from 
actual fire conditions. The unit is de- 
signed as a replacement element in 
present systems in order to modernize 
them, and it can also be used, says 
the company, as an element around 
which a new installation may be de- 
signed. 

SIRCLE READERS SERVICE 


YARD No, 4: 


STAM? VENDER 


A 34-pound postage stamp dis- 
pensing unit that holds 1,600 folders 
is available for coin-op placement 


POSTAGE STAMPS 


SAVE TIME -NO WAITING 


RiGPENSES iw 8 
ANSTARY FELBER 





from Hilsum Sales Corp. Each of the 
unit’s stamp columns can be changed 
to accept the ten, twenty-five or thirty- 
five cent coin combinations desired. 
The Vend-a-Stamp unit is designed as 
a red, white and blue replica of a 
U.S. postal mail box. 


RCLE READERS SERVICE CARD N 


SMALL-SIZE DRYER 


W. M. Cissell Mfg. Co., Inc., an- 
nounces the newest addition to its line 
of dryers, the gas-fired Compact. This 
unit, the company says, fills the need 
for a small-size dryer that gives “big 


ee > ¢ 








The products, developments and 
literature announcements appear 
ing in this section represent 

most up-to-date thinking in the in 
dustry. Each item bears a 
number. To learn more abou 
items which you feel will help you 
make your operation more profit 
able, just circle the appropriaty 
numbers on the Reader's Servicg 
Card. Information will be sent a 
no cost or obligation to you. 



































dryer performance,” yet is low ; 
initial and in operating cost. The drys 
easily goes through a 29-inch dog 
opening and is said to fit any d 
installation perfectly. With a 25-poug 
dry weight basket capacity, the yy 
requires a floor space of 2834 ing} 
wide, 45% inches deep, and 68% 
inches high. The dryer has a combig 
tion gas valve, automatic safety pj 
and pressure regulator, and is avg 
able with coin-meter or time and teg 


perature control. 
R \DER ARD No, WE | 


COIN-OP DRYCLEANER 1% 


A completely self-contained d 
cleaning unit, the MIRACLE } 
that requires only simple electrical anj 
water hook-up, is the offering of 
Mil National Corp. The unit will dm 
clean, extract and dry 25 pounds 
clothes in 35 minutes while operatig 
at a cost of one penny per pound fa 
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perc and power, the company sa 
The unit is housed in a cabinet 4 
aluminum and stainless steel, andi 
finished in a choice of seven ‘J 
fashion” colors. 

f REA CR SERV ARD No. 









WET-WASH BAGS 


According to its distributor, 
tional Merchandisers, Inc., the Vel 
A-Bag provides a special conveniél 
for coin-op customers and results 
repeat business. The unit dispef 
moisture-treated wet-wash bags fot 

continued on page 
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Reals 


We are pleased to send you 
this copy of COIN-oP and look 
forward to receiving any com- 
ments or suggestions you may 
have regarding your industry 
publication. 


Because of your overwhelming 
support and _ acceptance of 
COIN-OP, we have increased the 
frequency of publication to 
an issue a month. 


We are now able to give you 
more profit-making ideas, tips, 
case histories, product informa- 
tion. In short, more of the same 
in-depth reporting that will enable 
you to make your coin-op an 
even more profitable investment. 


The Editors 


FIRST CLASS 
Permit No. 33285 
New York, N. Y. 


MAIL 


REPLY 


Postage will be paid by 
READER SERVICE DEPARTMENT 


COIN-OP 


BUSINESS 


10 East 40 Street 
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New York 16, New York 
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A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 
postage-free card below and mail 
it to us today. 


If you know of other COoIN-oP- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note _ their 
names and addresses in the space 
provided on the card below. 


Thank you. 


v 
Vv 
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] Manufacturer 
Distributor 


Title 
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space to attach your address stencil imprint or print 
wrapper. 
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PLEASE CHECK APPLICABLE BOX FOR 


~] Owner of ATTENDED Coin-Op 
[] Owner of UNATTENDED Coin-Op 
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nee in a blue Moon 


AN INDUSTRY PRODUCES 
AN OUTSTANDING MACHINE 


Big UREN 


dy 


\ MODEL M3750 (METERED) 
MODEL T3750 (TIMER) 





Built under strict quality control that sets a 
new high standard for the industry... has 
self-clearing slug-rejector meter... safety 


door... gear driven transmission . . . perfo- 





; F rated steel lint cylinder ... separate high- 
low temperature control . . . stainless steel or 


high gloss enamel finish. 


Tested, inspected and listed by Under- 
writers’ Laboratories, Inc. 


’ Tested and Certified by Canadian Gas wy 
Association. 


@ Certified by CSA Testing Laboratories | 


These certifications and/or listings are for fuel 2 


burning equipment as well as electrical. 





For illustrated brochure and name 







of nearest distributor, write 


a COOK macuinery CO., INC. 
a WASHERS * EXTRACTORS  @ aaa 


REMIT: We Dallas 10, Texas, U.S.A. Telephone HAmilton 1-2135 
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iW See for yourself the meaning | rye 
/ : j OL Se) 
/ Ask the woman of quality performance... the oa 
Z : : . . and b 
2 who’s used one advantages of dealing directly with ee 
She’ll be enthusiastic about factory for equipment and parts 
J the economy of its big-load 
4 ° 
‘ (10-lb.) capacity . . . about , RCA 
y the wav it washes clothes RCA WHIRLPOOL automatic coin-op washers give! 
A gently, but thoroughly, with rugged construction and long-life operation ...@ 
exclusive Surgilator* agitator of installation and maintenance ... amazingly de 
action that “squeezes” sudsy washing and quality performance that bring rep 


water through every fiber. 
And women like her tell their ee oe 
friends about the coin-op with tages of dealing directly with the Whirlpool fac 

’ Bs = " 
RCA WHIRLPOOL washers! Investigate ... now! 


customers. And you, too, will appreciate the adv 
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RCA WHIRLPOOL COIN-OP WASHERS ARE ENGINEERED WITH BON OPER 
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Counterbalanced lid 








Hinged top for safe loading and 
makes servicing, unloading. | 
if necessary, | 
very easy. 
Wiring harness 


is easily accessible. 






* Thermostatic water 
_ mixing valve controls 
wash water temp. 







Water level control . 
assures correct filling, 
regardless of pressure. 


Exclusive 
~ i 3-point suspension 
saa absorbs vibration . . . 
>= no more bolt-down. 


=_ 








Precision-type 
timer mechanism. 












Lock-type 
"money vault for Lock-on 
added protection. agitator cap 
prevents 
tampering. 





Easy to service... hinged top 

Just lift hinged top for access to approximately 24 of all parts which 
might require servicing. The result is easier, faster maintenance... to 
avoid keeping the unit out of service for long, non-profitable periods. 














Rugged transmission Positive water fill Vibration-free operation 

Designed and built to give years Timer will not advance until 3-point suspension absorbs shock, 
; of service, virtually trouble-free. proper water level is reached. torque and vibration with no coun- 

Gears are sealed in case. Both top _ Filling is controlled by water pres- terbalances, springs or snubbers 

and bottom of spin tube shaft have sure, not a timing mechanism, so necessary. Easy to install... does 
f  sealed-in-oil bearings. correct water level is assured. not require bolting down. 


RCA WHIRLPOOL COIN-OPERATED WASHERS, PRODUCTS OF 
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3 Whirlpool Corporation 
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ail quipment Div. i 
1g rep St. Joseph, Michigan Dept. CL-14 
le adv ' Please send me complete information on RCA WHIRLPOOL coin-op 
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VENDING 1925-1959 


30 million to two 


Since 1925, estimated annual dollar volume of items 


billion in 34 years 


b. Dry Ingredi- 


" 








vended increased from 30 million dollars to more than ents (Instant) 75,200,000 47,000 | 
two billion dollars in 1959, and the number of vending c. Fresh-brew 53,200,000 19,000 
machines in use, from 50,000 to approximately 4 Cookies, Crackers | 
million. and Biscuits 13,000,000 || 
Below are figures which will show, better than any plus—sold in r 
words, just how dramatically the automatic merchan- candy machines 18,000,000 65,000 | § 
dising industry has grown since 1925. Other figures in Fruit Juice 4,500,000 4,500 
this group show how the total vending dollar volume —_ Hot Food 21,150,000 23,500 | ie 
is broken down in terms of particular items dispensed. Ice Cream 27,200,000 34,000 | & 
From these figures CoIN-oPerators will gain some idea Milk Indoor | 
of what type of merchandise they might most profitably Location 
vend in their stores. a. In Cups 2,400,000 1,200 
b. In Cartons 83,200,000 52,000 | 
Estimated Dollar Estimated Number of Postage Stamps 48,000,000 300,000 
Volume of Vending Machines Sandwiches and Pastry 52,500,000 35,000 
Year Items Vended in Use Soft Drinks 633,200,000 1,036,000 
a. In Bottles 450,000,000 900,000 
1925 $ 30,000,000 50,000 **b, Pre-Mix 68,000,000 40,000 
1949 957,920,000 2,158,000 ***c. Post-Mix 115,200,000 96,000 
1951 1,137,810,000 2,743,000 Weighing Machines 1,760,000 88,000 
1953 1,445,250,000 2,747,000 ne 
1954 1,506,875,000 2,819,000 
1955 1,716,435,000 2,965,000 
1956 1,886,975,000 3,217,000 
1957 2,023,325,000 3,471,700 
1958 2,131,970,000 3,716,400 
1959 2,218,700,000 4,016,700 = 
a 
On an adjusted basis estimated sales volume in 1959 7 ; re raf 
is nearly 7 per cent above the 1958 figures. Following ;- 4 Bre m 
are figures for 1959: il } ‘Hi muc 
1959 ESTIMATED SALES THROUGH a 
VENDING MACHINES AND NUMBER othe 
OF MACHINES ON LOCATION “ 
(as of December 31, 1959) 
ot exal 
Estimated 
Number Wai 
Vended Product Estimated of Machines mac 
or Service 1959 Sales on Location divi 
Bulk Vending 
(candy, gum, nuts) $ 36,500,000 730,000 o., | i 
Candy 225,000,000 500,000 a F. 5 
Chewing Gum 15,750,000 , a Be . | can 
plus—sold in Shown here in a 1926 photograph is a bank of all-purpose vending | : 
candy machines 4.000.000 315.000 machines which actually said ‘thank you" when a purchase was made | | 
Cigarettes 840,000,000 700,000 } put. 
Cigars 2,940,000 21,000 ** In post-mix machines the ingredients are mixed " 
Coffee and Hot the vending cup after the machine is activated. 
Beverages 189,600,000 100,000 *** In pre-mix machines the beverage is mixed in a} 
a. Liquid vance and transported to the machine in tank G 
Concentrates 61,200,000 34,000 then dispensed in a vending cup “pre-mixed.” Q 
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“Doubled my profits—cut service calls to the bone 
with my new General Electric Filter-Flo Washers.” 


“] figure profits two ways,” says Mr. Lipton. 

“How much does a machine bring in...and how 
much do I have to pay out for repairs to keep that 
machine going. One’s not much good without the 
other. 

“My sales and service figures tell the story. For 
example, one week the 10 General Electric Filter-Flo 
Washers brought in a total of $34 more than 20 
machines of different make. Another week, the in- 
dividual General Electric Washers brought in 100% 
more profit per unit, than the other brand. 

“Service calls? Only two in six months! You 
can’t beat that kind of performance! 

“I have opened a new store in Louisville and 
putin 18 General Electric Washers—and a big 


Progress /s Our Most Important Produet 


GENERAL @@ ELECTRIC 
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—says Stan Lipton, Jiffy-Jeff Laundry, Jeffersontown, Ky. 


#9? 


General Electric Washer sign on the store front 
Thanks, Mr. Lipton, for backing up what we be- 
lieved all the time—that a General Electric Filter-Flo 
Washer is the most profitable, dependable machine 
you can install in a coin-laundry. 
For full details on General Electric coin-oper- 
ated laundry equipment, mail coupon below. 


=a 


ow eee eee 


To: General Electric Company 
Home Laundry Department 
Appliance Park —Bldg. 1, Room 207 
Louisville 1, Kentucky 

Please send complete information on using General 

Electric Filter-Flo Washers in a coin-operated laundry. 


Name 








Street 
City & 
Zone 
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long your best buy.....Now even better 


WEBEN Koppes exse SYSTEMS 


= tank lining 


are now equipped with 


Glasti-Klad is a heat hard- 
ened lining that gives almost 
complete corrosion protection 
against a wide variety of 
corrosive agents. Glasti-Klad 
protects like glass but it’s 
tougher and sturdier . . . beats 
galvanizing because of heav- 
ier film thickness and high 
dielectric strength. It is com- 
pletely odorless, tasteless and 
non-toxic ... is absolutely 
impervious to all water con- 
ditions. Glasti-Klad is a 
product of WEBEN’S con- 
stant research toward better 
products. 


Famous KopperTherm heater and the WEBEN Glasti-Klad hot water storage tank... 
combined at the factory with a specially designed pump system. On a steel base with 
skids... actually provides a factory installation with only hook-up required on location. 


Also available “knocked down.” 


manufactured by WEBEN BOILER AND TANK CO., INC. 


eee ISL sam (3 


1616 ANSON ROAD «¢ DALLAS 35, TEXAS °¢ FLeetwood 7-6331 
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2ECTORY OF | 
TER HEATING AND - Pe 
)NDITIONING EQUIPMENT ACE TANK AND aaa 


The water heater line includes 
models F3A, F4A, F5, which are de- 














Peek directory is designed signed for coin-op use. The Ace line is 
e fee CS gar gre engineered for “greatest possible heat 
by 


, . transfer” and features a single, con- 
POGUE CMCC 


Te CMe Ce Mee Leas 
Roa! throughout the directory are features 
aM E cos hardness testing, basic heater 
and the heating characteristics of common 
eC mr aur etican cul emails 
Ae POM UCM Ce Me comic LaCie 


tinuously-wound, copperfinned coil 
one-inch inside diameter. One inch of 
the patented fin tube used in Ace 
heaters is equal, says the company, to 
nine inches of plain tube of the same 
diameter. Therefore, 30-feet of fin 
tube has the same heating surface as 
270 feet of plain tube. 


“Ir oramrpoe crovierec 


RCIE REA ERS 


ATLANTIC STEEL BOILER CO. 

A heating unit and boiler in one 
package, especially suited for coin- 
ops, and burning oil, gas, or a com- 
bination of the two, is the offering 
of this company. Among the unit’s 
advantages, says the firm, is the re- 
duced installation costs attributable to 
the lack of chimneys. The complete 
boiler units include a _ forced-draft 
burner and controls mounted and 
wired, water mixing valve installed, 
unit ready for connection to water 
and electric utilities. There are seven 
sizes available to handle peak recov- 
ery rate of 550 gallons per hour to 
2,100 gallons per hour. 


BRYAN STEAM CORP. 


Line of indirect water heaters for 
use in coin-op laundries has been 
manufactured by the company. Capa- 
ble of supplying from 125,000 to 
2,250,000 Btu’s, the heaters are made 
in gas or oil fired models. All units 
are designed and built to requirements 
of ASME code. The gas fired models 
are A.G.A. approved. The heat ex- 
changer is constructed of heavy cop- 
per tubing. Bronzed heat exchanger 
heads are bolted to the boiler frame. 
They are easily removed for cleaning 








Testing for 
HARDNESS 


One of the most common mis- 
conceptions about water is that “as 
long as it’s wet, it’s water .. . and 
all water’s the same.” 

Nothing could be further from 
the truth. In fact, the only com- 
mon denominator shared by all 
water throughout the world is that 
it’s wet. 

Although water varies in many 
respects—purity, chemical and min- 
eral, oxygen and carbon dioxide 
content, the operator should be most 
aware of a water condition called 
“hardness,” inasmuch as the degree 
of hardness in a given water source 
directly affects the amount of soap 
and detergent which must be added 
to a wash-load and, to some extent, 
the quality of the wash itself. 

Before we proceed to tell you of 
a simple test for water hardness, 
COIN-OP wishes to express its belief 
that every COIN-OPerator going into 
an area where comprehensive infor- 
mation about the local water is not 
available should consult a water 
testing laboratory. For a small fee 
these professional water consultants 
will thoroughly analyze the water 
to be used in the proposed coin-op. 





All you'll need to make the simple test is a 
two-ounce screw cap bottle, a glass medi- 
cine dripper bottle and olive or cocoanut 
oil shampoo, 


16 


or replacement, the company says. All 
controls, gauges, and tappings are al 





the front of the unit for ease in serv- 
icing. 
CIRCLE READERS SERVICE 


> 
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CLAYTON MFG. CO. 

Availability of a _ self-contained, 
fully - automatic, compact portable 
steam generator has been announced 
by Clayton Mfg. Co. The 110 h.p. 
oil-fired unit requires only water and 
fuel supply, says the company. Light 
in weight, it is designed for general 





industrial use wherever size, weight 
and non-availability of electrical power 
are factors. The unit operates on the 
forced circulation principle, providing 
full steam pressure, says the company, 
in approximately three minutes after 
a cold start. 

CIRCLE READERS SERVICE CARD N 


COLUMBIA BOILER CO. OF 
POTTSTOWN 


Indirect water heater line intro- 
duced by the company is available in 
oil or gas fired models. These tankless 


oOo 





units feature water heating coils y| 
heavy gauge integral finned rolled cop. | 
per. The unit produces from 200 y [ 
1,000 GPH, continuously at 100°F Ecli 
rise, the company says. Specially gf au! 





signed units for greater capacities g,) 848 
available. Another feature of the unig | 
is quiet operation made possible ty} 
ample combustion space and insu 
tion. Units are ASME code Con. 
structed. 
COMMERCIAL HEATER CO, 
The gas-fired “Nick-O-Line” wate 
heater, newest in the Commercial ling x | 
5 
vari: 
35,0 
FM, 
men 
tom 
wire 
ship 
RX 
tor 
thir 
aie | bee 
is said by the company to be gainin| | abc 
wide acceptance in the coin-op indy. hel 
try because of its “specially-designed’) | mo 
nickel lining. This lining, chemicaly} | pre 
deposited to the base steel, reduces th! | Ser 
damaging effects of problem water ani | sen 
increases heater life beyond normi| | you 
expectancy, the company says. _—— 
CIRCLE READERS SERVICE CARD No, § 
DAY & NIGHT MFG. CO. G 
Armored Jetglas, an exclusive fe al 
ture of the company’s storage booste cnn 
hot water heaters, is a safety-seal ¢ “in 
with 
iS a 





high-density glass. It is said to It 
crease the life expectancy of the unit 
A complete manifolding kit is aval 
able to customize the hot water systet 
in balanced multiple installations. Th 
storage heaters in 70 and 100 gallo) shell 
storage capacities have recoveries 0) struc 
151 and 185 GPH at 100°F rise. It} othe 
stantaneous booster heaters with 2 struc 
and 40 gallon storage capacities hav) clear 
recoveries of 80 and 135 GPH. says. 
IRCLE READERS SERVICE CARD No. #§ CIRC 
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ECLIPSE FUEL ENG. CO. 


The Mettler Co., Inc., division of 


Eclipse, has announced a new line of | 


automatic motorized, mechanical-draft 
gas burners. Featuring a selection of 





six burner sizes in 15 burner assembly 
variations, and providing capacities to 
35.000 Btu per hour, the burners meet 
FM, FIA, and other code require- 
ments, the company says. The “Cus- 
tom Fan-Air” burners are assembled, 
wired, and tested at the factory and 
shipped ready to install. 

CIRCLE READERS SERVICE CAR Na 68 
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EWING MFG. CO. 

Gas operated hot water heaters de- 
signed and engineered for the indus- 
trial-commercial user has been an- 
nounced by the company.  Self- 
generating and thermostatic controlled 
with 100 per cent automatic shut-off, 
is a feature of the units. The outside 





Shell of the line of heaters is con- 
struced of 44-inch boiler plate. An- 
other feature of the ASME con- 
structed unit is a drain valve for easy 
clean-out and flushing, the company 
says. 

CIRCLE READERS SERVICE CARD No. 66 
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They will give you advice in terms 
of what water-softening equipment 
is required, what type of plumbing 
is necessary, what type of cleaning 
agents you should recommend or 
make available to your customers, 
etc. In short, a water analysis can 
Save you money, a water analysis 
can make you money. 

Here is a rough test for water 
hardness as outlined by Hammond 
Montel Water Technology and Cor- 
rosion Engineering Laboratories, 
N.Y.C. 

For this test you will need the 
following, readily - available equip- 
ment: 

1. A two-ounce, screw cap bottle. 
A small medicine-dropper bottle. 
An olive, cocoanut oil or vege- 
table oil liquid shampoo, con- 
taining no alcohol whatever. 

Collect a one-ounce sample of 
the water to be used in the prospec- 
tive coin-op. This water may be 
taken from the tap, reservoir or well. 

For easier manipulation, fill the 
small medicine-dropper bottle with 
shampoo. 


why 





With the dropper, add one drop 
of shampoo to the half-filled, screw- 
cap bottle. 

Shake well. If lather persists for 
five minutes, water may be consid- 
ered “soft.” 

If lather does not persist for five 
minutes, continue adding shampoo, 
one drop at a time, until you can 
shake up a persistent (five minute ) 
lather in the sample bottle. Make a 
note of the number of drops of 
shampoo that are required to make 
a permanent lather. 

Compare your results with the 
following rough values: 

1-2 drops shows soft water, prob- 
ably in the neighborhood of 0-2 
grains of hardness per gallon of 





water. Each “grain” is equal to 17 
parts of hardness per million parts 
of water. 

3-4 drops shows medium - hard 
water-hard water, probably 3-4 
grains of hardness per gallon of 
water, or 51-68 parts of hardness 
per million parts of water. 

5-6 drops of soap required shows 
hard water, 5-6 grains of hardness 
per gallon of water, or 85-102 parts 
of hardness per million parts of 
water. Over 6 drops of shampoo 
shows very hard water, and defi- 
nitely indicates a need for further, 
more extensive water laboratory 
testing. 

As your hardness increases, so 
will your customers’ need to add 
additional soap or detergent to per- 
form an adequate cleaning job with 
water at 140-160 degrees fahrenheit. 
Bleach will usually not be greatly 
affected by variations in water hard- 
ness. O 

Hammond-Montel, Incorporated, 
offer this test only as a guide to give 
an approximate range of hardness in 
a water supply, so that a rough idea 
of soap and detergent requirements 
can be made simply and quickly. If 
this preliminary test shows attractive 
possibilities, the services of a profes- 
sional water consultant should be em- 
ployed for a more critical examination 
and analysis. 

Evaluations should be made of the 
relatively corrosive action of the water 
supply on various metal components 
including piping, valves, pumps, etc., 
used in the Coin-Op installation. Dis- 
solved iron and manganese content 
should be known. Suspended solids or 
organic discoloring in the water sup- 
ply could be a serious problem in a 
Coin-Op operation. 
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AJAX IRON-A-MATIC... 


MACS EE ERO te Gt 
Automatic lroner! 


AJAX IRON-A-MATIC can set your COIN-OP apart from 


all the others. Developed exclusively and manufactured 


yf 
4y 


especially for your type of operation. 


a |_| 


NII 
\ 
HSE 


[ |_IN 
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Surveys in the field prove WOMEN WILL GO OUT OF 
THEIR WAY to your COIN-OP to use this newest sensa- 


SHER 


SNCLELT 
we 


tion that enables them to give a professional look to 
their ironing . 


‘\ 


. - and without any previous instructions. 


Safe, completely automatic AJAX IRON-A-MATIC is what 
women have asked for . . . to be able to iron clothes in 
half-the-time, right when they are ready for ironing — 
at your COIN-OP. While the tumble work is being dried, 
they can utilize their time to press their finished work. 


AJAX IRON-A-MATIC turns IDLE CUSTOMERS into IRON- 
ING CUSTOMERS and OCCASIONAL CUSTOMERS into 
REGULAR CUSTOMERS, and you turn IDLE SPACE into 
profitable space. 


Since 1929... “The Leader in Design’’ 


AJAX PRESSES 


619 So. 5th West Salt Lake City, Utah 


Please send your ‘‘Blueprint for More Profitable 
AJAX **‘World Standard’’ Business With the Ajax IRON-A-MATIC”’ to: 


CTS TT ae eae ett: 
Presses for every purpose. 

oe OOM let Ue 
tive or Mail Coupon for addi- 


tional information. 
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Making water HOT 


The only way to make water hot 
is to burn fuel. The “fuel” might 
be anything from old clothes to 
uranium. However, for practical 
purposes the typical COIN-OPerator 
is best advised to stick with the 
more readily-available fuels such as 
natural gas, bottled gas, oil, coal 
or electricity. These fuels are con- 
verted to heat energy, normally, in 
three types of boilers: Direct-Fired; 
by an intermediate carrier such as 
steam or hot water—lIndirect-Fired; 
or by electrically-heated surfaces— 
Electric Water Heating. The sim- 
plest method is to have fire on one 
side of a metal barrier and water 
on the other. 

Below is listed a basic analysis 
of the three basic types mentioned. 
Since local laws normally provide 
that water heated to 140-160 de- 
grees be readily available to coin-op 
customers at all times, the COIN- 
operator should familiarize himself 
with the various types of hot water 


heating inasmuch as it will remain 
a condition of owning a coin-op. 


DIRECT-FIRED TYPE 


Oil - burning, direct - fired water 
heaters usually are of steel, and op- 
erate with higher flame temperatures 
and better efficiency than commen- 
surate-sized, coal-burning heaters. 

Gas - burning, direct - fired water 
heaters may be of the instantaneous 
or storage type. Instantaneous 
heaters are generally constructed of 
spiral water tubes of copper, around 
which the products of combustion 
circulate upwards from _high- 
capacity burners. Storage-type heat- 
ers may include in one unit an in- 
sulated storage tank, a combustion 
chamber, flues, burner equipment, 
and controls, or may consist of a 
separate storage tank and external 
direct-fired water heater, which may 
be a so-called “side - arm” heater 
for small capacity, or a gas-fired 


BTU'S DERIVED PER UNIT OF COMMON FUEL 










NATURAL GAS 
Per Cubic Foot 


MANUFACTURED 
GAS 
Per Cubic Foot 


PROPANE GAS 
Per Lb. 


BUTANE GAS 
Per Lb. 


#2 FUEL OIL 
Per Gal. 


#6 FUEL OIL 
Per Gal. 


COAL 


Per Lb. 13,000 


ELECTRICITY 
Per Kilowatt Hour 








= 138,000 


WaT, 


145,000-250,000 
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FULTON BOILER WORKS. INC (shov 
2 ax ss ’ ~ ¢ 
[he “miniature” steam boilers come : a 
i un 
in two-horsepower and four-horse PRC 
is ‘ CIRC 
power, gas or oil-fired models, The 
NA’ 
Tal 
teed 1 
has b 
Using 
indire 
} 
units boast no tubes or coils, pressure 
atomizing oil burner, two low water 
cut-ofls and full insulation, and come 
complete with water level controls, 
REA ARD No 4 peratt 
times, 
HYDROTHERM, INC. ture is 
serve. 


Compact gas-fired laundrotemp, in- mIDC 
direct cast-iron water heater has an) 
all-copper heat exchanger. The unit NI 
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CIRCLI 
fits through standard doors and oper 
ates on natural, manufactured or pro- SID E 
pane gas. | 
CIRCLE READERS SERVICE CARD No. & Indi 
produc 
LOOKOUT BOILER & MFG. CO, | Me: 
, compa 
Three types of automatic boilets——— ayaijay 
the horizontal Scotch Marine type, the units 
vertical tubular type and the side fired ments 
CIRCLE 
PORT 
Dire 
are av: 
type— have been made for the coitt | 
op market. All types, ASME cot 
structed, are available for oil or g8! 
firing models. The Scotch type boilet 
produces a maximum of 125 pounds} 
working pressure. The tubular type | 
MARCI 
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the coil 
MiE COM 
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pe boilet | 
5 pounds | 
lar type, 


COIN-Of 


(shown) is available in models from 
3 to 60 hp and has a maximum of 100 
ounds working pressure. 

CIRCLE READERS SERV 


NATIONAL COMBUSTION CO. 


Tankless hot water heater, guaran- 
teed never to cause rusty wash water, 
has been introduced by the company. 
Using a copper heat exchanger, the 
indirect-fired unit has positive tem- 





perature control of wash water at all 
times, the company says. Another fea- 
ture is an extra large, built-in heat re- 
serve. 

“IRCILE READER ERV 


NIAGARA WELDMATS, INC. 


Vertical and horizontal water stor- 
age water heaters, available from the 
company in 55 standardized models, 
all conform to ASME specifications. 
The units are constructed of welded, 
flange quality steel. Removable U-type 
heating elements are constructed of 
seamless drawn copper tubing. The 
tanks are made with various linings. 
CIRCLE READERS SERVICE CARD No. 7! 


SID E. PARKER BOILER MFG. CO. 


Indirect hot water boiler capable of 
producing 254 to 1,105 GPH at 100°F 
rise, has been manufactured by the 
company. Gas fired models only are 
available; the company The 
units are made to meet the require- 
ments of coin-operated laundries. 


CIRCLE READERS SERVICE CARD N 


\ VLE 


says. 


PORTMAR WATER HEATER CO. 


Direct fired volume water heaters 
are available from the company. Heat- 
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ers are available in four sizes, ranging 
from 135 to 300 GPH. They are 
equipped with anode rods for added 
protection against corrosion. The 
units are, says the company, ideal for 
coin-ops because they automatically 
supply large quantities of hot water 
for the washers. 

SIRCLE READERS SERVICE CARE 


PRECISION PARTS CORP. 


Designed for radiant panel, convec- 
tor, baseboard and radiator-type heat- 
ing systems, this unit is said to elimi- 
nate fire hazard because there are no 
gas, oil or coal flames, and no need 
for chimneys or furnace rooms, says 
the company. Units are available in 
sizes from 40,948 Btu to 2,500,000 
Btu. The absence of smoke and fumes 
results in cleaner, more healthful heat. 

RCLE READERS ERVICE ARTI N 14 


FRED H. SCHAUB ENG. CO. 
The company’s packaged “Iso- 


Therm” hot water heating system is 
designed to solve the problem of how 





maximum 


to get a amount of hot 
water for peak loads with a limited- 
size boiler. The packaged unit is de- 
signed for coin-ops requiring hot 
water loads up to 900 GPH. Because 
it is completely packaged—with all 
interconnecting piping and wiring al- 
ready done—installation cost is said 
to be substantially lower than with 
conventional storage heaters. The op- 


tional “Chromasoid” lining protects 
the unit against rusting and “red 
water.” 

>IRCLE READERS SERVICE CARD No. 75 


SHAVER BOILER & EQUIP'T CO. 

The TEX-CO hot water heater is 
offered in seven different models. Both 
AGA and ASME models are avail- 
able, and, where required, units can be 
furnished as a combination of both 
AGA and ASME. Each model is de- 
signed to supply ample hot water from 
a single unit water heater installation 
to operate any size coin-op, from 10 
to 50 machines. All models are of the 
self-contained storage type, with up to 
300 gallon storage available. The 


boiler for larger capacity. Gas boil- 
ers used for direct hot water supply 
must be able to withstand the city 
water operating pressure. While 
direct-fired gas heaters are used gen- 
erally for residences and small in- 
stallations of 100 gallon storage ca- 
pacity or less, indirect heaters are 
recommended for larger installa- 
tions. 


ELECTRIC WATER TYPE 


Electric water heaters for hot 
water service in residences and com- 
mercial buildings are predominantly 
of the automatic storage type. These 
generally have a cylindrical tank 
mounted vertically, with a primary 
electric heating element or resistor 
near the bottom, and a secondary 
unit located within the upper one- 
quarter of the tank. Water heaters 
of the single-heating-unit type have 
an element only at the bottom. The 
first cost of automatic electric heat- 
ers is somewhat higher than that of 
the fuel-fired types, owing to the 
need for larger tank storage to com- 
pensate for the limitations of recov- 
ery rate, since for economical elec- 
tric service the connected load 
should be kept low. Large tank ca- 
pacity is necessary also with off- 
peak operation, where there are low 
electric rates for this class of service. 
INDIRECT WATER HEATERS 

In the indirect method, either 
steam or hot water is used for heat- 
ing the water. With steam, the 
water to be heated is preferably cir- 
culated around the outside of the 
steam tubes which are submerged 
within a tank. The coils usually are 
of copper, and are U-shaped to per- 
mit expansion and contraction. The 
shell may be of steel, with a pro- 
tective coating or with a special in- 
side protective lining, or may be 
of copper or copper alloy. Where 
straight heating tubes are used, one 
end of the tube is usually expanded 
into a “floating” head to take care 
of expansion. The coils should be 
capable of easy withdrawal for in- 
spection and for removal of scale. 
Instead of steam, the heating me- 
dium may also be hot water inside 
the tubes. O 
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units are shipped assembled and are 
ready for immediate use. Both oil and 
gas-fired models are available. 


CIRCLE READERS SERVICE CARD N 
A. O. SMITH CORP. 


The Burkay Model 618 of the Per- 
maglass division, A. O. Smith Corp., 
is installed for use with a storage tank 
and circulating pump. The heater is 
constructed, fully approved by AGA, 
ASME and Canadian Associations, 
with two series of tightly wound cop- 
per water coils. These form the com- 
bustion chamber. All parts of the 





heater that come in contact with water 
are copper, brass or bronze. The heat 
exchanger is copper fin-and-tube, lead- 
alloy coated for additional protection 
against the products of combustion, 
the company says. 

CIRCLE READERS SERVICE 


STEAMASTER BOILER CO. 


Horizontal tubular and Scotch 
Marine type of boilers are made by 
the company. The horizontal units 
have submerged tubes so no water line 
corrosion or pitting will result, the 
company says. In addition, spiral tur- 
bulators in each tube give maximum 
heat absorption. 


CIRCLE READERS SERVICE CARI 


UNIMAC CO. 

A line of water heaters has been 
designed to supply a steady volume 
of hot water. Model U90 has five 
burners, model U21 has four burners. 
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Both are reported to have high recov- 
ery rates. Units may be installed in- 
dividually, or, if demand increases, a 
multiple installation can be fitted. 
Combustion areas are _ accessible 
through a large-size steel door. Model 


yy ; 





U90 has four flues and model U21 
has 12 flues. Two thermostats con- 
trol water at high outlet temperatures 
of 150-degrees and 170 - degrees F. 
automatically, without excessive tem- 
perature rise caused by low gallonage 
draws. 
RCLE READERS SERVICE CARD hb 


VIKING SUPERIOR CORP. 


Said to be the only water heating 
unit with directed internal jet circu- 
lation, the Viking heater is compact, 
easy to install, and economical, the 
company says. 

CIRCLE READERS SERVICE CARD No. & 


WEBEN BOILER & TANK CO., 
INC. 


The company’s line of hot water 
boilers designed specifically for coin- 
op use includes four models: model 





#300A, 300,000 Btu per hour input, 
240,000 Btu per hour output, 290 
GPH at 100-degree rise, 120 gallon 
storage; model #500A, 500,000 Btu 
per hour input, 400,000 Btu per hour 
output, 484 GPH at 100-degree rise, 
154 gallon storage; model #700A, 
700,000 Btu per hour input, 560,000 
Btu per hour output, 675 GPH at 
100-degree rise, 201 gallon storage. 
The boilers are designed for use with 
natural or propane gas only. 

CIRCLE READERS SERVICE CARD No. 8 


SOFTENERS 
BOMARC INDUSTRIES 


Automatic fiberglass water soft, 
eners, delivered with resin already jg 
the mineral tank, is a feature of the 
company’s line. Other features jp. 
clude all-brass fittings; few Moving 
parts, automatic by-pass, and a cop. 
tinuous flow of water during regener. 
tion. The polyethylene brine tank 
holds up to six months supply without 
refilling. 


CIRCLE REAL 


ERS SERVICE CARD No, § 


BRUNER CORP. 


A line of water softeners “designed 
with the COIN-oPerator in mind” js this 
company’s offering. Both the “Sol 
Valve” and the “Automatic” modes 
feature galvanized softener _ tanks, 
automatic backwash control, oversized | 
piping and full-flow distribution syg. 
tems, softening mineral, cycle control, 
Softeners are available in 22 different | 
sizes, with exchange capacities from 
150,000 to 900,000 grains. The pre. 
assembled and pre-fitted units are said | 
by the company to save up to 100 dol 
lars on installation costs. 
CIRCLE READERS SERVICE CARD No, 8} 


CULLIGAN WATER INSTITUTE 

The Mark IV is a water softener 
that also removes iron. The unit fe 
tures four-stage recharging that can 
be pre-set to take place at any time, 
Balanced water flow feature produces, 
the company says, 28 to 38 per cent 
more soft water per each pound of 
salt used. A welded steel tank with 
a separate plastic inner tank are both 
completely enclosed in a white poly: 
styrene insulating cover that is said 
to prevent sweating and dripping. 
*“IRCILE RE NERS SF IC F = Y No 
CIRCLE READERS SERVICE CARD No, M. 





ELGIN SOFTENER CORP. 


An “economy” line of softeners has 
been introduced “to meet the ever 
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More Customers Prefer Huebsch Tumblers Than Any Other 
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HUEBSCH TUMBLERS ARE DEPENDABLE 


Huebsch tumbler-dryers are known for their dependability. 
The simple gearless drive, sealed bearings and sturdy 
cabinet construction eliminate costly attention. Fifty years’ 
experience in manufacturing commercial laundry and dry 
cleaning equipment dictate many of the “added-strength,” 
“quality-plus” features. 


HUEBSCH TUMBLERS ARE ATTRACTIVE 


Women prefer the uncluttered look of Huebsch units. Sturdy 
bumper and kick plate protect appearance from unsightly 
marring. Huebsch tumbler-dryers come in a choice of many 
colors. 


HUEBSCH TUMBLERS ARE EASY TO OPERATE 


Huebsch tumbler-dryers are guarded with the latest safety 
controls and features. Customer controls are within easy 
reach... easily set...easily understood. Customers need 
not concern themselves with cleaning the lint screen. Con- 
venient loading through large door which opens and closes 
at a touch. 


HUEBSCH TUMBLERS DRY CLOTHES "JUST RIGHT” 

Easy to use temperature selector offers a wide range of 
temperatures for various fabrics. The large Huebsch cylinder 
with the big 37°’ drop results in fluffy, wrinkle-free drying. 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 


FIRST IN TUMBLERS...FIRST IN FEATURES 
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Tbrough standardization of design in 
models ranging from 195,000 to 
1,920,000 grains capacity, Elgin’s line 
is said by the company to be ideal for 
any coin-op requirement. Automatic 
models, like the one pictured here, 
utilize the multiport valve principle. In 
addition, all automatic models have an 
auxiliary pushbutton which permits 
additional regenerations if required by 
heavy loads. 

CIRCLE READERS SERVICE CARD No. 85 


KISCO BOILER & ENG. CO. 


The water softening division of this 
manufactures a 


company total of 





seven softeners suitable for coin-op 
use, four of which initiate regenera- 
tion automatically. The units are 
made in sizes from 210,000 to 450.- 
000 grains capacity. They are engi- 
neered to handle all waters, those with 
turbidity and iron content included. 
The heart of the automatic units is the 
“Solomatic Valve.” It is activated by 
the timer switch and controls the com- 
plete regeneration cycle through back- 
wash, brining, rinsing and returning 
softener to service. 

READERS SERVICE CARD No. 86 


CIRCLE V 


LYNN ENGINEERING & MFG. CO. 


The company manufactures an au- 
tomatic water conditioner said to 
soften water to a zero rating by means 
of its special blend of zeolites and 
“Anthrafilt” filtering agent. The zeo- 
lites, which are ion exchange resins 
with a softening capacity of 30,000 
grains per cubic foot, are said to re- 
move iron content. The “Anthrafilt,” 
which weighs half as much as sand, 
comes from the hard coal region of 
Pennsylvania. 

READERS SER f ARI N c 


CIRCLE 


PERMUTIT WATER COND., INC. 


A series of heavy-duty water soft- 
eners, said to have had extensive prov- 
ing in coin-ops, has been introduced 
by this company, a_ division of 
Pfaudler Permutit, Inc. The units, 
known as the BD models, are pro- 
duced in four basic sizes, ranging from 
300,000 to 1,380,000 grains capacity, 
and from 40 to 100 gpm output. Fea- 
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tures of the softener include a double- 
dish underdrain. 
“IRCLE READERS SERVICE ARD N 


SOFTENER CORP. OF AMERICA 


An all plastic “underdrain” softener 
with hydra-balance design can’t rust, 
corrode, plug, reduce flows or disinte- 
grate the company says. The plastic 
unit is said to eliminate corrosion and 
other metal problems of electrolysis. 





The hydra-balance design takes flow 
from the center and spreads it evenly 
across the entire mineral bed area. 


R FE READER SERVICE CAR | 89 


UNIVERSAL WATER SOFTENER 
CO. 


Full line of manual, semi-automatic 
and fully automatic water softeners, 
all incapacities up to 1,500,000 grains, 
are available from the company. New- 





est unit of the line, the Super High- 
flow, a low-cost, high-flow commercial 
water softener for coin-op laundries, 
features extra-heavy-duty steel tanks, 
hot-dip galvanized inside and out; 
automatic bypass of water during re- 
generation, and lifetime golden bead 
high-capacity softening mineral. . 

CIRCLE READERS SERVICE CARD No. 90 


WATER REFINING CO., INC, | 


Multi-bed water softening equip. | 
ment has been announced by the com. 
pany. The unit, because of its unlim. 
ited expandable capacity, and insta) 
lation flexibility, can be quickly ang 
economically expanded 50 per cent jg | 
hardness removal capacity by adding | 
integrated softening bed, the company | 
says. Complete automation in soften. 





ing, filtering and refining is available 


once you plug the machine into ap 
electrical outlet, the company says, 
CIRCLE READERS SERVICE CARD No, 9 | 


a, 
WASTE TREATMENT 
LANSING CLARIFIER CO, 


A new effluent clarifying system, oc. 
cupying 120 square feet of space, has 
shown, in recent tests conducted by 
the New Jersey Dept. of Health, to 
remove 78 per cent of detergent 
wastes, 80 per cent of solid wastes, 
and 84 per cent reduction in B.0.D 
The self-operating units come in four 
sizes from 1,200 to 6,000 GPH. Ac- 
cording to the company, no concrete 
work is required, no mechanical skim- 
ming equipment is necessary, and no 
daily maintenance is needed. 

RCLE READERS SERVICE CARD No, 9% 


MARIC DESIGN & MFG. CO. 


The company’s automatic laundry 
waste water purification system is said 
to give better than 90 per cent purif:- 
cation thru a patented diatomaceous 
earth process. The unit is built to your 
particular coin-op’s specifications a 
required by the local board of health. 


Tests conducted by the company show | 


84 to 98 per cent reduction of solids, 
89 to 93 per cent B.O.D. reduction 
and 90 per cent or better removal of 
detergents. No venting of sludge or 
sump tank is required even on indoor 
installations, the company claims, A 
trial installation set-up by Maric has 
been using the same filter plates for 
three years and they “still have much 
life left.” 
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CALGON CO. 
Micromet, a slowly soluble food: 
grade phosphate product, provides al 
efficient and economical solution ¢ 
red water, lime scale, and corrosio! 
the company says. It is said to elim: 
nate red water by holding iron in| 
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: ROBCO SUPERIOR 5c GUM VENDOR 
O. shows a profit — with small investment. 
em, oc: ° - 
ot ia More than 10,000 of these machines now on location. 
cted by 
see " This compact-sized machine (only 19”x11”x6”) can be attached to your 
~tergent om 
wastes, existing equipment with brackets, or may be mounted on the wall or a pedestal. 
B.O.D 
in four Its low cost will be quickly amortised out of profits. 
H. Ac- 
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_ And there’s a minimum of trouble. You get a fool-proof Slug 
and no ' ' nd 
Rejector. The improved “Pull’’ mechanism eliminates the need 
N for extra-cost safety clutch. There’s no loss because it is 
CO. impossible to get more than one pack for one nickel. And for- 
laundry get about service calls. The simple mechanism makes repairs 
1 is said a rarity —and when they are necessary, these can usually be 
t purif- . field 
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duction to change type of pack. 
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1 indoor ROBCO, now manufacturing the “Superior” Gum Vendor, is also 
a known as the country’s major manufacturer of meters and controls 
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Should repairs be ‘farmed oy r 


60 PER CENT: WE'LL DO OUR OWN REPAIRS 


If we were to take all the letters from people who are 
in favor of servicing and maintaining their own machinery, 
and attempt to make one composite letter from them, it 
would read something like this: 
matter how much I pay him, will ever be as concerned with 
the welfare of my equipment as I myself am. If I am too 
busy to personally attend to my machines, there is no reason 


“Nobody in the world, no 


why I can’t hire and train someone to do it. Also, my at- 
tending to my own machines gives me the opportunity to 


opportunity.” 


Many of you have, at one time or 
another, gone to your mailboxes 
and discovered a “Both Sides of the 
Coin” questionnaire from COIN-OP. 
Each month we mail out several 
hundred such questionnaires to 
random-picked  COIN-OPerators 
throughout the country. 

As those who have already been 
queried know, we ask for a stated 
opinion, rather than a direct “yes” 
or “no” to a particular question. 
As a result of this, a problem of 
classification of answers arises. 
Here’s the reason: COIN-OPerators 
become more and more familiar 
with their industry, its problems, 
assets and liabilities, their opinions 
on matters pertaining to the indus- 
try become more knowledgeful, 
more aware of all aspects of the 
question, more studied, and, most 
emphatically, more difficult to clas- 
sify within direct “yes” or “no” 
pigeonholes. 

Since we have made it a habit 
in the past to express, in percent- 
ages, the answers we receive, we 
will say, not without reservations 
however, that 60 per cent of our 
respondents this month are inclined 
toward making their own repairs, 
or to personally train someone to 
do their repairs. The remaining 40 
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meet my customers, and to personally attend to their ques- 
tions and grievances. No cotN-oPperator should forego this 


per cent avail themselves of the 
services of an outside contracting 
firm. 

Here’s a do-it-yourself answer 
from an Arkansas COIN-OPerator: 

“About a year ago I opened two 
coin-ops as a sideline to my grocery 
business. I had no training or ex- 
perience whatever in the care and 
maintenance of coin-op equipment. 
I have since discovered that most 
mechanical troubles are minor and 
can be fixed in a very short time if 
you are at all handy with tools and 
have a little knack for trouble- 
shooting. I keep on hand a small 
stock of items that experience has 
shown me are most frequently re- 
quired. I not only save money this 
way, but I save time, which is, 
actually, the same thing. My jani- 
torial work is taken care of by a 
fellow who is also handy with tools. 
We work together when _ trouble 
occurs and get the job done almost 
immediately.” 

A two-store owner from the state 
of Washington feels: 

“By attending to my own Stores 
I have been able to institute a 
system of preventive maintenance 
while at the same time enhancing 
customer relations by being avail- 
able, during the performance of my 


repair duties, to meet them and 


answer their questions regarding 
proper use of the machinery, deter. 
gents, etc.” 

Another two-store operator from 
Maryland says: 

“Maintaining my own equipment 
is, very simple, a heck of a lo 
cheaper than having an equipment 
service man make a call. The sery. 
ice people have yet to come up with 
a really workable contract for coin. 
op owners. If they want our busi- 
ness they should make it practical 
for us to sign a contract.” 

A two-store, 32-washer, 14 dryer 
COIN-OPerator submits a short state- 
ment: 

“Our experience has shown us 
that an outside service man fixes 
only the one thing that caused the 
machine to fail. Our own = man 
checks the faulty unit thoroughl) 
and tries to eliminate other things 
that might cause trouble in the nea 
future.” 

A communication from a four 
coin-op, 98-washer, 30-dryer Col- 
oPerator from Maryland _ shows 
some deep thought on the matter: 

“From my personal experience 
and from my _ conversations with 
fellow operators I have come to feel 
that the services companies do not, 
as a rule, give you the complete 
service contracted for. Many of m 
customers have remarked that the) 
patronize my because no 
machine of mine is ever out of order 
for more than one day, and ven 
rarely for that long.” 

The examples we quoted here ar 
very nearly representative of the 
attitudes of the 60 per cent who | 
prefer to service and maintain theit | 
own equipment. Let’s take a look, 
now, at the contrasting 40 per cent, } 
those who, through choice or neces 
sity, utilize the maintenance and ft | 
pair services of outside firms. O 
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We will never cease to be amazed 
at the similarity of answers we re- 
ceive from time to time in regard 
to a “Both Sides” question. This 
month’s 90 respondents who con- 
stitute the 40 per cent minority in 
favor of letting out contracts on the 
maintenance of their coin-op or 
coin-ops, answered as with one 
voice. Here, again, we have the 
coIN-oPerator who is, aS much as 
he can be, the pure investor. He’s 
put money and thought into his 
store and now he wants it to work 
for him, not he for the store. 

A two-store operator from a 
Detroit suburb writes: 

“I have never been trained as a 
mechanic. I have never said I was 
a mechanic. Until recently I was 
the landlord of several apartment 
buildings. During the 27 years I 
owned those buildings I had main- 
tenance people working for me. If 
they did a good job, I paid them 
well. If they failed in their ap- 
pointed duties, I terminated the 
relationship. When I sold my build- 
ings and went into coin-ops I saw 
no reason to start servicing the 
store and the machines myself. 1 
accepted bids on the complete main- 
tenance package. I signed a flat 
rate contract with a service com- 
pany, and so far they've done a 
good job. They've been maintaining 
my stores for close to a year now.” 

An Oregon respondent, who owns 
a 56-washer coin-op, feels about the 
same: 

“T bought a coin-op, second-hand, 
alittle more than three years ago. 
It's done well enough so that I’ve 
enlarged my operation from 30 to 
56 machines some nine months ago. 
lam handy with tools, having owned 
4 tractor dealership for 13 years. 
However, I have neither the time 
nor the inclination to service and 
maintain my coin-op. I’m busy with 
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my fulltime job (this gentleman is a 
municipal employee) from nine ’til 
five, five days a week. I want to 
relax during the evenings and week- 
ends. I’ve retained the services of 
two partners who own a large gas 
station not far from my coin-op. 
They are close enough to my store 
so that they are on the scene as 
soon as they are called. They’re 
excellent mechanics and have come 
to know the workings of the wash- 
ers and dryers, and all the acces- 
sory equipment, far better than I 
do. I’ve placed a large sign on the 
wall asking my customers to call the 
mechanics as soon as they spot a 
disabled unit. I reimburse them for 
the phone call and usually reimburse 
them for their wash. So far this 
system has worked out beautifully. 
I spend very little time in my store. 
Frankly, I never saw any reason to 
devote one’s life to his coin-op. It’s 
an investment store. It’s supposed 
to earn you supplementary income 
with a minimum of personal atten- 
dance.” 

We might note at this time that 
we are grateful to those COIN-oP- 
erators who take the time and effort 
to completely fill out our question- 
naires. These people do us a serv- 
ice by giving us clear insight into 


40 PER CENT: WE'LL PAY SOMEONE TO DO 
OUR REPAIRS 


If we were to make one composite letter of all the letters 
we received from people who are in favor of contracting out 
their repair and service work, it might read something like 
this: “Jf I were in the trucking business, I would not neces- 
sarily have to be a master truck mechanic. I would have my 
vehicles serviced at a local, reputable garage. If the price 
was right, and the trucks ran well, I would remain with that 
garage. If I weren't satisfied, I would take my business else- 
where. Why is the COIN-OPerator expected to be a mechanic? 
He’s an investor-businessman. Let him pay some competent 
service firm to maintain his equipment.” 


the thinking of COIN-OPerators; 
they do you a favor by enabling us 
to familiarize our 16,000 COIN-oP- 
erator readers with national think- 
ing on the problems that arise in 
our industry. 

A St. Louis three-store owner 
falls into the above category. He 
wrote us, in addition to filling out 
the questionnaire, a_ three-page 
letter outlining his reasons for con- 
tracting his service and maintenance 
work: 

“As I see it, there is really no 
problem: if you want to do your 
own maintenance, if you have the 
time to do your own maintenance, 
if you have the training to do your 
own maintenace, by all means go 
ahead and do it. However, if, like 
me, you are not too mechanically 
inclined, and have not sufficient 
time to be on hand whenever a unit 
fails to operate, there are, in most 
urban areas, many service com- 
panies who have trained technicians. 
Since they work on a flat-rate basis, 
they are as anxious to keep your 
machines working as you are. The 
more calls they are forced to make, 
the lower their margin of profit on 
your contract. I pay them quarter- 
ly and have not as yet had a severe 
delay in any of my stores.” © 
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SPECIAL CONVENTION REPORT: 





Critique of Coin-Cleaning 


The “wait and see” attitude about 
coin-op drycleaning voiced by many 
professional drycleaners is a thing 
of the past if the speeches at the 
National Institute of Drycleaning 
convention are an indicator. Except 
for one or two dissenters, the 
majority of the “pros” addressing 
their fellow cleaners believe coin-op 
drycleaning is here now and they 
want a piece of the pie. 

As a matter of fact, Roger Fous- 
sard, owner of Model Cleaners and 
Launderers, St. Paul, Minn., indi- 
cated he wants a nice healthy slice 
of the pie. “One machine is not 
enough,” he said. “The waiting 
time for machines ‘is too long with 
one machine.” Foussard therefore 
installed six units. 

The Minnesota cleaner said he 
noted that his customer first put 
old clothes into the coin-op clean- 
ers. He said they were surprised 
with the good results the units gave 
them and have since become repeat 
customers. 

“Coin-op cleaners represent the 
first major change in the dryclean- 
ing industry for many, many years,” 
he said. He cautioned drycleaners 
to “do something about this tremen- 
dous new tool or other people will 
do something about it.” As far as 
the machines themselves go, Fous- 
sard said the caliber of companies 
making the units should insure a 
good product. However, he took 
exception to the price structure of 
coin-op cleaning suggested by most 
manufacturers. “The public is will- 
ing to pay two dollars for self-service 
cleaning. I urge all cleaners to 
charge this price—especially if they 
come from the _ twin-cities,” he 
chuckled. 

Lawrence Nelson, owner of Nel- 
son’s Drive-In Cleaners, Cham- 
paign, Ill., reported that his ma- 
chines were the recipients of very 
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laudable comments.” Nelson has 
four units. Two of the units are lo- 
cated in the dormitories of the local 
college. 

Like Foussard, Nelson based his 
speech upon a limited amount of 
experience with coin-op cleaners. 
He did note that it would be wise 
to count the number of coin-op 
laundry stores in an area. Then 
see how they can easily be con- 
verted to coin-op laundry and clean- 
ing stores. 

“Don’t take the attitude of ‘wait 
and see’—do it now,” suggested the 
college - town cleaner. The coin- 
operated drycleaning idea is one that 
will contribute to the industry, he 
said. For one thing, customers will 
have a practical knowledge of dry- 
cleaning; for another, coin-service 
will make the customer realize when 
professional service is needed for 


some garments; finally, the customer 
“is on your side of the fence noy 
because she understands drycleap. 
ing. 

William Webb, a drycleaner from 
Wilmington, Del., who installed the 
first “‘village’’-type cleaning laundry 
coin-op explained why he decided 
to own a coin-op drycleaning estab. 
lishment. “I’m the type of guy who 
wants to get aboard the train whik 
it’s still standing in the station. Yoy 
really have to run like you know 
what to catch the train when it be. 
gins to move out.” 

Webb installed a 16 unit coin-op 
cleaning store. It also has 22 doubk 
and four single load machines. One 
of the major reasons for the large 
installation was to take his business 
out of the realm of the corner gro- 
cery store and bring it into the cate- 
gory of the supermarket. Another 





Exhibit hall in review 


ions 300 firms, occupying more 
than 80,000 square feet of space, 
packed Philadelphia’s Convention Hall 
with the biggest array of equipment 
and services ever to be assembled for 
the laundry and drycleaning men of 
America. 

Prominent in this display were the 
manufacturers of coin-op laundry and 
drycleaning equipment and supplies. 
As a matter of fact, an observer could 
hardly walk 50 feet in either direction 
without exposing himself to a coin-op 
display. 

For three days, those companies 
displaying coin-op cleaning units were 
given a thorough inspection. (The bliz- 
zard, which crippled transportation 
facilities in the East, served to effec- 
tively curtail attendance on Friday, 
Saturday and Sunday, February 3 to 
5.) Among the companies displaying 
their models of coin-op drycleaners 
were American Permac, Inc.; Clesco 
National Products, Inc.; Coin-Clean, 


Inc.; Bill Glover, Inc.; Hammond 
Laundry-Cleaning Machinery Co.; In- 
ternational Duplex; National Cleaning 
Equipment Corp. (Ultro-Ray); Norge 
Sales Corp.; North American Maes 
trelli, Inc.; Philco Corp.; Small Equip. 
ment Co.; Standard, Inc.; and Whit: 
pool Corp. (COIN-OP will have 4 
complete report about coin-op dr: 
cleaning in the April issue.) 

Two companies, National Cleaning 
Equipment Corp. and Sayve Corp, 
displayed entire coin-op centers. Sayve 
showed its coin-op car wash, grocer 
ette, laundry, beauty shop and kiddy | 
land. National displayed a_ prefab 
building containing washers, dryers 
coin-op cleaners and accessory equlp 
ment. 

Prominent too, were the many com 
panies showing water heating a0 
treating equipment as well as Com) 
panies who offer air conditioning att 
ventilating systems designed for Colt | 
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reason was to end customer waiting 
time. “Besides,” Webb said, “cus- 
tomer should be impressed. Bigness 
does this.” 

Drycleaner Webb said that coin- 
op cleaning will be a success. He 
based this statement on the fact that 
the big companies are in the busi- 
ness; the dollar savings to the house- 
wife; the “better than average” 
cleaning job coming from the coin 
machines; the fact that people now 
have more leisure time and are look- 
ing for ways to spend it; and the 
prediction that garment and fabric 
manufacturers will “design” clothes 
and cloth for the coin-op drycleaner. 


Separate men from boys 


Webb sees in the coin-op cleaner 
a “good deal” for the professional 
drycleaner. One reason for this is 
that he believes a_ professional 
cleaner must be on the premises of 
the coin-op drycleaning store. 

“The market that is wide open 
for the coin-op investor is one that 
is run by the schlak operator. The 
coin-op investor is bound to grab 
that market,” Webb said. “Coin-op 
drycleaning will really separate the 
men from the boys in the dryclean- 
ing industry,” he warned. 

A highlight of the sessions was 
the report on coin-op cleaning given 
by Dr. Dorothy S. Lyle, Director of 
Consumer Relations of the NID. 
Dr. Lyle visited coin-op drycleaning 
installations interviewing the cus- 
tomers who have used this new serv- 
ice. Her convention talk was a re- 
port based on this survey. 

Dr. Lyle said that her speech 
must be considered a preliminary 
report. “It was not possible to ap- 
ply established methods or tech- 
niques usually used in a survey type 
study,” she said. The establishments 
she visited were either pilot or ex- 
perimental installations, and actually 
were not free market establishments. 
At the time of her visit to the stores, 
most had been open to the public 
for less than three months. 

Many good lessons can _ be 
learned from what customers think 
and do in relation to the care of 
their clothing and household items, 
she remarked. Therefore, her re- 
port was based on a composite of 
consumer interviews, listening to 
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customers converse with customers, 
conversations between attendants 
and customers and her own personal 
observations. 

Before getting to the “meat” of 
her report, Dr. Lyle said she wanted 
to make clear ‘that consumer re- 
action to coin-op drycleaning as re- 
ported in her survey is only one 
facet of the whole picture which 
must be considered before deciding 
whether or not to enter into coin-op 
drycleaning. 

Dr. Lyle visited 11 different coin- 
op cleaners, representing three dif- 
ferent types of equipment. 

“Just what type of management 
and what type of facilities lure cus- 
tomers to a do-it-yourself laundry 
or package drycleaning store that 
incorporates a coin-operated dry- 
cleaning unit,” she asked. “What 
type of service appeals to their cus- 
tomers? What do customers think, 
say and feel about this new type of 
service?” 

She received many of the answers 
to these and other questions at the 
following stores: 

Barlow’s in Benton Harbor, 
Mich., has four coin-op cleaning 
machines in one of his already estab- 
lished coin-op laundries, in what he 
describes as a medium to low in- 
come areas of the community. 


Medium to high incomes 

Other installations visited were 
located in the Chicago suburbs of 
Wheeling, Winnetka and _ Forest 
Lake, all medium and medium to 
high income areas. 

The Albion, Mich. installation 
was interesting because it is located 
in a small industrial community of 
12,365. A very fine college is lo- 
cated in this area, and management 
is counting on business from these 
young consumers, Dr. Lyle reported. 

‘As you enter the establishment, 
you notice that the coin-operated 
drycleaning department is separated 
from the laundry by double doors. 
This facilitates regulating the hours 
of this attended drycleaning opera- 
tion. The laundry is open all night, 
whereas the drycleaning unit is open 
from 8:00 a.m. to 10:00 p.m. ex- 
cept Sundays, when the hours are 
from 12:00 noon to 9:00 p.m. 

Bancroft of Morenci, Mich. has 


his large plant located in a wail 
community of an estimated 1,993 | 
population. His operation exteng 
far beyond the boundaries of Mor. 
enci. The unusual thing js that 


Bancroft has utilized a garage ty , 


the rear of his plant for a COiN-op 
laundry. In this store he has jp. 
stalled one coin-op cleaner and he 
has plans for installing more at , 
later date. 


Package store coin-op 


Don Strater of Toledo, Ohio, has 
installed a unit in one of his pack. 
age stores. Parkway Cleaners jis |p. 
cated in a large shopping area op 
the boundary line of Toledo and 
Maumee, Ohio. The area abutting | 
Maumee has homes in the $40,000 
to $60,000 price range. In Maumee 
proper, families of middle income | 
live in homes valued at $20,000 to | 
$35,000. The unit is located to the | 
right of the counter in the call office 
and between three pari-mutuel win. | 
dows. Strater is planning to offer | 
his customers a clean-only or clean- 
and-steam service in addition toa 
finished service and the do-it-your. | 
self service. : 

Best Grande’s Cleanorama is lo 
cated in a new shopping area in In- 
dianapolis, surrounded by homes | 
valued from $9,000 to $17,000; two 
trailer lots of 215 units each; and | 
100-unit apartment houses. The | 
owner, Mr. Denny, has planned a 
package plant in conjunction with 
his coin-operated laundry and dry 
cleaning service, said the NID d: 
rector. At the present time, he 3 | 
planning to install spotting and fin- 
ishing equipment. The cleaning wil 
be taken to the main plant o 
cleaned in the coin-op machine 
when they are not used to capacity. 
Knowing that color appeals to 
women, Denny has made very goo 
use of color in his store. He has 
also taken into consideration th 
ease by which women can reach the 
coin slot of the machine. To mak 
it more accessible and within eas 
reach, the machines have been suth 
below floor level. This also servé 
as a safety factor just in case ther 
may be malfunction of the unit! 

Progress Laundry and Drycleat| 
ing, Indianapolis has installed thet 
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coin-operated drycleaning unit in 
their busiest coin-op laundry. As 
you enter the door there is a 
pick-up counter to the right of the 
laundry for the many types of serv- 
ices they make available to their 
customers. They have installed the 
coin-op drycleaning unit to the left 
of the laundry and up front in full 
view of the front window. 


Young blood used 


Callender’s in Newark, Ohio, is 
one of the old big-time operations 
that is depending on young blood 
in adapting to change and consumer 
demands. In addition to their main 
plant, Callender’s has three pack- 
age stores and 13 coin-operated 
jaundries located in Newark, Grand- 
ville, Columbus, all in Ohio and 
Fort Wayne, Indiana. Larry Cal- 
lender said he is watching the swing 
to coin-operated stores, both laun- 
dry and drycleaning. “This thing 
won't hit in the next year, or may- 
be two years. But in three years, 
look out! We're getting ready for 
it,’ he said. Callender’s has in- 
stalled their coin-operated dryclean- 
ing machine in their most active 
laundry in a medium to low income 
area. Looking forward and plan- 
ning ahead three to five years hence, 
Larry said, “Our present stores are 
located strategically. We are ready 
to move in to meet competition as 
it arises and give the customer the 
type of service she wants to buy.” 

Webb’s Cleaning and Laundry 
Village, Wilmington, Del., was de- 
scribed by Dr. Lyle. “As you en- 
ter the building,” she said, “there 
is an attractive call office for pick- 
up and delivery service. Directly in 
front of you you would see a double 
bank of laundry equipment.” 

Further describing the store, Dr. 
Lyle said that “Webb has provided 
a beautifully arranged and com- 
fortable lounge area where custom- 
ers can relax while waiting for their 
laundry or drycleaning. The vend- 
ing machines must be a profitable 
by-product. There is considerable 
traffic from employees from the 
store next door, in using these ma- 
chines. To the left and to the back 
of the double row of laundry equip- 
ment, you would see two eight-unit 
banks of coin-operated drycleaning 
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machines. Above the back bank of 
machines is a lovely painting of the 
Arabic Laundries’, Fifth Century,” 
observed Dr. Lyle. 

Dr. Lyle was interested in learn- 
ing not only the type of items dry- 
cleaned, but determining a break- 
down of the items cleaned. She 
found that men’s trousers and slacks 
led the list of items cleaned, fol- 
lowed by men’s jackets, sweaters 
and car coats. Of the ladies’ items 
cleaned, skirts and dresses led the 
list. This was followed by dresses 
and coats. Household items in- 
cluded draperies, slip covers, quilted 
bed coverings, blankets and pillow 
covers. 

“IT saw mothers take jackets off 
of their children and clean them, 
just as I saw adults do the same 
thing,” she reported. “I saw very 
few clothes that I would call ‘Sun- 
day Best.’ There were no cocktail 
dresses or formals,” she continued. 
“Garments ranged from two to three 
years old to eight years and older. 
Some customers said the items they 
were cleaning were not worth send- 
ing to the cleaners; or too dirty to 
send to the cleaner; or hand-me- 
downs that would not be sent to 
the cleaners. Women remarked that 
they would clean only work clothes, 
that they would not clean dress 
clothes.” 


What's the appeal? 


NID’s consumer expert next 
asked what the strongest customer 
appeal to coin-op cleaning was. Is 
it the do-it-yourself urge? 

Is it the novelty or the newness? 
Is it quicker service? Is it economy? 

“Management is pushing the 
economy angles and this may be 
the strongest appeal to the con- 
sumer,” she replied. “Window signs 
tell the customer that she can save 
money. Streamers and banners tell 
the customer to save with famous 
do-it-yourself drycleaning. Window 
signs, newspaper and radio adver- 
tising tell the customer she can save 
up to 75 per cent on her dryclean- 
ing bills.” 

The next question Dr. Lyle asked 
was, “What does a customer do as 
she enters either an attended or un- 
attended coin-op drycleaning estab- 
lishment?” She said that most of 


them look around for information 
given to them on signs. Signs, she 
found, varied from store to store. 
Some were very clear in context; 
others confusing; still others were 
negative. She also found some 
poorly located, especially when they 
gave specific precautions in sorting, 
weighing, spraying or drycleaning to 
be taken by the customer. 


Detailed Signs 


Some signs were very elaborate 
and detailed. “You can’t help but 
wonder how the customer had the 
courage to wade through the step- 
by-step process with all the limita- 
tions of do’s and don'ts,” she re- 
marked. 

“Perhaps you wonder just what 
brings a customer to a coin-operated 
store. I’m convinced there is 
nothing that can beat customer-to- 
customer contact . . . or in woman’s 
language over-the-coffee-cup 
conversation. 

How customers bring their soiled 
clothing and household items and 
how they take them home after they 
have been cleaned was the next 
topic discussed by Dr. Lyle. Many 
customers bring their clothing un- 
protected, draped over their arms. 
Some customers bring theirs in plas- 
tic or wicker baskets or galvanized 
wash tub. Still others bring their 
clothing in brown paper grocery 
bags or fancy paper shopping bags. 
Some customers bring boxes for 
items that need to be folded. 
And many bring hangers on which 
to hang the items after cleaning. 
Several women brought their poly- 
ethylene bags, in which they 
wrapped their cleaned garments, 
she reported. 

Approximately 11 per cent of 
those she observed did their laun- 
dry and drycleaning simultaneously. 
Some stand and watch their gar- 
ments being cleaned, while some 
leave the store to do their shopping, 
go to a bank, get their car washed. 
Some customers read, while others 
visit. Others go around trying to 
give free advice and counsel to any- 
one who will listen to them. Some 
sit outside in their cars alone or 
with their children listening to the 
car radio. Still others just sit 

continued on page 56 
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DOES PLUMBING 
PERPLEX YOU? 


Does a leaky faucet put you in a 
fret? 

Do you panic when a pipe freezes 
over? 

Are you in a “bind” over how to 
protect your plumbing when you 
can’t visit your coin-op for a day 
or more during the cold of winter? 

Learning at least the rudiments 
of “do - it - yourself” plumbing will 
ease your mind, and probably save 
you repair bills as well, in addition 
to helping you to protect your in- 
vestment from serious damage. 


Fixing Leaky Faucets 


The first thing to know (and 
many people don’t) is how to shut 
off the water in case a leak starts. 
If a faucet is the culprit, usually a 
worn washer is to blame. A washer 
can be changed by first turning off 
the water supply valve beneath the 
sink. Use an adjustable wrench to 
remove the faucet head. In the bot- 
tom of the head you'll find the 
washer held in place by a single 
screw. Remove the screw and 
washer and replace with a new 
washer of the same size. In replac- 
ing the screw and faucet head, make 
the connection snug, not too tight. 


Thawing Frozen Pipes 


When thawing a frozen water 
pipe, begin on the faucet side and 
work toward the water supply. The 
faucet should be open to show when 
the ice obstruction is melted. One 
thawing method is to wrap the 
frozen area with rags and pour hot 
water over it. Another is to work 


back slowly along the line with the 
flame of a heating torch until a free 
flow of water is restored. 


Copper Tubing Water Lines 


If you contemplate installing or 


e 


relocating an automatic washer in 
your store or even replacing worn 
old water pipes, chances are the 
prospect of calling in a plumber has 
you frightened. And, to do such a 
job yourself, using conventional 
threaded pipe, calls for special skill 
besides being messy, time consum- 
ing work. 

Don’t fret. You can do the job 
yourself the modern way, with cop- 
per tubing and sweat fittings. Here’s 
how it’s done. First, cut the tubing 
to size with a tube cutter and clean 
the end with wire brush. Then ap- 
ply flux and insert the required fit- 
ting. Heat the joint with the blue- 
hot flame of a torch. Acid core 
solder applied to the hot joint will 
immediately be sucked in to make 
a lifetime connection. If you're 
forced to work close to a finished 


wall, tape up a baking tin behind 
the joint to prevent scorching, 


Remedy For "Sweating" Pipes 

Changes in temperature and hu 
midity frequently cause pipes to 
“sweat” and drip water. Wrapping 
several layers of newspaper around 
the pipe is a temporary measure, 
Much better and almost as inexpen- 
sive 1S a waterproof wrapping ma- 
terial sold in any hardware store, 
Spiralled around the pipe, the wrap- 
ping is permanently held in place 
by its adhesive lining. 


Draining Pipes in Winter 

If your coin-op is to be without 
heat for a day or more during the 
winter, you must be sure to drain 
the pipes to prevent freezing. The 
first thing to do is to shut off the 
main valve from the street water 
line. You'll find the main valve by 
following the pipe into the basement 
as far as its connection with the 
water supply. After shutting off the 
main valve, open all faucets in the 
store to drain water to the level of 
the lowest fixture in the house. 
When the faucets have drained, 
open the basement main faucet and 
let the water run into a pail. Now 
you can leave your store with peace 
of mind as far as plumbing goes. 

When you open your store agailf 
it is a good idea to heat the place 
for several hours before turning 
on the main valve. That way youll 
be sure to free the pipes of aly 
ice obstructions that may have 
formed. © 


COIN-OF 


(3 





goon-O-Wash presents the first complete line of coin-operated laundry and d 
cleaning equipment specifically designed for customer convenience, featuring 
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CONTROLLED TRUE DISTILLATION, automatically ad- 
justs to soil in system. 


CONSTANT FILTRATION, even when washer is not in 
use, to prevent filter cake drop. This over-size filter unit 
increases number of loads before back-wash is required. 
Filter location at option of store owner. 


REFRIGERATION UNIT for all chilled water require- 
ments ... controlled solvent temperature, efficient sol- 
vent reclamation, true distillation. 


FAST MANUAL SLUDGE SQUEEZER for solvent recla- 
mation. (Sludge cooker optional at small additional cost.) 


STAINLESS STEEL tub, cylinder, reclamation chamber, 
reclaimer fan. 


DUAL SOLVENT STORAGE prolongs solvent life, pre- 
vents contamination of main storage tank (closed wash 
cycle). 
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DE-AERATION TANK eliminates entrapped air, assures 
non-pulsating solvent flow to hold filter cake in place. 


CONTROLLED DRYING TEMPERATURES to prevent 
shrinkage. 


DIFFERENTIAL PRESSURE SWITCH cuts out filter and 
inactivates machines if back-wash is overdue. 


FRESH FILTER powder and detergent automatically 
added to each individual wash. 


AUTOMATIC WATER SEPARATOR. 


AUTOMATIC LOAD DISTRIBUTOR, to correct improper 
loading. 


MEETS STATE REQUIREMENTS for positive ventilation 
whenever door is open. 


SAFETY INTER-LOCK prevents opening of door during 
use. 





15. 
16. 
17. 
18. 
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At the N.I.D. Show in Philadelphia last month, the ECONO- 
sao ~%CREST coin-operated dry cleaner piled up more 
sales than any equipment ever shown at a dry clean- 
ing convention . . . more sales than all other coin-op 
dry cleaners combined! Most important, the buyers 
were professionals, men who este efficient dry 
cleaning when they see it. 

























Why this astounding burst of enthusiasm over just 
one coin-op dry cleaner, when ten different machines 
were offered for sale? 









The secret is experience. American Laundry Machinery Industries 
is the world’s largest manufacturer of commercial laundry and 
dry cleaning equipment. You could watch that background at 
work as our engineers handled technical questions fired at them by 
the dry cleaning pros: Do we use refrigeration for solvent rec- 
lamation? Do we pump solvent constantly to keep the filter cake 
from dropping? How about a sludge squeezer, a muck cooker? 
Do we have true distillation? They got answers, and liked every 
one of them. 







Look for 
everything 
you ever 
hoped to 
find in a 
coin-operated 
dry cleaner 














Then they told us about other coin-op dry cleaners they had seen. 
Washing machines converted to do dry cleaning. Sure they do a 
fairly good job. Certainly you can operate by dumping tens of 
thousands of gallons of tap water down the drain. There’s no 
reason why you can’t pump the solvent out of the machines and 
truck it to a commercial plant and pay someone to distill it. 
No, you don’t have to use so much stainless steel if you don’t mind 
replacing parts several times a year. But a good business man 
won’t put up with all that worry and expense if he doesn’t have 
to, especially when a company that has been building professional 
dry cleaning machinery for half a century offers him freedom from 
these headaches in a unit that costs no more, and in the long run 
will cost a whole lot less. 











Use the feature list below when looking over coin-op dry cleaning. 
It is your best guide to your best buy in professional, profitable | 
coin-operated dry cleaning. 


FRANCHISED 
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ures 15. PERMANENT LINT FILTER easily removed for cleaning. 10-POUND CAPACITY. 


e. 
on 16. NON-LINT-COLLECTING reclaimer and condensers. 23. 45-MINUTE CYCLE. 
17. LARGE LINT AND BUTTON TRAP reduces maintenance. 2 @. NO FOUNDATION or tie-down required for installation. 
ss . £6. SINGLE SOLVENT PUMP, high-capacity, to maintain 25. EASY STORE ACCESS through 33” door frame. 
constant filtration flow. 
ally 2G. DIMENSIONS: Three-unit washer-extractor — Length, 
19. LATEST COIN MECHANISM is drop type, slug rejector, 111”; Depth, 32”; Height, 78”. Filter— Length, 37”; 
{ bent coin release, overpayments returned. Dial-Your- Width, 32”; Height, 78”. (Four-unit: Length, 148”) 
Own-Price feature makes possible unattended special 
promotions in increments of 25c. 27: CLEAN. MODERN STYLING, professionally designed in 
we gleaming gold-anodized aluminum to be the most beau- 
} 20. INDICATOR LIGHT PANELS show customer the progress tiful equipment ever installed in self-service stores. 
tion of her cleaning, indicate next machine ready to incom- 
ing customers. Wherever possible, parts selected for the ECONO-CREST 
. dry cleaner have been those used in professional dry 
ring | 21. ONE UTILITY REQUIREMENT: 220 v. line with 110 cleaning establishments. Other components have been 


control voltage. (Single phase specifically engineered for this equipment. 

















































with exclusive stainless steel 
tub, the most advanced, engineered for coin-op durability and 
trouble-free commercialwasher ease of maintenance. Customers | 
available today. Top-loading appreciate extra capacity and 
agitator action for quick, efficiency of this stainless stee| 
efficient laundering. | washer-extractor. 
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Econ owash 


leadership is based on individually 
profitable coin laundry and cleaning 
stores. Maximum profit requires maxi- 
mum customer convenience, effective 
business-building promotion, and min- 
imum owner maintenance. Our unsur- 
passed professional laundry engineering 
ability here teams up with experience 
gained in the installation and promo- E-C_Onio — 
tion of thousands of ECON-O-W ASH 
coin laundries to offer you the first Rug Wash Center builds 
completely convenience-designed coin store traffic and revenue with 
laundry installation. No store facility GIANT capacity washer- 
; extractor for largest, dirtiest 
washables. Matching 40-pound 
dryer and illuminated 


ciency and the convenience that will instruction sign. A money 
not only bring your customers back maker! 


or accessory has been overlooked in our 
careful research for the beauty, the efh- 


again and again, but will encourage 
them to bring their friends back with 
them. 


SMALL EQUIPMENT SALES 





CINCINNATI 12, OHIO e DEPT. TBI SERVICE BAR 


Look what happened to the bulkhead! Now a colortul 
customer convenience with private supply shelves 
Color coordinates with Star-Fold below. 


STAR-FOLD 


Matching laundry cart parks in 
the table, not in the aisle. a 
Easy to clean, fiber glass adds 

color, won't snag clothes. | 
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Quincy, Mass., pilot service store 


opened in main road shopping center 


by RICHARD ZIFF 


Space age, ultrasonic cleaning has 
been made part of the first coin- 
operated drycleaning and laundry 
store to be opened in the New Eng- 
land area. 

The store, located at the Southern 
Artery Shopping Center, Quincy, 
Mass., features 16 coin-op cleaners, 
24 large capacity washers, 12 dry- 
ers, and the novel ultrasonic unit, 
which makes jewelry, golf balls, and 
other hard objects sparkle. 


Built 300 Coin-Ops 

The attractive coin-op service cen- 
ter, designed and built by the organi- 
zation responsible for more than 300 
laundries on the East Coast, is the 
pilot plant for Massachusetts Laun- 
dercenter Corp., a subsidiary of 
Friendly Frost Inc. Friendly Frost 
operates one of the largest appliance 
and housewares chains in the East. 

According to Gerald O. Kaye, 
board chairman of Friendly Frost, 
the pilot plant is only one of the 
first of several installations he plans 
to put in operation in New England. 
As a matter of fact, one firm, not 
at all connected with the coin-op 
industry, is negotiating with Kaye 
to buy at least six of the stores. This 
is being done by that company to 
diversify its business. 

“Automatic drycleaning ma- 
chines, together with coin-operated 
Washers and dryers and ultrasonic 
cleaning apparatus are giving birth 
to a new type of cleaning and laun- 


dry center,’ Kaye said. “Its 
growth,” he continued, “should 


quickly match that of coin-operated 
laundries.” 

He predicted that by the end of 
1961 there will be about 3,000 of 
these new coin-op cleaner and laun- 
dry stores in operation; representing 
an investment in excess of $150,- 
000,000. Kaye’s store will sell for 
approximately $85,000. 

All units were in operation at the 
press preview of the store. This 
preview was attended by COIN-OP 
Magazine, as well as the national 
press services, local newspapers, 
radio, TV, and representatives of 
Quincy, Mass. One stand-out guest 
was Brenda Crovo, Miss Massachu- 
setts, who gallantly agreed to have 
her dress smeared with grease so 
that the press could see how well 
the drycleaning units work. 


Ultra-Sonic Cleaner 

In addition to seeing pretty 
Brenda’s clothes cleaned, the press 
saw the ultrasonic cleaner, which 
consists of a generator and a tank 
filled with cleaning solution, clean 
jewelry, eyeglasses, and golf balls. 
When in operation, electrical energy 
from the generator is converted into 
high frequency sound waves. These 
sound waves, which humans cannot 
hear, cause the cleaning fluid to 
explode 90,000 times per second 
into millions of submicroscopic vac- 
uum bubbles which disintegrate the 
soil on the objects in the tank. 

At the present time, an attendant 
must operate the ultrasonic unit. 
However, a spokesman for the com- 




























Jesse Cartwright, representative of coin-op 
cleaner manufacturer, smears grease on model. 


s 
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Dirty dress is removed, revealing another good 
looking garment on pretty Miss Massachusetts. 
After about 45 minutes in the coin-op clean- 
er, Brenda removes her now cleaned dress. 
Pr a 
: rag 






















pany said they are working on a 
way to have the unit coin-operated. 

“Attendants are economically 
sound in a store the size of the pilot 
plant,” said Kaye. Attendants will 
be on hand at the Quincy store he 
said. They will help to keep the 
store clean and will explain the op- 
eration of the drycleaning units to 
those customers who need help. 
They will not, he said, handle 
clothes for the customers. 

A second departure from the gen- 
eral concept of the operation of 
coin-op laundry stores taken by 
Kaye was the hours a store will re- 
main open. Normally, coin-ops stay 
open 24 hours a day. Kaye’s opera- 
tion will be open from 7 a.m. to 
midnight. However, the buyers of 
his stores will be able to set the 
hours of operation for themselves. 

While the store was open for the 
press, people from the neighborhood 
began drifting by to see what was 
happening. Some of them brought 
garments to be cleaned. Many of 
the gasoline service station attend- 
ants from the area brought in their 
grease encrusted coveralls and work 
jackets, some of which were not 
cleaned for several months. Almost 
to a man, they were happy with the 
results. Soon after, these same men 
began bringing in better garments. 

These “customers,” who were 


The laundry and cleaning village is located in a shopping 
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Gary Pearce and his wife filled three coin 
cleaners with sweaters, skirts, uniforms. 





able to use the machines free, gave 
COIN-OP an opportunity to get cus- 
tomer reactions to the drycleaning 
units. We asked Navyman Gary 
Pearce why he decided to try the 
unit. Pearce, originally from the 
“Show Me” State, drawled, “I have 
been putting off cleaning my uni- 
form for a long time. I simply can't 
wait too long to get my clothes 
back.” 

His wife, who cleaned about $20 
worth of skirts and sweaters for 
what would have been $4.50 (three 
machine loads) said that she would 


have washed those sweaters by hang 


rather than send them to the pro- | 


fessional drycleaner. 

Kaye’s Quincy store is the first jp 
New England. With its latest cojp. 
operated washers, dryers, and dry. 
cleaners and the ultrasonic equip. 
ment, it is the only one of its kind 
in the United States today. Kaye jg 
quick to point out that it will not be 
the only one in the future. 

“The automatic drycleaners will 
result in tremendous gains for the 
drycleaning business as a whole. 
which is presently doing two billion 
dollars annually. The convenience 
and inexpensive services provided 


by the new coin-operated machines 


should quickly push it up to ten bil. 
lion dollars annually,” he said. 
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Charm 


cleaned in ultra-sonic cleaning machine, 





center containing a bakery, a restaurant and several other service stores. 
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yoYT DRYER AT ORLEANS, CAPE COD, MASSACHUSETTS 
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“WOMEN FROM ALL OVER AMERICA PRAISE HOYT DRYERS 
FOR THEIR SOFT, FLUFFY DRYING” 


SAYS ERNIE ERNST OF MAYTAG COIN-O-MATIC, ORLEANS, MASSACHUSETTS 


e items | 
chine, 


“During the summer we handle 600 wash loads a day”, says Mr. Ernst, manager of 
Maytag Coin-O-Matic on Cape Cod. 


“The women come here from all over America and they have used many types of dryers. 
They often comment on the soft, fluffy drying of the Hoyt Dryers, and also say that 
they dry faster at lower cost”. 





The exclusive Hoyt Loadtrol is the secret to the tinuous flow of air; especially designed gas burner 
above statement by Mr. Ernst. As it can be regula- which cuts gas bills. 

- to give just the right “drop”, according to the Hoyt Dryers are smartly designed and are avail- 
oad, clothes are sure to be tumbled properly, avoid- able in a range of attractive colors to harmonize 


ing harshness, wrinkles and minimizing ironing. 
Also, there is no chance of abrasion from the 
clothes riding around the basket rim. 


with any color scheme. 


Hoyt features are also incorporated in products 


sold by other manufacturers. When you buy, 
Among other features of Hoyt Dryers are giant, insist on them. 


} 
| 
i 
| self-cleaning Lint Filters, which assure a con- Write for Bulletin TC 
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HOYT 


WESTPORT, MASSACHUSETTS © IN CANADA: HOYT MANUFACTURING, LIMITED, TORONTO 


AUTOMATIC DRYERS RECLAIMERS SNIFF-O-MISERS ° DISTRIBUTORS IN PRINCIPAL CITIES 
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Soft water proves 


grade-A hard sell 


Coloradan’s $1,800 water system 
means bonanza of new customers 


A Colorado COIN-oPerator is lur- 
ing customers away from competi- 
tion, saving his customers up to two- 
thirds on soap and detergent, de- 
creasing maintenance costs and pro- 
longing the life of his equipment. 

His coin-op: Plaza Easy Wash 

His location: Westminster, Col. 

His name: Dean Graham 

His secret: the installation of a 
water softening system. 

Graham, who in addition to oper- 
ating his 30-washer, 15-dryer store, 
drives a truck between Denver and 
Chicago for a trucking firm, has 
been in the coin-op business for 18 
months. “I almost didn’t go into the 
business,” he notes, “when a water 
laboratory showed me how hard the 
water in this area is. However, like 
other COIN-OPerators in this area, | 
figured that my customers would 
lick this problem by adding large 
amounts of soap or detergent to 
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their washes. Although it worked 
out this way, I thought I detected an 
undercurrent of resentment among 
my customers at the washing difficul- 
ties they were encountering due to 
the hardness of water. I thought 
that a coin-op that could advertise 
soft water would have an edge on a 
lot of business in this area. So, | 
decided to install a complete water- 
softening system.” 

Excessive maintenance costs and 
inordinate wear and tear on his 
equipment due to the hard water 
gave added impetus to Graham's 
decision to install the equipment. 

Three tanks are involved in the 
Plaza soft water system. One tank 
houses a 1,500 gallon boiler which 
pulls 1,500,000 Btu’s per hour. This 
is enough heat to handle 35 washers 
without the water temperature fall- 
ing below 110°F. The boiler has a 
recovery rate of 125,000 gallons per 


hour at 140°F. 

The second tank contains the | 
water softening system. This tank 
retains 1,200 gallons of water. 30) 
pounds of gravel lie on the bottom 
of the tank. The gravel serves t 
“hold” the 20 cubic feet of chemical 
This chemical, which weighs 
pounds per cubic foot, was devel: 5 
oped by the U.S. Navy to remove 
impurities and foreign matter fron 
water. 

The third tank is the salt brine | 
container. It, contains 30) 
pounds of gravel, in this case use 
to hold 1,500 pounds of salt, 
necessary ingredient in water soft 
ening. The salt brine is used to re 
generate the chemical which need 
never be replaced or added-to s 
long as the regenerating process | 
instituted whenever required. Fre- 
quency of regeneration depend 
upon the hardness of the water 
which may be determined by occ 
sional hardness check tests or } 
contacting the city water depart 
ment. 


~——-—— 


too, 


Heart of Operation 


A valve is the heart of the water 
softening operation, Graham poi 
out. This valve initiates the opett | 
tion automatically. It sucks th} 
brine out of the brine tank and &/ 
posits it in the softener tank afte} 
regeneration. The brine water, +) 
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WASHER- 
EXTRACTOR 


(STAINLESS STEEL) 


Operates as 
Simply as 
HOME 


ms WASHER! 
is tank } i 
er. 30} 
botton 
rves 
emica 
ths 70 | 
: * 
"deve | Handles 9 x 12 Shag Rugs, also Drapes, Diapers, Spreads, Blankets, too! 
remove 
“r fron @ Attracts new customers—So simply operated, peo- extracts quickly—cuts strain on machine and floor. 
ple readily use it! e@ Increases store earning capacity in same floor space 
t brin | @ Holds new customers as it washes and rinses faster Takes only 28” x 39”, less than two small washers. 
t brine and better than smaller tubs with less washing @ Saves money Uses only 60 gallons of water during 
is 3 action. entire cycle, needs less maintenance than other 
Se Use’ @ Larger 30’’-x-15” tub assures better washing ac- machines. 
salt. a | tion for heavily soiled garments. @ Dependability and durability proved for 5 years in 
mage e Higher income because it’s so easy to use—Not only shipboard and other installations where highest re- 
oT SOlt- looks as simple to operate as any home washer, but liability is demanded. 
1 to re- it is! Customer merely loads machine (up to 25 lbs. @ Front-servicing Removing two bumper bar bolts 
h nee dry wt.), shuts door, selects water temperature, allows front panel to be taken off. Eliminates wasted 
inserts 50c (two quarters), and adds_ supplies floor space needed beside and behind other models 
d-to s through acne chute. From here on, Glover does for servicing. 
ess is everything, giving a brighter, cleaner, spin-dry wash @ Bill Glover, Inc., also manufactures commercial 
1. Fre: in just —- minutes. (Other coin combinations also automatic washer-extractors—semi-automatic, auto- 
loneath available ; ‘ , a matic, fully automatic—in capacities of 50, 100, 
epene @ Holds more for its rated capacity—Glover 30”-x-15 200 and 300 pounds, and dry cleaning units. 
water tub is 20% to 40% larger than 3014”-x-12” and 28”- 
V OCCi x-12” tubs of other machines rated at 25 Ibs. CF 
ork ®@ Holds four small-machine loads of family wash. =< 7 FRONT SERVICING—Removing two bumper 
depart @ Automatic door lock—strong, safe and sure—pre- Tigh Md bar bolts lets front panel come off. Elim- 
epali vents door’s being opened during operation. “SS § ) inates wasted floor space needed beside 
; IN VL and behind other models for servicing. 
@ Automatic overflow suds control prevents wet floors. aa | 
@ Exclusive variable-speed drive accelerates smoothly, ed : 
e wale SEE YOUR JOBBER OR WRITE FOR COMPLETE INFORMATION TODAY! 
| poinl 
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use, flows into the sewer line. The 
regenerated water is almost black by 
the time it is ready for sewer de- 
posit. 

“The fact that the chemical in 
the softening tank never requires 
replacement or _ strengthening,” 
Graham notes, “keeps the cost of 
my softening operation nominal. I 
regenerate about every 20,000 gal- 
lons of hot water, a process which 
requires replacement of the 300 
pounds of salt in the brine tank. The 
cost of the salt — about $1.50 a 
hundred-weight—plus 3,000 gallons 
of water, are the only requirements 
for regeneration.” 

The softening process itself oper- 
ates thusly: The water enters the 
softener through the main line. 





This valve, being adjusted by Mrs. Graham, is 
the heart of the unit. It automatically sucks 
brine from salt brine tank and puts it back 
into softener tank after regeneration process. 


After it passes through the 20 cubic 
feet of chemical, the water flows 
into the hot water boiler tank and 
is then distributed out to the wash- 
ing machines. 

Graham softens only his hot 
water. And he never puts hard water 
into the boiler. To ensure this, he 
can shut the softener off, by the use 
of valves, during the regenerating 
process. Each regeneration, requir- 
ing from one and one-half to two 
hours, is done when the washers can 
be shut down for a while without 
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greatly inconveniencing Plaza cus- 
tomers, usually in the early morning 
hours. Graham estimates that he is 
adding five to 10 years to the life 
of his boiler by preventing the cor- 
rosion associated with hard water 
from passing through it. 

As a means of cutting long-range 
costs, Graham installed his entire 
system with copper tubing. “This 
was expensive,” Graham confesses, 
“but it will greatly extend the life- 
expectancy of the equipment in- 
volved.” 


Educational Process 

Ironically enough, the greatest 
problem Graham ran into with his 
water softening installation was not 
technical, it was informational. Be- 
cause coin-op customers in his area 
were accustomed to hard water, and 
were, as a consequence, using huge 
amounts of soap and detergent, 
Graham had to re-educate them, 
with signs and talks, to use less 
laundering supplies in the machines. 
“After two or three times of using 
the soft water,” Graham _ notes, 
“they realize that it requires only 
about one-third as much soap or de- 
tergent for an even cleaner wash.” 

The signs he installed telling peo- 
ple how to use the soft water serve 
another purpose, too: they draw 
new customers into the coin-op. Be- 
cause he feels that soft water is such 
an inducement to new _ business, 
Graham has lately taken to adver- 
tising his coin-op, with special re- 
gard to the soft water feature, in 
the local newspaper. The results, to 
date, have been excellent. 





WASHER INSTRUCTIONS 


2 +. @BIAM CHANGE FOR 25% AMD 50° PIECES FROM COIN CHANGERS. | 
2, GETAM SODP OR OLTERGENT, GLUING, BLEACH AND STARCH AT DISPENSER | 
2, CABAN OUT ALL POCKETS 99© SORT LAUNBET ITD AS MANY WASHERS 

‘#8 100 MEED - PAL Tum LOOSELY ABOUT 5) « FAL FOR BEST RESTS. 


Above the clear instructions is the sign in- 
forming patrons that the water used in the 
coin-op is very soft — use soap sparingly. 





The hose connection on the right was used 
with hard water and shows corrosion, The 
new-appearing on the left used soft water, 


Total cost of the water softening 
system came to $1,800, including 
the softener and the brine tank. “It 
is easily adequate for a laundry of 
this size,” Graham concludes. “It 
would estimate that it has paid for 
itself at least six times through the 
increased business soft water at- 
tracts. The system also reduces 
corrosion to a minimum, prolonging 
the life of pumps, pipe, the boiler, 
and everything connected to the 
water system. The softener also 
keeps our gas bill on a minimum 
level in that the boiler does not be- 
come heavily corroded thereby re- 
quiring more heat to maintain the 
water at a minimum temperature. 


Recommends System 


“I would definitely recommend 
soft water systems in all coin-ops 
that are plagued with a hard water 
problem. It increases customer ap- 
peal, decreases competition appeal 
enables your customers to save 0 
soap and detergent costs, cuts down 
on maintenance problems and Vit 
tually eliminates the corrosion prob 
lem that is the nemesis of all COIN: 
operators in hard water areas.” Q 
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Bruner water 
softeners... 
first choice of 
coin-op stores 
for 15 years 


by T. W. Bruner, President, Bruner Corporation 


Bruner water softeners have suc- 
cessfully serviced and 
coin-ops for 15 years because they 
are specifically designed and manu- 
factured for coin-op stores. This 
care in the development of Bruner 
water softeners has made it pos- 
sible to design equipment which 
fulfills the special requirements of 
coin-op and laundry usage. The almost constant usage of 
coin-op stores puts a tremendous strain on any equ:p- 
ment, and Bruner water softeners 
have proven time and again that 
they can take it. 

Another reason why Bruner 
softeners are the FIRST CHOICE 
in the coin-op field is shown by 


laundries 








the fact that more and more coin- 





op distributors now recommend 
and install 
clusively. 


Bruner softeners ex- 
And the nationwide 
availability of Bruner softeners 
and Bruner sales engineers promise you the quick, de- 
pendable service that has made BRUNER the name to 
trust in the coin-op field. So, when you buy a Bruner 
softener, you’re not only buying a softener . . . you're 
buying Bruner’s 15 years’ experience in providing the 
best service, maintenance, and know-how available in 
the water softener. industry. 

Let’s look at some of the quality features a Bruner 


This free, colorful window decal attracts 
customers to coin-op stores. 


SOFT WATER 
MAKES A DIFFERENCE ! 


COME IN AND TRY IT... 
You II like it! 





softener can give you. Every Bruner softener is made 
from heavy gauge copper-bearing steel. All softener tanks 
are double dipped galvanized, inside and out, pressure 
tested for safety. This means more repeat customers, no 
complaints about rusty or stained water harming their 
clothes. Every Bruner softener includes a built-in auto- 
matic backwash control that guards against loss of the 
Bruner Amberlite Golden Bronze, fully cured, softening 
mineral and requires no adjustment . . . ever. This con- 
trol also maintains uniform flow rates over wide varia- 
tions in water pressure. Automatic models feature the 
Bruner cycle controller which 
makes recharging automatic, re- 
turns the softener to service and 
refills the brine tank with water. 
Other Bruner “extras” include 
automatic multiport valve for 
smoother automatic recharging, 
or, when desired, single lever mul- 
tiport valve for manual recharg- 
ing. There are 22 different models 
with 
150,000 to 900,000 grains. 
Bruner water softeners are available for immediate 
delivery from your coin-op distributor . . . pre-fitted and 
pre-assembled to save you up to $100 on installation 
costs. See your local distributor now, or write for Laun- 
dry Softener Brochure, Bruner Corporation, 4767 North 
32nd Street, Milwaukee 9, Wisconsin or 670 Gibbons 


Street, Los Angeles 31, California. 
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Prime site plus added 
features build over- 
night success for 
an Arizona coin-op 


“Extras. 


A steady stream of profit-building 
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One of the added attractions in the Weisert-Johnson coin-op is this glass and plywood ep. 
closed drycleaning call office. This handles 250 or more garments, reports the owners 


elp create a boom 


in the city, this is located directly 


traffic builder. 





EEE — 


traffic is more than a matter of good alongside the Poten Department As good as the location is, these 

location; it also involves continuous Store, the biggest building under a — operators have not been content to | NO V, 

added attractions to bring the pub- _— single roof in Phoenix. It covers depend on it alone to create bus- 

lic into the coin-op. more than three acres, and incor- ness. In laying out their colorful UNDER 
This is the studied opinion of — porates every type of retail depart- store, they installed 40 washers, 20 | 

Wayne Johnson and Frank Weisert, ment. Less than 150 feet away is single-load and 20 double-load, } 

who are now operating three coin- a popular cafeteria, serving three costing 25 cents and 15 cents re | OPTIO! 

ops in the area of Phoenix, Ariz. meals a day, another magnet for spectively. They also included a | 

Included in these is the brand new traffic. Directly to the left of the 25 - pound unit for the house wife j NEW F 

Star Launderette. coin-op’s location is the premium who wants to do a complete job, 
Johnson and Weisert, both for- store of a leading Phoenix trading- including shag rugs and other heavy | DEPEN’ 

mer oil engineers who worked in stamp organization, still another items. The operating cost for this | 

Saudi Arabia, settled in the Arizona | MODE! 

capital after the population boom of 

the past 12 years convinced them EACH 

that the coin-op field offered a 

bright future. Well aware of the BUILT-I 

risks involved in entering any busi- 

ness, the partners started out on the COLOR 


premise that “having something dif- 
ferent to offer” would get them off 
to a rousing start. This proved the 
case in the two original Star Laun- 
drettes, where they parlayed a loca- 
tion in a large residential district 
and a continuing list of “plus rea- 
sons” for Phoenix residents to pat- 
ronize their operations into a boom- 
ing business. 

The newest Star Launderette, a 
$50,000 investment in a northeast 
Phoenix shopping center, is a typi- 





cal example of Johnson’s and Weis- 


: : The coin-op represents an investment of $50,000 and is the | t in- in the city. 
ert’s planning. The largest coin-op Pi "ied saci a eee | STANI 


It features 40 washers — 20 single and 20 double load machines plus 25-pound washers 
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Maximum Security Change-Makers combine new 
security, convenience and flexibility with the proven 
operating dependability of Standard’s manual change 
units. All new 3/16” steel cabinets with quadruple lock- 
ing mechanism, and new type 1961 actuators provide 
maximum protection against every known type of bur- 
glary or vandalism. 


NO VAULTS NEEDED.Change units and vault-type protection complete in one 
rugged °/;, inch steel cabinet. No vaults or padlocks needed. 

UNDERWRITERS’ LABORATORY APPROVED LOCKS.Changer door securely locked 
with two internal screw-type locks and two UL approved key locks... 
case hardened, double tumbler systems and restricted keys. 

OPTIONAL BURGLAR ALARM.Compact battery operated burglar alarm available 
as optional accessory equipment on all models. 

NEW FRONT LOADING AND EASIER SERVICING Independent change units simply 
tilt forward or pull out for loading and service. 

DEPENDABLE MANUAL OPERATION.Simple mechanical mechanism. No motors, 
solenoids, complicated wiring, relays or switches. 

MODELS TO CHANGE ANY 1, 2 OR 3 COINS INTO ANY POSSIBLE COMBINATION 
OF CHANGE.Up to $420 in capacity. 

EACH UNIT SEPARATE.Separate coin slot, large, separate cash box, and easy-to- 
reach “Shand-width”’ return coin tray for each change unit. 

BUILT-IN OR WALL MOUNT CABINET DESIGN. Attractive cabinet may be built in 
wall or common front, or mounted on wall, stand or post. 

COLORFULLY FINISHED. Available in 3 standard colors (grey, green or beige) with 
big “CHANGE?” decal and easy to understand instructions. 


_4 


Special Note to Owners of Older Model | 
Standard Change-Makers! 


You can have your older model Standard Change- 
Makers rebuilt into a new Maximum Security Change- 
Maker at considerable savings off list price of a new 
machine, under a special program now available from 
the manufacturer. Contact your authorized Standard 
Change-Makers Distributor for full information. 
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Triple Maximum Security Change-Maker 


STANDARD CHANGE-MAKERS, INC., 422 E. New York St., Indianapolis 2, Indiana 
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Using raftered hardwood ceiling, the _ Arizona coin-op laundry has much eye-appeal. Walls are finished in red, yellow, blue and green, 


unit is 50 cents. All the washers brilliant red, yellow, blue, and Maintaining a steady flow of pro- | 
and 12 dryers are located on a 14- green; all dryers are finished in a motion, Star Launderette will us | 
inch concrete platform which circles — separate color enamel, and the floor handbills, distributed from hous | 
the store. is done in tan color-fast cement. In- to house, in the northeastern Phoe- 

A real “clincher™ from the traffic — stead of service carts, canvas tubs, nix area where the plant centers, | 
standpoint is a glass and plywood- etc., the partners supplied large and regular weekly newspaper aé- | 
enclosed drycleaning office, just in- — caster-mounted tables, ranging from vertising in “neighborhood _ jour 
side the entrance to the coin-op. 3 by 3 feet to 4% by 41% feet. nals.” © 
This can easily handle 250 or more These are done in pastel colors. 
garments, and, operating by con- They allow customers much more . 
tract with a nearby drycleaner, space to lay out their laundry | \ 
makes it possible for each coin-op bundles on clean surfaces, and to _ 
customer to bring in drycleaning, make distribution. 
leave it one day, and then pick it For the grand opening in early Now | 
up the next. With a percentage on November, 1960, Weisert and John- Bill C 
gross paid to Weisert and Johnson, son offered unlimited free wash 
the drycleaning agency has several privileges, a clown on duty to greet 
advantages. The attendant on duty customers and children, and gave | New, 
has been thoroughly trained in the away free soft drinks and balloons } and b 
operation of all equipment in the for children. This program drew + the A 
coin-op, is there to give the cus- approximately 5,000 people in a } i 
tomer a helping hand whenever it’s single week. Every person was ; : 
needed, and of course exercises pro- “taken on tour” by either Johnson i 
tective surveillance against vandal- or Weisert. The tour included a ‘| 
ism or theft. look at the boiler, the water soft- " 

With a raftered hardwood ceiling, ening system, the attractive tiled : : al | 
the Arizona coin-op has a wealth lavatories, and all facilities in the bend 25-pound washer gels great de 
of eye appeal. Walls are finished in coin-op proper. laundry. | Sal 
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QUICK CHANGE 


means 
FAST PROFITS 
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iF { Insured Dependability 


.++ ¢ Every ABT Bill Changer is leased 
= with full protection of contents. An 
insurance policy guarantees the 
money content of both the bill 


..With the new ABT Bill Changer 


Now you never need to lose a sale for lack of change! The new ABT = bill changer, and completely protects 
Bill Changer insures round-the-clock operation and profits with its 2S { operator from loss due to burglary, 
teady supply of change. This fully perfected unit accepts,a dollar bill, vandalism, etc. 

authenticates it, and delivers change in coin combinations you choose. 
Phony and foreign money immediately refused. LITERATURE AVAILABLE 

New, sturdy cabinet offers complete security, inspires user confidence =. 
and builds your service “image.” Change money—make money with 


the ABT Bill Changer! 





ABT Manufacturing Corporation 
2500 North Main St.—Dept. CO-1 
Rockford, Illinois 


Please send literature on ABT Dollar Bill Changer 





PORN Dk oo bwadedctcnducdudaatestuscuneawawereesecuenanees 
Company ... re ates aalmeranicn ccekadviblalseatoaeneewans 
+ deal of MANUFACTURING CORPORATION aii 
If-service DIVISION OF AUTOMATIC CANTEEN COMPANY OF AMERICA REELED ERAS ACERS SORES Ce? eae 
i Sales Offices: New York; Chicago; Washington, D.C.; Boston; Detroit; Kansas City; Los Angeles Ce. 6 5 Seneeiaedaweesees ZOD 6 < « MD vc ccdnsvdeueen 
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New York's DiCarlo Bill Passed 


‘Stay of 


One of the most controversial 
pieces of municipal legislation ever 
to come before the New York City 
Board of Estimate — the DiCarlo 
Bill—was approved by the Board at 
closed executive session on Thurs- 
day, February 9. The law requires 
coin-ops to have an attendant on 
duty from six p.m. to midnight, to 
close at midnight daily, and to remain 
closed on Sundays. The bill has been 
bitterly fought by this magazine, by 
coin-op owners, by manufacturers 
of coin-op equipment, and by seg- 
ments of the general public since 


Bronx Democratic ¢ 
senh ( DiCarlo 
) | Cit ( 
Two eal ivO I 
pot { } 
( c 
f 

) I I 

Db 1 of Estu I I 


All of these meetings were open to 
the public and much pressure, from 
both the bill’s proponents and op- 
ponents, was directed at the mem- 
bers of the board. Only the last 
decisive meeting was closed to the 
public. Passage of the bill was by 
unanimous vote. The only thing 
that would prevent immediate pas- 
sage would be the refusal on the 
part of New York City’s mayor, 
Robert F. Wagner, to sign the bill 
into law. It is highly unlikely, how- 
ever, that he will go against his own 
vote. 


New York City Police Commis- 
sioner, Stephen P. Kennedy, and 
Licensing Commissioner, Bernard 
J. O'Connell, are both supporters of 
the bill on the basis that its passage 
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was necessary to the public safety. 

The coin-op industry in fighting 
the bill presented such facts as the 
almost insurmountable burden meet- 
ing a payroll would present to many 
COIN-OPerators, that Sunday closing 
is prejudicial against groups that do 
not celebrate a Sunday Sabbath, 
that the inevitable rise in prices to 
coin-op customers resulting from 
passage of the bill would work a 
hardship on many users. The coin- 
op industry also charged that the 
bill was not proposed as a public 
benefit, it is merely the result of 
efforts on the part of one laundry 
lobby to abolish competition by any 
means. 

Hyman Bravin, general counsel 
to the American Automatic Laundry 
Foundation, pointed out that the 
passage of the DiCarlo Bill was a 
“complete surprise” to both himself 
and the members of the Foundation. 
The Foundation is comprised of 
COIN-OPerators from the New York 
City Metropolitan area. “It comes,” 
he said, “as a great disappointment. 


Bravin added that coin-op clean- 
ing had a “direct effect” on the 
speedy passage. He said that he 
would also stress at the meeting the 
“reevaluation of the physical char- 
acter of the coin-op industry.” Bra- 
vin also noted that it was highly un- 
likely that the mayor would refuse to 
sign the DiCarlo Bill into law “inas- 
much as he himself voted in favor of 
it,” and that any legal action Bravin’s 
group would now take would be 
based on a complete new strategy. 
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He said the only grievance th 
police might have against una. 
tended coin-ops are the few case 
of petty vandalism — broken wip 
dows, bent coin-chutes, etc.—tha 
are recorded each year. He said 
that if the mayor had been awar 
of these statistics favorable to coin. 


ops, he might have made a mor} 


“balanced” decision. He noted tha 
the opposition’s prime case wa 
built on stories of robbery, rape ant 
violence being committed in Nes 
York City’s coin-ops. “I really don! 
know why it passed,” the spokes 
man said, “but I will say that ther 
is a substantial lobby in favor o 
the bill. Once they got the ball rol 
ing, it was impossible to stop it’ 
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stay of Execution 
Through its executive secretary, 
th} pon E. Paquette, the Detroit-based 
ae Coin-Operated Self-Service Laundry 
‘STlY ds} Qwner’s Association, Inc. informs 
ys that at a hearing held before the 
| Detroit Common Council on Janu- 
ary 18, the association was able to 
‘ CONS) soure a six-week delay in enforcing 
PFesents) the new “laundramat” ordinance. 
‘tO Mak} Thus, Detroit’s COIN-OPerators may 
SUNS Of | remain open 24 hours a day, un- 
YOTk lay} attended, for the six weeks follow- 
ing January 18. Paquette says that 
the association will spend _ this 
“breather” developing a new ordi- 
‘nance satisfactory to both the COIN- 
vance th! operators and the city of Detroit. 
nst una! Every effort will be made to have 
few Cai the closing requirement of the or- 
oken Wit’ ginance rescinded. Paquette con- 
etc.—thil| oratulated COSSLOA members on 
He sail} an excellent turn-out at their last 
"en aWal) emergency meeting and expressed 
© tO Coit} his optimism for the entire Detroit 

© @ MOK) coin-op outlook. 
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case wail New Officers 

Tape at} The Coin-Op Laundry Store 
| in New y 


pga of Pennsylvania have elected 
‘ally dot!’ j, David Cathcart, of Rosemont, 
© Spokes b, president. Mrs. Roland Sharp- 
that thert| Jess, of Lancaster, is secretary. A 
favor | proposed ordinance, now before the 
ball roll Philadelphia City Council, is one of 
Stop It) the prime problems now facing this 
™) association. The ordinance would 

") force coin-ops to have attendants on 

| the premises during certain hours 

of the day. The group, through 

their legal counsel, is urging the 

council to consider a “more prac- 

| tical” bill, A second legal matter 
‘gi! ) facing the COLSOP association is 
the four per cent Pennsylvania Sales 

| and Use Tax. Collecting this tax 

( mig} incoin-ops is impractical, claims the 
: “) association, and since income taxes 
rull:| are illegal in Pennsylvania, the group 
| claims that coin-op owners should 
not be asked to give up personal in- 
‘ome any more than other retailers 

| ae asked. Further clarification is 


tis 
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NED VISELTEAR, Associate Editor 


desired in the issue of the state tax- 
ing incoming coin-op equipment, 
whereas incoming merchandise for 
resale is not taxed at other retail 
establishments. 


New Jersey Wake Up! 

We have received phone calls 
from several active COIN-OPerators 
in New Jersey. They are worried 
about a bill proposed by the 43rd 
State Assembly. The bill (A-43) 
says that no person shall conduct 
a coin-operated laundry or dryclean- 
ing establishment unless an_at- 
tendant is on duty at all times the 
store is opened. Further, a fine, not 
exceeding $200, and/or a jail sen- 
tence, not exceeding 90 days, will 
be imposed upon violators. Each 
day the store remains open without 
an attendant will constitute another 


violation. Finally, this bill is to be- 
come law immediately upon its 
passage. 


New Jersey coin-op owners will 
be receiving mail from the associa- 
tions in their area in the next few 
days—if they have not already re- 
ceived it. The associations are 
urging owners to take battle against 
this restrictive legislation. Write to 
your state assemblyman today. Pre- 
sent your side of the picture. So 
far, all he has heard is the other 
guy’s story! 


St. Louis Coin-Op Law 


Hy Swartz, COIN-OP’s assistant 
publisher, who works out of the 
Midwest, sent us a copy of Board 
Bill No. 208, City of St. Louis, Mo. 
We quote: 

“An ordinance to amend Chapter 
35, Revised Code of the City of 
St. Louis, 1948, entitled ‘Laundries 
and Dry Cleaning’ by enacting one 
new section to be added thereto, to 
be known as Section 10-A, relating 
to the same subject matter, and re- 
quiring an attendant on premises 
and prescribing the hours of busi- 





ness. “Be it ordained by the City of 
St. Louis, as follows: 

“Section One. Chapter 35, Re- 
vised Code of the City of St. Louis, 
1948, is hereby amended by enact- 
ing a new and additional section 
thereto, to be known as Section 
10-A, and which shall read as 
follows: 

“Section 10-A. No laundry, as the 
term is defined in Section 6 of 
Chapter 35, Revised Code of the 
City of St. Louis, as amended by 
Ordinance No. 48920, approved 
June 20, 1958, and to which the 
provisions of said Chapter 35 are 
stated in said Ordinance to be ap- 
plicable, shall be open for business 
to the public on Sunday not between 
the hours of midnight to 6 a.m., on 
all other days, and each such laun- 
dry shall have an attendant on the 
premises at all times it may be open 
for business to the public, and it 
shall be unlawful for the owner or 
operator of such laundry to have 
such laundry open for business con- 
trary to the provisions of the Sec- 
tion.” 

Hy suggested that we quote the 
amendment in full so as to give the 
coin-op associations the opportunity 
to see precisely what they are up 
against. Analyze the above para- 
graphs, then urge your association 
to gather data on each of the points 
contained therein. Come before 
your city council with facts and 
figures. Show the ill effects of com- 
pulsory attendants on prices and 
your right to conduct business as 
you please. Show that there are 
many people who use coin-ops be- 
tween the hours of midnight and 
6:00 am. Show how heavily you 
rely on Sunday business to make a 
profit. Remember, this is the kind 
of legislation you must be prepared 
to fight. 


Akron Coin-Op Test 
Here’s an example of some clever 
association work. It typifies the 
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kind of success an “on the ball” 
coin-op association can achieve: 

In Akron, Ohio, recently, a man 
inserted two dimes into a coin-op 
dryer. He timed the cycle, and in- 
stead of getting the indicated 20 
minutes of drying, his figures indi- 
cated that he had received only 17 
minutes. He complained to the 
mayor who, in turn, turned the case 
over to the city’s department of 
Safety, Weights and Measures. The 
possibility of anti-unattended legis- 
lation hung precariously in the bal- 
ance. Instead of ignoring or playing 
down the issue, the Seaway Coin-Op 
Association, which prevails in that 
area, invited the Dept. of Safety, 
Weights & Measures to conduct 
their tests when and where they 
chose. 

Here are the results of three days 

of testing by Messrs. Whitaker and 
Ladd, of the Weights and Measures 
Dept. 
“INVESTIGATION: Mr. Whitaker and 
Mr. Ladd visited a number of self 
service coin operated laundries in 
various parts of the city to ascertain 
methods of operations of same. Par- 
ticularly the coin operated Dryers 
timing cycles. Most all the dryers 
work on a 10-cent cycle for 10 
minutes. With one exception, a five- 
cent, five minute cycle. All had 
signs posted or the information was 
attached to the devices giving com- 
plete information as to how to oper- 
ate, etc. and what the customer 
should do in the event of mechan- 
ical failure. 

“Mr. Whitaker and Mr. Ladd 
talked with a number of people who 
were using the services in these 
establishments, both male and fe- 
male. The opinions, generally, were 
all very satisfactory in regards to 
running time of dryers. Mr. Ladd 
and Mr. Whitaker observed a num- 
ber of dryers operate. The time 
cycles were complete as indicated on 
the devices or signs posted. Ten 
cents for 10 minutes. A stop watch 
was used for timing the devices. 

“Mr. Whitaker and Mr. Ladd 
talked with one of the owner oper- 
ated laundries. He indicated that 
most all the timing devices on coin 
operated laundries that he knew 
were usually timed in excess of the 
stated time by a minute or so. He 
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also stated that it was his opinion 
that the customers had every oppor- 
tunity to get their money back from 
any of the laundries that did not 
perform as indicated by signs, etc. 
posted in the establishments.” 

The Seaway Coin-Op Associa- 
tion is doing everything possible to 
publicize this highly-favorable re- 
port. For the time being at least, 
restrictive coin-op legislation has 
been put off in the Akron area. Nice 
going, Seaway. 


Pennsylvania Legislation 

We have a letter from a Ridley, 
Pennsylvania, correspondent in 
which he enclosed a copy of the 
“Township of Ridley Ordinance No. 
1114.” Again we will cite this law 
exactly: 
“AN ORDINANCE OF THE TOWNSHIP 
OF RIDLEY, DELAWARE COUNTY, 
PENNSYLVANIA, REGULATING THE 
HOURS OF UNATTENDED BUSINESSES 
OR COMMERCIAL ESTABLISHMENTS; 
AND PROVIDING FOR PENALTIES FOR 
VIOLATION THEREOF. 

The Board of Commissioners of 
the Township of Ridley ordains: 

“1. In the interest of the safety 
of the public, no business or com- 
mercial establishment in the town- 
ship of Ridley shall keep or remain 
open for business in the Township, 
between the hours of 10:00 o'clock 
p.m. and 7:00 o'clock a.m., pre- 
vailing time, unless there be a male 
attendant over the age of twenty- 
one (21) years personally present 
at such business or commercial es- 


Letters 


continued from page 6 


It is doing very nicely. My second 
coin-op is in the process of con- 
struction and will open very short- 
ly. I have written to several adver- 
tisers in your October issue with 
mention of COIN-OP, of course. 
Lyle D. Giddings 
South Bend, Ind. 


We've sent you the back issues 
of COIN-OP you requested. Thanks 
for your consideration in mention- 
ing to our advertisers that you read 
of their products or services here. 


—Ed., 


tablishment at all times during the} 
above stated hours. a 
“2. The owner, operator. lessee | 
or manager of any such business Or 
commercial establishment who shall 
violate the provisions of Section One 
of this Ordinance, shall, upon Con. | 
viction before a Justice of the Peace | 
of the Township of Ridley, be Sen- | 
tenced to pay a fine of Fifty Dollars 
($50.00) together with the Costs of | 
prosecution, and in default of th 
payment of fine and costs, be sep. 
tenced to imprisonment in the 
county jail for a period of thirty 
(30) days. 
ADOPTED this 18 day of Nov., 1960, 
TOWNSHIP OF RIDLEY” 
The sender of this letter points 
out that the owner of the thre | 
coin-ops affected by this law wer 
not notified of the existence of the 
bill until it had already become law. 
He notes that “since only thre 
stores have been affected by this 
particular ordinance, it appears that 
no fight will be made since the 
money that would be involved would! 
be too much when divided between! 
only three participants. Nothing can} 
be done about this particular ordi’ 
nance, but this writer feels that} 
through the medium of COIN-0| 
magazine, you might again alet 
store owners in other communities 
as to the real danger that exists in} 
the form of local anticoin-op legis | 
lation.” 
We can think of no greater way) Rem 








of advocating effective associations i 
0 ing 3 





Coin safety suggestion 


I own a number of coin-ops, and, 
like other operators, am concerned | 
with the safety of the money my} 
machines take in. I believe that al | 
machines should be equipped with | 
coin boxes that are “sealed” so thal 
they can be brought back to the 
office and there counted ani] 
wrapped. I have heard that te} 
telephone company has a systéll 
like this. Could you tell me wie 


I might locate such seals? 
S. H. Ulanof) = 7) 


Cape 


New York Cif} .°, 


, : J sign 
Sounds like a good idea. Seales of 1 


boxes are now being manufactured 


—Ed. O 
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NEW, EXPANSION OR REPLACEMENT 
al SPEED QUEEN 


ISiness of 
who shal 


tion Oy i goes “right to the HEART” 


PON Cop. = = | ‘ 
he Pea | < of coin store PROFITS 
y Dollar | eS Speed Queen has gone right to the heart of your 


> COSts of | profit and maintenance problems with the new 





It of the | Model A203. No other commercial washer offers 
> be sen. such simplicity of design . . . such mechanical 

in the efficiency. This assures you of true low cost main- 
of thirty tenance and long life dependability. 

. As for profit, nothing on the market outdoes this 
rv., 1960, new washer. Speed Queen’s perfectly balanced 
ny short cycle is practically 50% shorter than most 
eT points automatics. As a result, your coin laundry income 
the three nearly doubles . . . without sacrifice to washing 
law were efficiency. 
ce of the One look at the features and we know this washer 
ome law, 


will go right to your heart. Why not get the facts 


nly three on this amazing Speed Queen today. 
I by this COMING SOON 
Dears that 20 LB. WASHER-EXTRACTOR AND DRY CLEAN- 
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A new high torque timer, accessible 
through the coin box access door, re- 
quires a simple push to cycle the machine 
completely. Cannot be blocked on the 
“IN” position. Easily removed for servic- 
ing. 


ater way! Remove two screws and the entire top 
ociations opens. Top and front panel uni-hinge 

provides access to all parts without mov- 
0 ing machine from its location. 


























-Ops, and, 
-oncerned | A “Serviceman’s Dream’, Remove 
joney my} two screws from the toe plate and 
e that all| the front panel raises for access to 

“| the entire front of the machine. 
ped Wilh) FMT” Gs MMM 
, so that : AEG RAN SPEED QUEEN 
k to the rh ) J A division of 
ted and | ; { \ McGraw-Edison Co. 
that the | pal)iS )h Ripon, Wis. 

1 - la D + Vv 

a system | ept. 
ne where | NAME : : somes — 














' 
I. Ulanof! Tub is filled faster with a new high ADDRESS nceneiitemeneioae ' New tamper-proof rigidity and strength. 
York Citt | capacity aerated waterfall inlet. Air gap , i Two bolts and bracket tie sump tub, 
‘| 8 above machine top. Specifically de-\ city 1 side panel, coin box together. Access to 
Sealed signed to prevent back-up and splash : : bolts is through coin box service door 
1. Semele — of water, ; y only. 
ifactured. : ZONE STATE ' 
! 4 
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ln most washing machines used in 
coin-op laundries today, the moving 
part that gets the most abuse, re- 
quires the most maintenance, and 
is most often repaired, replaced or 
cleared of obstructions is the water 
drain pump. 

To assist the operator in keeping 
repair and/or replacement costs to 
a minimum, we will describe a pre- 
ventive maintenance program. For 
those owners who make or wish to 
make minor repairs, a general serv- 
ice procedure will be outlined. 


DRAIN SYSTEM COMPONENTS 

The drain pump is the heart of 
the drain system. Water used in the 
washer must be removed to the 
sewage system without wetting the 
floor and the surrounding area, un- 
less, as in the case of larger wash- 
ers, a gravity drain trench sewer is 
used. The system for almost all 
washers consists of: 
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1—the outlet hole in the bottom 
of the outer tub or tank. 

2—the sump or clean-out trap 
under this outlet, on some washers. 

3—a rubber hose from outlet or 
trap to the pump, with hose clamps 
at both ends. 

4—the pump. 

5—a rubber hose from pump out- 
let to the plumbing drain standpipe. 
with clamp. 

6—the standpipe, or open upright 
pole that is “T’ed” into the main 
building drain, into which is hooked 
the gooseneck end of the hose. 

Pumps, as in figures 1 and 2, may 
consist of: 

1—pulley and pulley set 
or motor shaft end. 

2—bushing or bearings. 

3—-seals or packing and washers. 
4—-seal spring. 

5—pump body. 

6—pump bracket and mounting 
bolts, nuts and washers. 

7—impeller shaft. 

8—impeller and retaining or set 
screw. 

9—cover gasket. 

10—cover. 

11—cover clamp or screws. 

12—-grease fitting. 
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PUMP ACTION 


The pumping action is a result of 
the centrifugal action of the rotating 
impeller or “turbine” in an enclosed 
housing. This creates both a suc- 
tion to assist the gravity drain of 
water from the tub, and a pushing 
force to expel the water through the 
hose, to a limited height into the 
plumbing drain. 

Although the impeller in many 
pumps rotates continuously as long 
as the motor is in operation, water 
remains in the tub for washing or 
rinsing because either a valve pre- 
vents water from entering the pump, 
or water is restricted to the non- 


Rubin Braun 


Technical Editor 


fig. 2 


perforated clothes cylinder durin 
non-drain cycles. In other types o 
pumps, the impeller turns only dur 
ing the drain cycle. In almost al 
types, however, a solenoid is actu: 
ated by the timer during the draip 
cycle to: 

l—open the above valve. 

2— shift the non-perforated cylin- 
der into high speed to spin the water 
over the top. 

3—position the 
against the drive belt. 

Some washers have a single uni 
containing the transmission, motor 
and pump, wherein one end of the 
motor shaft drives the impeller é 
rectly (fig. 1) and the pump hows 
ing is bolted to the motor housing 
The majority, however, are secured) 
by brackets below the tub as ind: 
vidual units. (fig. 2) 


pump _ pulle 


WATER DOESN'T DRAIN 

When water doesn’t drain from 
the washer during the drain of spit) 
cycle, the trouble usually can bj 
traced to the pump. But outs 


continued on page *} 
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The trend of small business in- 
yestment companies continues, the 
Small Business Administration re- 
ported. The SBA announced the 
licensing of two new such firms, 
bringing the total to 175 since the 


licensing program began late in 
1958. The program was set up to 
encourage private groups to form 
lending companies to provide capi- 
tal for small businesses unable to 
set credit through banks. 


Hawaiian distributor for Clesco 
National Products, Inc., has been 
announced by Clesco. Appointed is 
Evans Distributors of Honolulu. 
Evans will create warehousing, sales 
and service facilities for the Jet line 
of coin-operated equipment, reports 
Stanley Davis, president of Evans. 


A name change has been made 
by the Minneapolis Securities Corp. 
The company will now be known as 
Northern Finance Corp. The change 
was designed to describe more accu- 
rately the company’s activities in 
commercial finance; especially the 
financing of coin-operated laundry 
equipment purchased under contract 
or lease. 


Consumer education for the 
Norge Laundry and Cleaning Vil- 
: lage will be the 


» responsibility of 


i, | Mrs. Jessie Cart- 
a” wright, now has 
ne been appointed 


home economics di- 
"ee rector for Norge 
laundry and clean- 
ing appliances. Her duties will in- 
clude national supervision of use 
operations and procedures in the 
washing and cleaning centers. She 
will work closely with distributors, 
operators, and consumers. Mrs. 
Cartwright is a member of the 
American Home Economics Asso- 
Cation and the Electrical Women’s 
Round Table. She is also chairman 
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of the home economics committee 
of the American Home Laundry 
Manufacturers’ Assoc. 


Mass produced coin - operated 
drycleaners rolled from the Norge 
factory lines in mid-January. The 
units were shipped to 26 distribu- 
tors. Production figures were not re- 
leased by the company. It did say, 
however, that the order backlog ex- 
tends for several months. 


Relocation of the national sales 
office to its factory site at Cincin- 
nati, has been announced by Alan 
Foster, president of Clesco Na- 
tional Products, Inc. According to 
Foster, the Clesco firm has been 
acquired under his management as 
a distinct and separate organization 
free from previous affiliations, effec- 
tive October, 1960. The company 
will concentrate completely on the 
manufacture and national distribu- 
tion of Jet coin-operated equip- 
ment, through distributors only, it 
was announced. 


“Self-service drycleaning is a 
natural, evolutionary step that is 
destined to become quickly an integ- 
ral part of the ‘fabric service center’ 
we know as the neighborhood laun- 
dry store,” said Frank E. Ross, 
president of ALD, Inc. Ross, 
who was addressing business paper 
editors at the unveiling of the West- 
inghouse coin-operated drycleaning 
unit in New York City, also said the 
volume expansion expected for exist- 
ing stores and new stores in the next 
few years will be aided by the new 
coin-op cleaner. 


Exclusive distributors of com- 
mercial coin-operated Speed Queen 
laundry washers and dryers, the 
Baltimore Chemical & Equipment 
Corp., has announced a 32 per cent 
increase in sales over 1959. The 
firm serves the six state area of 
Virginia, West Virginia, Maryland, 


Pennsylvania, New Jersey, and Del- 
aware, as well as the District of 
Columbia. 


Named Special Products Man- 
ager for the Water Chemicals Sales 


Division of Hagan Chemicals & 
Controls, Inc., has been John T. 
Waldron. Waldron, a chemical en- 


gineering graduate of Carnegie In- 
stitute of Technology, joined Hagan 
in 1935 as a chemical engineer. He 
is a member of the American Chem- 
ical Society, the National Associa- 
tion of Professional Engineers and 
the American Water Works Asso- 
ciation. 


Parents Magazine has granted its 
Commendation Seal to Econ-O- 
Wash franchised coin-ops, a division 
of American Laundry Machinery 
Industries. The commendation by 
Parents Magazine joins the “Use- 
Tested” seal previously granted to 
Econ-O-Wash by McCall’s Maga- 
zine. Approximately 4,000 Econ-O- 
Wash coin-ops are now in operation. 


A joint announcement was made 
by C. B. Pugh, president of Stand- 
ard, Inc., and by J. P. Stoltz, execu- 
tive vice president of Customade 
Products Corp., a subsidiary of 
Universal Match Corp., that the two 
companies have completed an agree- 
ment whereby Customade will manu- 
facture the Standard coin-op dry- 
cleaner in Customade’s recently 
completed plant in Conway, Ark. 
The Standard drycleaner processes 
up to nine pounds of clothes in a 
36-minute cycle. The first of the 
Customade-manufactured Standard 
units was unveiled at the NID-A.L.L. 
Convention-Exhibit in Philadelphia, 
January 29-February 5. 


Automatic Canteen Co. of Amer- 
ica, in conjunction with Mead John- 
son, is launching a program whereby 
Mead Johnson’s “Metracal” will be 
dispensed through ACC venders in 
company lunchrooms across _ the 
country. Canteen says it will vend 
eight-ounce cans, offering a 225- 


calorie lunch, in roughly 2,000 
large, 130-item refrigerated ma- 


chines in plant and office feeding 
areas. One can, offering a combina- 
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10¢ BOX VENDORS 


These 10¢ box vendors are thoroughly tested 
and fully warranted. Feature positive action, 
sturdy steel construction with handsome 
enamel finish. Wall mounted with removable é 
front panel for easy loading. Each column £3 


be eee : 
has own coin slide, separate lock for money Of 
compartment, 5¢ PACKETTE VENDORS 
Model 2B50 — Two columns, 25 capacity — me — are thoroughly tested and fully warranted. Feature new | 
each, vends a total of 50 boxes without rop shelf mechanism with positive action and easy load features; made of heavy | 
refilling. Any combination of products; size gauge steel with handsome enamel finish, on sturdy floor stand. Can be bolted : 
42” high; 10%” wide; 1012” deep; weight: to wall for maximum security. Equipped with National Rejector coin mechanism— | From 
33 Ibs, : , pull-out selector handle for each column. Bernard 
Model 5P200 — five columns, 40 capacity each, vends a total of 200 packettes new Phi 
Model 4B100 — four columns, 25 capacity without refilling. Any combination of products. Size: 77” high (with stand); | \ 
each, vends a total of 100 boxes without 26” wide; 10%” deep; weight: 215 Ibs. i mi 
refilling. Any combination of products; Model 7P280 — seven columns, 40 capacity each, vends a total of 280 packettes and Bill 
size: 20%2” wide; 10%” deep; weight: without refilling. Any combination of products. Size: 77” high (with stand); 34” | second 
60 Ibs. wide; 10%” deep; weight: 305 Ibs. ' South B 
' Joseph | 
Decals Free to all C. & C. Customers! All Products packaged and distributed by: | op at 7! 
secede it i ia acne ene ee ce ~~ 7c —_—, | A. Brow 
| GENTLEMEN: | C«“C MANUFACTURERS ano 8 Cor 
| [] Please send me info on Vendors } } (EX Moldaue 
| L'—~ DISTRIBUTORS, inc. (‘awa | 54 Gain 
[] Please send me info on Products | Ww I 
— i... >>| 310 NORTH AUSTIN STREET, DALLAS 2, TEXAS Sd 
ADDRESS____- - ___. ____ eee — | ®Packaged and Distributed by C. & C. *20 Mule Team Reg. T.M. of U. S. Borax | Philco-B 
| a ee Mfg. & Dist., Inc., Dallas, Texas & Chemical Corp., Los Angeles, Calif. Launder 
j | *Sta-Flo is a Reg. T.M. of al/ ®) is a Reg. TM. of *Beads o'Bleach is a Registered R. Brat 
= EE Se ee et * A. E. Staley Mfg. Co. Lever Bros. Co., New York. Trade Mark of Purex Corporatio Hamilto 
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tion of nutrients in chocolate, va- 
| illa or butterscotch flavor, will sell 
| for 50 cents. COIN-OP is in touch 
with Automatic Canteen to deter- 
| mine what, if any, plans are going 
F to be made to vend Metracal in 
coin-ops. To us it seems like a 
“qatural.” 


New Product Manager for the 
‘Norge coin-op drycleaner and other 
- commercial equip- 
ment is Eugene W. 
Hubert. He will di- 
rect sales of the 
new cleaner and 
other commercial 
Norge appliances. 
Hubert has been 
with the Norge Division of the Borg- 
' Warner Corp. since 1959. His last 
assignment was as sales manager of 
combination washer-dryers. 





The “Duplicate Gifts Program” 
recently announced by Whirlpool 
board chairman, Elisha Gray II, will 
mean that any gift made by an 
digible employee of Whirlpool 


| Corp. to an educational institution 


henceforth will be worth exactly 


| twice as much. Company contribu- 


tions will match any contribution, 


| fom $10 up to $1,000 in any one 


calendar year, made by any current 
or retired employee. Whirlpool will 
duplicate gifts to alumni funds, 
foundations, or associations which 
are tax-exempt and which collect 
funds exclusively for the direct 
benefit of qualified educational 
institutions. Board chairman Gray 
said “that from a _ businessman’s 
point of view, support of education 
contains more hardheaded realism 
than mere philanthropy. It is, in 
fact, an extension of the same rea- 
soning which led us to establish the 
Whirlpool Technical Institute in 
Benton Harbor, Michigan. The fu- 
ture of any business is dependent 
upon three things: new knowledge, 
educated manpower, and a salutary 
economic, social and political cli- 
mate. Broadly speaking, those are 
the products of higher education.” 


The formation of a Coin Metered 
Laundry Division has been an- 
nounced by Pantex Mfg. Co. The 
new division will have Philip L. 
Legarie, Jr. as National Sales Mgr. 
in charge. Under Legarie, the new 
division will function to supply a 
complete line of coin-metered equip- 
ment to coin-ops, and will provide 
direct sales and service, through 
Pantex district offices, to all parts 


of the U.S. Legarie said that his 
division will handle the General 
Electric “Filter-Flo” coin-op 
washer. His staff will set up com- 
plete coin-ops for established oper- 
ators and new investors. The pro- 
gram will include a lease plan up to 
five years and no down payment. 


The Cincinnati-based firm of 
William F. Shepherd, Inc., a pio- 
neer in cookie vending, is entering 
the coin-op vending field on a 
nationwide basis. Shepherd’s cookie 
venders and a line of 10 cent deter- 
gent and bleach venders are pres- 
ently installed in several thousand 
coin-ops. 


Three large orders for the Temco- 
matic central control systems from 
distributors have pushed the num- 
ber of units near the 200 mark, re- 
ports Ling-Temco Electronics, Inc. 
The three orders, 13 for Vince Cor- 
bett Distributors, Inc., Wichita, 
Kan.; 20 to Pacific Speed Wash 
Equipment Co., San Jose, Calif.; 
and 16 to B-J Co., San Diego, Calif., 
will enable COIN-OPerators in these 
areas to avail themselves of the 
electromechanical device which ac- 
tivates from 32 to 52 washers and 
from 16 to 26 dryers. O 








NEW & 
OPENINGS 


— EAST — 
From Laundercenter distributor 
Bernard Cohen comes a listing of 
new Philco-Bendix equipped coin- 
ops in Massachusetts: Archie Alden 
and Bill Gilson have opened their 
second store at 10 Hancock St., 
South Braintree; Irving Zack and 
Joseph Boghos have opened a coin- 
op at 78 Albion St., Wakefield; J. 


| A. Brownell opened his coin-op at 


78 County St., Attleboro; Carl 
Moldauer opened his third store at 


| 54 Gainsboro St.. Boston. 


— CANADA — 
Philco-Bendix equipped King Koin 
Launderettes have been opened by 
R. Brand, 587 Barton St. East, 
Hamilton, Ontario, Canada; the 
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Dewaeles, 22-24 Brock St. West, 
Tillsonburg, Ontario, Canada; and 
another Dewaele coin-op at 136 
King St., Delhi, Ontario, Canada. 


— MIDWEST — 


Marvin Mai, 1415 24th St., Marion, 
Iowa, who already is the owner of 
one coin-op, has opened another in 
Cedar Rapids. 


Art Cleaners Coin-Metered Laundry 
opened recently in Midland, Mich. 


Lewiston, Idaho now boasts coin- 
op drycleaning in the form of 
Sparkle Laundry & Drycleaning. 
The service center, housed in an 
attractive one-story building, fea- 
tures two nine-pound drycleaning 
units as well as a complete array of 
the usual coin-op equipment. 


Brothers Forest and Everett Winze- 
ler have opened a Cleaning & Laun- 
dry Village in Albion, Mich. The 


Winzeler brothers are contemplat- 
ing opening coin-op drycleaning and 
laundering installations throughout 
Michigan. 


Brighton Coin Laundry opened in 
Brighton, Ill. The owners are Mr. 
and Mrs. Eugene Orban. 


Two Maytag-equipped coin-ops that 
recently opened are: Haas Maytag 
Coin Laundry, 3637 East Genesee, 
Saginaw, Mich. and Shelleys May- 
tag Coin Laundry, Six Mile & Ink- 
ster Shopping Center, Livonia, 
Mich. 


Econ-O-Wash stores have opened 
in North Fond du Lac, Marshfield, 
Ostburg, Amherst, Winneconne, 
Cecil, Rio. . . . all in Wisconsin. 


— WEST — 


Bountiful, Utah, will be the site of 
C. H. Gold’s first Econ-O-Wash 
coin-op laundry. O 
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PUBLIC 


REST ROOM 
PROTECTION 


NIK-O-LOK coin-operated 
locks on your rest room 
doors provide control of 
your patrons help 


reduce vandalism and 


keep facilities cleaner, 
NO COST 
NO INVESTMENT 
NATIONWIDE 
SERVICE IN U.S. 


AND CANADA 


OFFICES IN 18 
MAJOR CITIES 


For information write ... 


THE NIK-O-LOK CO. 


420 E. NEW YORK ST. 
INDIANAPOLIS 2, IND. 


50 Years of Sanitary 


Service to the Public 
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There are two schools of thought 
on whether or not a coin-operated 
drycleaning establishment should be 
attended, Dr. Lyle said. There are 
those who feel a coin-operated dry- 
cleaning operation should not be at- 
tended and these people use the 
same reasoning that has been ap- 
plied to the unattended laundry. 
Others, regardless of the type of 
equipment installed, reason that 
drycleaning is foreign to the custom- 
er’s thinking; it cannot be compared 
with coin-operated laundries; and 
that they should be attended. 


Attendant's duties 


The attendants and counselors 
help customers to sort their items 
into classifications for cleaning. 
They frequently give advice on what 
may or may not be expected in re- 
gard to performance of fabric to 
drycleaning. It was interesting to 
find that some customers disagree 
and dispute the counsel given. At- 
tendants help customers weigh loads 
and frequently advise them to go 
back home and get more clothes to 
clean if the weight is below the load 
weight of eight pounds. Counselors 
help determine how loads should be 
balanced, putting slip covers with 
draperies, blankets with sweaters. 
Counselors instruct how the gar- 
ments or spots should be water- 
sprayed. They show customers how 
to brush lint from pockets and cuffs. 
They button sweaters and turn them 
wrong side out; close zippers; net 
or bag certain items. They test and 
remove buttons or show the cus- 
tomer how fabric may be pinned 
over the buttons to protect them. 
In free moments counselors keep 
the equipment clean and waxed, and 
furnishings dusted. 

“It was interesting to observe 
that most customers are amazed at 
the number of items they can put 
on the scale to make up an eight- 
pound load. And there is always a 
decision to make when the load is 
overweight. Shall I cheat or shall 
I take an item off the scale and 
clean it in the next load or the next 


time I return? I saw customers d 
both. In several instances lo 
women combine their loads OF jug 
their loads for correct Weight a] 
proper classifications,” Dr, Lyle a 
marked. 

“There is a lot of Curiosity a] 
the part of the customers about thic 
new do-it-yourself drycleaning, }| 
would appear on the surface thy| 
the myth of the highly  secretiye | 
skilled drycleaning industry has been 
exploded overnight . . . deflated 
a balloon pricked with a pin. By 
is it? After customers are instructeg| 
on how to prepare items for cleap.| 
ing, you will hear them inquire | 
‘What do I do now? What machi 
shall I use?’ “Why does my log 
take a longer time to clean tha 
the load that was put in after I py 
my load in?’ Customers do haye 
fears about mixing colors. They ip. | 
quire, ‘Do you think the colors wij! 
fade?’ They inquire about the colo; 
of the solvent and if the solvent j 
filtered. They wonder how their gar. 
ments will look when they come oy 
of the machine. 


Customers happy 


Many customers were satisfied 
with appearance of their items in 


. . { 
terms of soil removal. They accept 


the fact that heavily soiled garments 
or household items are improved in 
appearance—an appearance stan¢- 
ard that is lower than would be «- 
ceptable if the item was drycleaned 
commercially. 

“And of course the $64 question 
is, ‘Will 97 per cent of the spots 
and stains come out as claimed in 
the consumer ads?’ The answer i 
‘No.’ But here again,” said Dr 
Lyle, “the customers using coin-op 





drycleaning appear to accept stand: | 


ards lower than what they expec 
when they use commercial drycleat- 
ing service. 

“What about the claims that thes 
new appliances give you wrinkle 
free cleaning? Many garments atl 
household items cleaned requitt 
pressing as indicated by commen 
made by the customer. But her 
again we found that consumer stand- 
ards of appearance are so variable 


that what is acceptable to one ind | 


vidual may not be acceptable 10 
another. One thing is certain — 
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«omen do not like to iron and press 
gothes. This statement was heard 
over and over again,” NID’s Dr. 
Lyle remarked. “There was evi- 
gence that improper classification by 


| the customer did result in disap- 


over linting of gar- 


pointments 
ments. 

Twelve per cent of the custom- 
rs registered disappointment or a 
complaint. The following examples 
are typical: 

@ Draperies were not clean 

@ Yellow streaks were not removed 

@ Drapery lining split in shreds 

@ Yellowing of white jacket insert 
not improved 

@ Loss of color 

@ Removal of water repellent finish 

@ Loss of stuffing from a child’s toy 

@ Color bleeding and staining 

“Operational failures caused cus- 
tomer concern. I saw face tissues 
and a package of matches cleaned 
with one load. In another instance 
the light indicator gave no signal to 
the customer that the machine was 
out of order. In several places I 
saw attendants remove customer 
loads from one machine to another 
because trouble developed. A cus- 
tomer after noting that no solvent 
was coming into a machine asked, 
‘Will it hurt my clothes to go round 
and round with no solvent?’ 

“In conclusion, I must tell you 
that commercial cleaners in gen- 
eral came in for plenty of criticism 
from the customers I saw patroniz- 
ing the business places I visited. 

“In summary, let me say that I 
believe: 

1. Coin-operated drycleaning is 
here to stay if it can make a fair 
profit to the business investor. 

2. There was a great deal of evi- 
dence that the majority of articles 
| saw cleaned in the coin-op dry- 
cleaning machines were articles that 
probably would not have been sent 
to the commercial drycleaner. 

3. There was no evidence that 
the coin-op customers I observed 
planned to use this service to the 
exclusion of using or patronizing the 
commercial drycleaner. 

4. There is evidence that the type 
of service the coin-op customer is 
receiving cannot be compared with 
commercial drycleaning — services, 
particularly from the standpoint of 
appearance.” © 
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COOLING FOR THE COIN-OP... 


Works in all climates. 


ALTON WUauhacturing C. 


1112 ROSS AVENUE 


ALTON MFG. CO. 
1112 Ross Avenue 
Dallas, Texas 


Send complete information on Alton's cooling systems for the COIN-OP. 


Have Dealer in my area call. 
Name 
Business 


Citv aia 


One machine installed on the roof. 
Does not take up valuable floor space. 
Operates for less than 50¢ per day. 
Requires minimum maintenance. 
Cools effectively with front door open. 
Hundreds of satisfied customers. 






DALLAS, TEXAS 


— Phone- 
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YOU CAN GET 
POPCORN’S BIG 
PROFITS WITH THE... 
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AUTOMATIC 
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HIGHER PRoFiy 
PER SALE 


7c profit per dime sale within your 
reach. You'll have more satisfied pa- 
-trons as well as better weekly sales. 
Machine pays for itself several times a 


year out of profits. 


: The Gold Medal Popcorn Vendors puts 
t 
: 


Only Gold Medal can offer these fea- 
tures: 


@ up to &c profit per dime sale 
less than 2 feet square 

takes two nickels or a dime 
completely trouble-free 


completely corrosion resistant 


container cost under 3/10c each 


This is the unit you will 
eventually standardize on. 
Buy it first and be thou- 
sands of dollars ahead. 
Write now for details. 
Order several soon. 


Pa PRODUCTS HI 


1835 Freeman Ave., Cincinnati 14, Ohio 


for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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Maintenance Manual 


continued from page 52 


malfunctioning should be checked 
before tackling the pump. (check 
December, 1960, Maintenance Man- 
ual, page 44). 

With these eliminated as sources 
of the trouble, the pump is then 
checked. 


SERVICING THE PUMP 

The first step in handling any 
pump problem is to clear the water 
from both tub and pump through 
gravity, by lowering the open end of 
the drain hose into a shallow pan 
on the floor. When the pan is nearly 
full raise the hose end until the pan 
is emptied and replaced. If an ob- 
struction prevents the flow, the inlet 
hose to the pump must be discon- 
nected and quickly pinched to pre- 
vent a flood. Step two is to position 
the washer for best access to the 
pump and remove covers or outer 
cabinet partitions. Now the pump 
can be serviced. 


CLEARING OBSTRUCTIONS 


If the symptoms show that the 
water won't drain because the pump 
is jammed and the rubber belt can 
be smelled burning, chances are that 

foreign object is constricting the 
impeller or the inlet or outlet. 

l—where removing either hose 
allows probing into the pump, do 
so. Otherwise, remove the pump 
cover secured by thumb screw or a 
number of small screws or bolts. 

2—remove object, if any. 

3—check the impeller for dam- 
age or loosened screw. Tighten or 
replace the impeller. 


4—-check for proper tolerance 


between pulley and pump _ body 
(1/100 of an inch.) 
5—check gasket for damage 
6—replace gasket and _ close 


cover. 

7—reach up through drain hole 
in tub for further obstructions and 
remove. 


IMPELLER LOOSE 


If the pump pulley turns freely 
and water is not pumping out: 

l1—see that the pulley set screw 
is tight. This might require an Allen 
wrench 


go 


2—if the pulley is secure 
impeller is most likely loose or Won 
if water still doesn’t drain. Eith| 
a retaining or set screw can tighter 
it to the shaft or it must be ref 
placed. Remove the 


te 


pulley ay} Here 
cover and change the impeller, Som: of N 
makes have a unit a signe 
shaft. prais 
Bushings, bearings, Packing to sl 
water seals could wear enough | coun 
cause leakage of water through the| so t 
shaftway. This necessitates chang mont 
ing one or all of the above parts 
Pump parts or “kits” for your male! 
washer probably can be obtainej Buil 
from jobbers in most cities. “a : 
REBUILDING PUMP on 
1—remove inlet and outlet hose is OV 
2—remove mounting screws 4 ceral 
bolts. hom 
3—release pulley from belt an 
remove pump. 
4—-remove cover. Fi 
5—remove pulley, pull out shaf 
(if stuck, use penetrating oil) with — 
impeller. time 
6—place loose in vise jaws ani - 
knock out old bushings, seals and} 


packing with pin punch and han. 
mer. Note sequence and position, ' 
7—4drive new parts in proper s¢. 
quence and position with punch \ 
Pack with grease or oil felts as nee. 
essary. Use wood and soft-face ham- 
mers to avoid defacing any surface 
8—slide impeller shaft into place 
9—secure pulley and cover. 
10—place pump into position 
with proper belt tension. t 
ApJusTMENTS =_—|-_—s'iT 
1—end play in the pump shai | 
may be adjusted in place by looser 














ing the pulley holding down the im I 
peller, sliding the pulley to 1/10 

of an inch clearance of the pump] | 
body and retightening the set screw | | 


2—the belt may be adjusted i 
most washers by positioning te 
pump closer to or further awa 
from the motor, if not the motor 
itself. Proper tension is about #4} 
of an inch horizontal play in th} 





belt, in or out. In some washers | Na 
idler pulleys or springs are reset for} FA 
proper tension. SI 


—belts may also be wom 0 
wet and will slip. Replace if nects 


FRI 

sary. / 
4—-solenoids may be loose | 

have loose or obstructed linkages. 0} 
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Coin-operated drycleaning units, a significant, 
new item in the textile maintenance field, may 
find a lucrative market in institutional laundries, 
intimated Whirlpool’s general manager of com- 
mercial laundry and drycleaning division. The 


| 
ure, ij TH E 














OF Won! 

En units, said to do an excellent job on blankets and 
1 tighes| other heavy items, should find excellent accept- 
the z ance with laundry managers, he said. It’s con- 
ley i Here’s a bright personnel philosophy. The Port ceivable that the coin-activated starters would 
er, Som, of New York Authority (New York, N. Y.) de- be replaced by some sort of manually-operated 
ller-an} signed their annual employee performance ap- starter switches. O 
oe praisal so oe each employee - on the chance Your technical question can be answered by COIN-OP's 
King | — to show willingness to improve—after careful Rubin Braun. Simply write to: Got a Problem, COIN-OP, 
Ough | counseling from his supervisor. Appraisal is timed | East 40 St., New York, N. Y. 
ugh th} so that it takes place, wherever possible, six 
» Chang. months before salary review. 


a 
Oa Counts & Wraps Coins 
ur make ! 
Obtainei} Builders are taking advantage of potential home 2 0 Tl M ES FASTER! 


» buyers invariable attraction to an all tile laundry, | (ouynts Pennies, Nickels, Dimes, Quarters Automatically! 


as they discover how much of an improvement it iii sai Nine ateaiii 
et hoses is over the unfinished floor. Builders are adding —'wnive “others” "take QQ THORESEN COIN COUNTER 


—" 10@°, accurate! 
ray : . s oe C * p ak istake! 
TEWS Of ceramic tile floors in the laundries of their new | Thousands atready in 
use in schools, hanks, met 

h hes, tores, t eS 

homes. With “this "Thereses . 

belt and Automatic Coin Count- 
er you can use Fiat 

Wrappers, Plain Paper 

or Tubular Wrappers. 

° . Sold EXCLUSIVELY 

From our collection of office mottoes: You by Thoresen. 99¢ each, 

















Yut shaft : 6 for $3.99. Write Mr. 
1) wit cannot run away from a weakness; you must some Caesar for quantity 
" time fight it out or perish; and if that be so, why 
| not now and where you stand? THORESEN, Inc., 
AWS and - ; . Dept. 239-C-789, 585 Water Street, New York 2, N. Y. 
al i — Robert Louis Stevenson CIRCLE NO. 28 ON POST CARD 
als and . 
1d ham. 
asition, ' 
oe AUTOMATION CAN DO YOUR 
punch 
a WATER CONDITIONING JOB! 
ce ham: | . 
Surface | 
0 place, | Electrically operated, completely automatic control 
jer of times and frequency of regeneration. Pushbutton 
position | adjustment of control when demand fluctuates. 
| =" No Hardness, No Rust, No Stain-Causing Impurities. 
Competitively Continuous refined water 24 hours a day. Clean, 
® dry, self-feeding salt supply with metered brine. No 
ip shat Priced float or valving in salt or brine. 
loosen: | 


Flow rates of 100 gallons per minute at 40 psi. 
Full 2 inch flow. Expandable to 6 inch line by addi- 


the i» Includes 








1/10 ; tion of modular units. 
© pum Prepaid Basic MA 600 FF unit removes up to 600,000 grains 
t screw. | : of hardness daily. Capacity expandable by eco- 
isted in| Freight nomical addition of modular units tied into one 
. 9 th i unified system. Grows with your business! 
ing the 
awa) Optimum utilization of mineral and multiple-bed 
: - SERVICE alternating regenerations eliminate bulkiness. In- 
ad stalled by one man in a few hours in confined, 
out iY separated, isolated or waste areas. Equipment will 
in the | FAST pass through any 29” doorway. 
vashers Nati ‘ : ALL Part 
| ationwide Written 10 Year Warranty on arts. 
eset for | FACTORY Model MA-600FF Guaranteed Straightforward, workable, generous. Applies to 
water tank, brine tank and all other parts. 
oma! SERVICE 
; ‘ OBSOLETES This equipment is available through your distributor or 
eces 
| FREE Water Single Bed WATER REFINING COMPANY, INC. 
yose orf Analysis Water Softeners 104-1 MANHATTAN STREET ¢ MIDDLETOWN «+ OHIO 
ages. ()| Affiliate: Sovereign Water Conditioners of Canada, Ltd. Toronto « Ontario 
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What’s New 


continued from page 8 


cents each. Each bag is said to hold 
approximately two washer loads. The 





dispenser is said to be ruggedly con- 
structed and is equipped with an Ace 
burglar-proof lock. The unit is finished 
in baked-on white enamel, trimmed in 
brown and red. It holds 100 bags. Ad- 
ditional bags are available in lots of 
500 and up. Vend-A-Bag machines 
will be placed in coin-ops at no cost to 
the owner. 


CIRCLE READERS SERVICE CARD No. 46 





COIN LOCK 


To help protect rest rooms from 
vandalism and to help keep them 
cleaner, the Nik-O-Lok Co. has intro- 
duced a five or 10-cent coin lock. The 
unit has a patented cash “Trilok” key 
to protect money, and an exclusive 
pass key for use by authorized, clean- 
up personnel. The coin lock is said 
by the manufacturer to be especially 
desirable for coin-ops where there are 
rest room problems. 

CIRCLE READERS SERV 


EPOXY GLUE 


An epoxy glue, said to spread like 
butter and harden into a steel-like 
bond, has been manufactured by 
Thoresen, Inc. The bonded surface 
may be sanded, tapped, sawed, filed, 
drilled, the company says. The com- 
pound bonds metal to ceramics, ce- 
ramic to brick, brick to wood, wood 
to glass and resists acids, alkali. 
CIRCLE READERS SERVICE CARI 


CENTRAL CONTROL 
New units have been added to the 
line of central control systems for 
coin-ops manufactured by Temco In- 
dustrial. Three of the models are de- 





KISCO-MATIC 


WATER SOFTENERS i 


Provide A Never-Ending, Continuous Flow 
of Pure, Crystal-Clear Soft Water Without 
Manual Attention for Regeneration! 








tion whatever for regeneration. 






No Lever to Set 
No Switches to Handle 
No Valves to Turn 
Nothing to Set 
Nothing to Forget 


WRITE FOR 
CATALOG 


2400 DE KALB STREET ST 
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Care-Free, Trouble-Free Automatic Soft Water 
for Every Need From 8 Thousand 
to 3 Million Grains Capacity 


Built to endure through years of service, this 
Kisco quality Water Softener offers the ultimate 
in dependability, economy and satisfaction. Fully 
automatic im operation, it requires no manual atten- 
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BULK DETERGENT 
BLEACH VENDER 
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signed to provide a central contro] 
tem for coin-ops having 30 to 4) tha 
chines. All models feature a “Temas 
Matic” innovation which permits me 
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ier in this issue 
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setting of several price categories sin, 
ultaneously, providing a different Dri 
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setting for washers, dryers, extracton 
and drycleaning units, if desired. Ag 
tivation of laundry machines from ox 
central location, automatic coin rej, 
tor, collection of monies in one ingy. 
able safe, are additional 
claimed for the units. 


R E READERS SERVICE CARD» 


COIN SAVERS 


Customers can now save nickel 
dimes or quarters with Fultz Advg 


eave 
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sponding number on the Reader Se 
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5 COLUMN 10¢ 
BOX VENDER 


5 COLUMN 10-20c 
BOX VENDER 











NOW—A 
FULL LINE OF 
DETERGENT 
BLEACH 
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TO FILL ANY 
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WRITE FOR 
FULL DETAILS 
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5727 W. 36th Street 
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COIN-OP Laundries and the new COIN-OP ade mo 
Drycleaning systems . . . circle the key number fed imp 
of any Advertisement, Products Parade or 
Free Literature item featured in this issue on 
the postage-free Readers Service Card below. 
In no time at all, and without obligation, the 
information you requested will be on its way 
to you. 


door, an 
ing lint 


; Ph 
Si 
gC 

| Ofer 


FLUORESCE 
EXTRA LA 
CA 
1 YEAR G 
N 


ae A 


qovess Suspuccd= 


oO 


dO°NIOD 


ANAWNLUVdIG JDIANSS YWIGvIay 
2 
o 


TANTMEL 


Tana 


SSI3INISNG 


—us eS 1 


499445 Ob 45°39 OL 


Ald3aia 


YAO, MOAN ‘OL YAO, MIN 


:Aq pind aq jim abpysog 


TIVAN 


S24D4S Psu 4, Uy P2}!OW 4] AsDsse20N duiDys e6o4sog ON 


f 


TN 


URE 1) 


UUUNNNAULUANNAUUUUII MARCH, 1 


A ‘N "#404, MON 
SSZEE “ON F1Ulseg 
SSV195 i1Suid 































ising Specialties’ tubular savings 
‘as They are, says the company, 
jesigned expressly so that coin-op 













customers can save the change they 
don't use. The “banks” come im- 
printed with the coin-op’s name and 
address and can be used as promo- 
tional giveaways. 

CIRCLE READERS SERV f ARI 


IMPROVED DRYER 


An improved JET 60 commercial 
dryer is being offered by Clesco Na- 
tional Products, Inc. New features in- 
clude more positive heat flow, a modi- 
fied impeller system, more rigid lint 
door, and a newly-designed self-clean- 
ing lint trap. Initial testing by the 


company indicates that a 27-pound 
laundry load can be fluff-dried in un- 
der 15 minutes while saving up to 50 
per cent in gas consumption, it is 
claimed. 

CIRCLE READERS SERVICE CARD No. 5! 


TUBE CHANGER 

A new janitorial tool for servicing 
and maintaining overhead “slim line” 
lighting, is said by the manufacturer, 
I'he Parkraft Mfg. Co., to save up to 
50 per cent on time and labor. The 
tool helps to eliminate accidents and 
tube breakage. The unit, called the 
Long-Arm Lite Tube Handler, con- 





sists of an extendable chrome handle 
and an end cross arm that has a series 


of clips on it. The clips are forced 
up against the lighting tube and as 
pressure is increased, the clips secure 
themselves around the tube. Pressure 
is then exerted on the handle which 
releases the lighting tube from the 
socket in the fixture. 


CIRCLE READERS SERVICE CARD No. 


FREE PROMOTION 


Rad, Inc., has announced an intro- 
ductory offer whereby a laundry sup- 
plies vending machine will be loaned 
to qualified coin-op owners. The offer 
to these coin-op owners will also in- 
clude free promotional material, the 
company has announced. 


CIRCLE READERS SERVICE CARD No. 53 
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INDUSTRIAL VACUUM 


A new low-cost vacuum cleaner 
has been developed by Multi - Clean 
Products, Inc. Designated the D-125, 
the new vac tank holds 11 gallons 








Smooth-O-Matie 


§ Column Vendor 


Offers More Exclusive. 
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EXTRA LARGE 

CAPACITY = 
1 YEAR GUARANTEE 

ON ALL PARTS @° 











~ SELL 


aac secqeeres Guspucsc=s 





END AMERICA’S FINEST 


PACKAGED LAUNDRY PRODUCTS 
aoe || UNIVERSAL 









DUAL COIN PANEL eee 


; perme 
a =, PACKAGED 
———= ENVELOPE 


PRODUCTS 


® Oversize piping 


rates 
Lowest first cost 


eration 







tanks 





of mineral 
























MARCH, 1961 


WALL MOUNTED 
Tyee WENDOR 
TYPE 

Here is a Low-In-Cost Trouble Free 
Vendor designed exclusively for Coin- 
Op stores. Each product name smartly 
silk-screened in two beautiful colors 
* Laundry Detergent * Powdered 


Bleach * Powdered Bluing * Work 
Clothes Soap * Instant Starch 


ABSO-CLEAN CHEMICAL CO. aut 


ROL a ee ae mPa ee YL) 
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INFORMATION 
WRITE US ON 
YOUR LETTERHEAD 


Built especially for COIN-OPERATED LAUNDRY STORES 


WATER SOFTENERS 


@ High service flow 


Lowest operating cost F 
Automatic by-pass of & 
water during regen- & 


Automatic backwash 
control prevents loss 


® High-capacity lifetime 


SEMI-AUTOMATIC 


Available in 24 models with exchange capacity ranging from 
200,000 to 1,500,000 grains...all with high service flow rates 


necessary in coin-op laundries. 












CIRCLE NO. 29 ON POST CARD 



















® Extra-heavy-duty dou- : ‘ 
ble-dip galvanized © 








a 
° FULLY AUTOMATIC 


Write today for complete information 


UNIVERSAL 
WATER SOFTENER COMPANY 


1400 REED ROAD, DEPT. C-3 
GENEVA, ILLINOIS 
































AAI SALES... RAHWAY, N. J. 

































ORDER BY_M liquid or 1-1/5 bushels of dry ma- Roark Industries, Inc, is Marketi 
terial. Features include a heavy-duty an air purification device for home 

U/L approved switch, heavy-duty cot- small store. The “Sano-Fresh” 4 

a employs the principle of forcing , 

i } q 


through activated carbon. The wf 
weighs about five pounds ang », 


Durable! Easv to re for! 
less current than a 20-watt bulb 


i bable! Colorful 


Completely Was: 
MOLDED 
FIBERGLAS 


CHAIRS 


the company. It plugs into apy 0 
let and may be moved about a 4 
sired. Replaceable filter material » 
mally retains full effectiveness be 
year or more, it is claimed. 

CIRCLE READERS SERVICE CARp \, 


WASHER LIFTER 


“Adjust-o-truck” is constructed 
heavy gauge steel tube with 200-poy, 


I 





ton filter, and automatic float type test wheels. The primary function, 

: shut-off. Welded steel tube handle as- the unit, which is manufactured \ 
Side chairs sembly and eight-foot by 1%-inch the Adjust-O-Truck Co., is to aly 
£3 plastic hose are standard equipment. one man to remove oF replace 
CIRCLE READERS SERVICE CARD No. 54 washer into a line. The unit ha, 


‘or $ MME 


adjustable base which will fit, says 
FLOOR RESURFACER company, over any height slab, or fi 
A cold-process epoxy type resur- with the floor. The adjustable » 
facing and patching material for con- which fits over the back of the wag: 
crete, wood and metal floors has been will hold the washer securely on ‘ 
truck while the service man uses hy 
hands to tilt the washer back. 4 
touching surfaces are padded. 
CIRCLE READERS SERVICE CARD hy 





NI xX-PIxX 


Replacement Lock: 


to fit any of your 
machines! 





announced by Masury- Young Co. 
Composed of an epoxy resin binder, 
pigmented hardener, and a_ special 
sand aggregate, “Tripoxy” can be in- 
2 is 35 stalled by anyone, without special tools 

or equipment, the company says. 
Tripoxy may be walked on in four- 
eight hours, is ready for medium- 
heavy traffic in 10-15 hours, heaviest 
traffic in three days. It can be 



























New Solon methods now make the wort 
best locks the easiest to order and inst 
Just tell us the make and model of yx 
laundry or vending machines and 4 
number of locks you need. That's all the 
is to it. 


Arm chairs 


White! Charcoal! Tangerine! Beige! 
eee 


ee n } ror ome r our : 

Now you can Duy re; ent chairs for yol troweled smooth or in degrees of ' j 

Coin Ops that are st indestructable and s The iron-clad, written Solon guarantee 

ao ae : Sa or roughness as desired, the company | full assurance that easy and secure install 

so handsome t se the color vou like... . 

: — = says. of NIX-PIX locks can be made on all jw 
q haire -m «© 4 Sn - J . 

side chairs are ped 4 to a carton, ar CIRCLE READERS SERVICE laundry or vending machines by your employe 

chairs 2 to a carton. Both are easy to assemble. 

Monev back ouarantes AIR PURIFIER 







FREE literature, catalog 


AAI Sales, 503 W. Scott Ave., Rahway, N. J. 


Please send me the following: 
Side Chairs ot 4 for $44 
Arm Choirs at 2 for $35 
Color 
Name 
Address es } 
City & State Coe NiIxX-PIx LOCKS 
Enclosed find Cash Check Money Order y we 115 L Street, S.E. Washington 3 
Sorry, No COD. All shipped express collect, FOB Chi. 7 
CIRCLE NO. 4 ON POST CARD CIRCLE NO. 17 ON POST CARD 
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Directory 


ontinued from page 24 


soluble form and controls corrosion by 

forming a thin protective coating on 
° o 

metal surfaces. 


CANE CARD N 


CIRCLE READERS SERVICE CARD N 


FITCH DISTRIBUTING CO. 
Heating and plumbing costs can be 
wved with the Depp water condi- 
ioner, says the company. The unit is 





sid to eliminate corrosion, rusty 
water, scaling and iron deposits while 
reducing water hardness. Installation 
may be accomplished by coin-op 
owner in a minute, the company says. 
CIRCLE READERS SERVICE CARD No. 95 


NALCO CHEMICAL CO. 

Nalcite HCR (high capacity resin) 
cation exchanger for water softeners 
has been developed by the company. 
The chemical softens hot and cold 
water by removing soluble iron. It re- 
sists chlorine breakdown and is said 
to operate at any pH. 


CIRCLE READER RVICE CARD N 








Towel washed with om 


Vender loaned FREE (Big floor model 
with storage base) to Franchised RAD 
Dealers... who also get the most 
exciting FREE promotions in coin-op 
history, 


For details . 


RAD, Incorporated 


375 Park Ave., N. Y. 22, N. Y. 


KS 


ee 


TS EOEOOeESEOeESEeS EeS 


CIRCLE NO. 19 ON POST CARD 


REYNOLDS WATER CONDITION- 
ING CO. 


A valve and timing mechanism, 
manufactured by the company, is said 
to provide downflow in service, up- 
flow backwashing, downflow brining 
and downflow rinsing. All part that 
might need service are accessible from 
the outside. The electric motor driven 
unit has been designed for automatic 
water softeners and filters. 

CIRCLE READERS SERVICE CARD No. 97 


S & H MFG. CO. 


The “HeatMaster” heat exchanger 
is designed to extract the heat from 
wash water after it has been dumped. 
This heat is used to preheat the fresh 
supply of water before it enters the 
coin-op’s hot water heating system. 
The unit is placed in the drain line 
from the washers and is so constructed 
that the drain water runs over a large 
series of coils through which the fresh 
water supply is entering the heating 
system. The company claims that the 
unit will usually pay for itself within 
its first 18 months of operation by the 
savings in the water heating bill. 
CIRCLE READERS SERVICE CARD No. 98 


UNIVERSAL REFINING PROD. 


Rapid Scale Removal #26 removes 
scale deposits precipitated from water 
in all types of industrial equipment. 
Most calcium and magnesium salts 
are dissolved, says the company, in a 
solution of this chemical treatment. 
Certain process deposits found in in- 
dustrial equipment are also readily 
dissolved. A solution of the product 
can be used for routine maintenance 
cleaning as well as scale removal. #26 
is shipped as a dry, powdered ma- 
terial that can be handled in a man- 
ner such as granular salt. 

CIRCLE READERS SERVICE CARD No. 99 


BOILERTROL 
The product completely automates 
the daily necessary maintenance of all 
boilers, regardless of horsepower. 
Blowdown maintenance is performed 
each day without any human element 
involved. It is done through a full 
port system. BOILERTROL will dou- 
ble the life span of a boiler, save many 
hours of labor and, by keeping it 
clean, reduce fuel consumption, the 
company says. Incorporated into the 
unit are time clocks that will start and 
stop the boiler at prescribed times or 
skip the days that operation is not 
required. The entire system may be 
controlled from wherever the BOIL- 

ERTROL is installed. © 
CIRCLE READERS SERVICE CARD No. 100 


Adjust-o-truck 


$57.50 


* Base adjusts to slab height 

* Arm adjusts to washer depth 

* Kick stand allows tilt for easy 
servicing 







Ship one Adjust-o-truck F.0.B, factory to 


CeO eee Oe 


Address 


Piel Ve fa i dein cacvencanseenanesd 
[] Check enclosed [] Send C.O.D. 


[-] Send more information 


ADJUST-0-TRUCK COMPANY 
P.O. Box 97 Dexter, Mich. 


CIRCLE NO. 5 ON POST CARD 


OWN YOUR OWN 
BACKGROUND MUSIC 


AND 


ENTERTAIN YOUR 
COIN-OP CUSTOMERS 
WHILE THEY WAIT 
















Model +ET10 
Edolite's Cine-Sonic Sound 


TAPE REPEATER 


No monthly service charges. Trouble- 
free, continuous music under all condi- 
tions. For more information: 


Cine-Sonic Sound, Inc., 481 Sth Ave., N.Y.C. 















Address 


Name . 


CIRCLE NO. 8 ON POST CARD 

































MIDWEST 


Commercial 


LAUNDRY and DRY CLEANING 
MACHINERY SALES 
5806 TROOST EM 3-1660 






KANSAS CITY, MO. 


For Information on 
The Fabulous 







Wi 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 
Call or Write Us Now! 

We Serve the Entire 
Western Missouri and 
Eastern Kansas Area 





LAUNDERWELL CORP. 
7142 Merrill, Lansing, Mich. 
Call or Write Us Now 
for information on the 


Great Features of 
"Matched Sets" 


SERVICE 
and SALES 
for the area of 
MICHIGAN 
and OHIO 


NORGE Opens a Huge New Market with Coin 
Operated Dry Cleaning. One of America's 
most Fabulous Untapped Profit Opportunities 
has been Opened Wide for the First Time by 


the New 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 


We can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 


WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 
Authorized Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 





Vending Supplies 


Calusa Chemical Packettes 


Calamatic Starch 
Calchlor Calbrite 
30-S Detergent Calmor 


Local Stocks 


The FRY BROTHERS Co. 


3600 Cardiff Ave. 
Cincinnati 9, Ohio 
TRinity 1-3600 
10131 Elk Ave. 415 E. Woodbine St. 


Cleveland 8, OhioLouisville 8, Ky. 
ULster 1-1055 MElrose 5-7435 





FRIGIDAIRE 


Award of Ulerit 


FOR OUTSTANDING 
CUSTOMER SERUICE 
FRIGIDAIRE Coin-Operated 


_Laundries . — - Service 


a Stet VA. @ KY. 


e W. 
"seme. 2 IND. 
AMP P LIES INC 


(SN PERRY ST, © DAYTON 2, OHIO 


A. B. BURNHAM CO. 


HARRODSBURG, IND. 
TA 4-9616 
Coin-Operated Laundry Distributor 
The Famous Launderama 
20 Ib. Commercial Washer 
Pioneer of Norge 
Coin Equipped Laundries 
WRITE OR CALL 


WE SERVE 
INDIANA — ILLINOIS — KENTUCKY 


CLEANING & LAUNDRY 
EQUIPMENT 
& 
SUPPLIES 


NEBRASKA - SO. DAKOTA 
IOWA - SO. MINNESOTA 


a 


1408 Harney, Omaha, Neb. 
220 New York, Des Moines, lowa 
















COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE | 


write or phone | 


SPEED QUEEN DISTRIBUTORS 


1160 Merchandise Mart 





Chicage 





DElaware 7-4472 





AMERICA'S LEADING | 


LAUNDRY APPLIANCE || NOR 





-* 4 


ERCIAL EQUIPEM 





Exclusively Distributed by 


LAUNDERERS 
EXCHANGE 
INC. 

1724 So. MacArthur 
SPRINGFIELD, ILL. 


Branch Office 
7001 West North Ave. | 
OAK PARK, ILL. 





i 


HUGHES EQUIPMENT ca 


5853 W. Division St. MA 6-840} 
CHICAGO, ILL. 








FRIGIDAIRE 
LAUNDRY || “ 
STORES — 
SALES. |G" 
- ae Meadors 
Specializing in 5699 Risin 
Unimatic Transmissions . as 
Repair te 
or Replacement —_— 
WE SERVE THE 
CHICAGO and 
MIDWEST AREA 
is ceereesaienteetdeieeetaiastetetattaneainseientiear sinnerman 
coi) MARCH, | 








EAST 





NEW ENGLAND 
Coin Laundry Equipment Dist. 


Est. 1935 


| 
ENT | MAYTAG 
| 


| Commercial Washers & Dryers 
HOYT Dryers * NATCO Boilers 
STANDARD Coin Changers 


COIN-OPERATED 
| AUTO, DRY CLEANING 


MAC-GRAY CO., INC. 


Chi 60 Albany St., Cambridge, Mass. 
— UN 4-9760 








SUPPLIES & EQUIPMENT 
NORTON SUPPLY CO. 


11 Lafayette St. 


Providence 3, R. I. 
GAspee |-4404 


ECON-O-WASH 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-OP 
LAUNDRY & DRY CLEANING 


PENNA.., OHIO, W. VA. 
BENSON EQUIP. CORP. 


P.O. BOX 11728, PITTSBURGH 28 
LOCUST 3-5990 














Coin-Operated Laundry 
Stores featuring General 
AIRE lectric 12 lb Jumbo Com- 
IDRY mercial Washers and 
RES || Sterling Dryers. Realistic pricing. 
ES | Guaranteed ''Pay Out of Earnings" 
ICE Plan. Stransteel Custom Building. 

Maximum financing, at bank rates. 


STERLING COIN-OPS CORP. 


5699 Rising Sun Ave., Philadelphia 20, Pa. 

ons Fidelity 2-7700 to 7712 

The OLDEST and the LARGEST firm 

in the Coin-Op field in this area! 
ith 





— 
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NOW AVAILABLE 


just drop in to see us 


TO COIN-OPS 
The Revolutionary 1961 


DRY CLEANER & 


LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90°} 


Write, wire, phone or 


Laundercoin Sales Corp. | 


114 Montague Street, Brooklyn, N. Y. | 











ULster 5-7658 








SPEEDWASH COIN-OP 
LAUNDRIES 
SOLD AND INSTALLED 


We furnish everything 
SPEED QUEEN 


Washer Distributor 
Penna., N. J., Delaware, 
Maryland, Virginia, West 


Virginia, Washington, D. C. 


Hundreds of Stores Sold 
EXPERIENCE COUNTS 
Financing Available 


Call or Write: 
BALTIMORE CHEMICAL 
& EQUIPT. CORP. 


5329 Georgia Avenue, N.W. 
Washington, D. C. RA 6-2011 





SOMETHING NEW 


Bishop Prefabricated Steel 


BUILDINGS 


for coin-ops, dry cleaners, etc. READY 
TO GO! 

Plumbing & Electric installed 

Financing Available 


NATIONAL DISTRIBUTOR 


BALTIMORE CHEMICAL 
& EQUIPMENT CORP. 


5329 GEORGIA AVE., N.W., WASH, D. C. 
RA 6-2011 











® Please turn to next page for more distributor listings! 


; 









NORTHEAST 


LAUNDERCENTER 
INC. 
99 Madbury Road, Durham, N. H. 
UN 8-5559 


Get the FULL STORY on the 





















PHILCO 
ee §=6 BENDIX 


BENDIX Matched Set 


Call or Write Us 
now and see for yourself the Great Features 
. . « Efficient Operation — Satisfied Cus- 
tomers — Improved Store Appearance 


SERVICE-SALES for states of 
MAINE—N. HAMP.—VERMONT 

















































COMPLETE SUPPLIES 
Serving New England 


SUPERIOR PRODUCTS CO., INC. 
50 Tufts Street 
SOMERVILLE 46, MASS. 
Phone 625-7110 


We would like to be your 


NEW ENGLAND 
“HEADQUARTERS” 


FOR COMPLETE SATISFACTION ON 
EQUIPMENT AND SERVICE! 


Hotpoint all-porcelain Washers 
Standard “Coin-Dry-Clean” Units 
Huebsch, Hoyt, & Cissell Dryers 
Coin Changers, Hot Water Heaters, 
Triple-Load Washers, etc., etc. 


HENRIC! LAUNDRY MACH’Y, CO. 
BOSTON 26, MASSACHUSETTS 


CANADA 


WESTERN CANADA 
COIN WASHER CO., LTD. 


150 West Ist Ave., Vancouver, Canada 
TRinity 2-2571 
Saaaee . x ee aateae 
BY aS eps 


nae a 
. A 4 sf 


‘*PINKY'' COIN LAUNDRIES 








FAR WEST 





WEST COAST 
LARGEST DISTRIBUTORS 


FRIGIDAIRE WASHERS 
LAUNDERAMA—20 LB WASHER 


AND ALL OTHER 


COIN LAUNDRY EQUIPMENT 


Call or Write 


LOS ANGELES COIN-O-MATIC 
51392 Lankershim Blvd. 
North Hollywood, Calif. 

TR 7-3421 


COIN WASH EQUIPMENT CORP. 


1745 Van Ness Ave. 
San Francisco 4, Calif. 
PR 6-7100 


Before You 


BUY ANY LAUNDRY EQUIPMENT 
SEE US! oer 





COIN-OP A. 
DRYCLEANING TOO! y. », nf 


MAYTAG / 


Doss gums Fae cst: 


om 


ROCKY MOUNTAIN EMPIRE % 


Everything for the coin laundry 
If it’s quality .. . We have it! 
Excellent financing available 


MOUNTAIN STATES COIN WASHER, INC. 


3525 Stone Ave. e Colorado Springs, Colo. 
P.O. Box 1579 e Phone: MElrose 3-6601 


ARDMOR COMPANY 
1501 SO. LA CIENEGA BOULEVARD 
LOS ANGELES 35, CALIF. 


COIN OPERATED LAUNDRIES 


SERVEASE CORP. 


13753 Ventura Bivd., Sherman Oaks, Calif. 
TRiangle 3-4820 


FRIGIDAIRE 
COIN LAUNDRIES 


Excellent Locations Available 











66 





SOUTHWEST SOUTHEAST | 





DEEP SOUTH COIN LAUNDRY 
Seernent DIST. 
MAYTAG iene Washers & Dryers 
Hammond Dry Cleaning Machines 
and Washing-Extractors 


COIN-OP 
HEADQUARTERS 


COMPLETE IN EVERY DETAIL 


Hammond Coin Operated Dry 
Cleaning Machine FRIGIDAIRE WASHERS 
DONGIEUX’S 145 Lorenz Blvd., P.O. Box 1174 CISSELL AND HUEBSCH DRigRs | 
Jackson, Miss. Phone: EM 6-2636 UA WATER HEATERS | 
DISPENSERS 
BASKETS 


POPCORN VENDERS 
WASHING SUPPLIES 
PLANT LAYOUT 


LAUNDRI-COIN 
TROXLAR-SYSTEM 


DISTRIBUTOR FOR FRIGIDAIRE IN 
HOUSTON & GREATER GULF COAST AREA « 
1310 ROOSEVELT, HOUSTON 12, TEXAS 

PH. WA 3-1728 


P. O. BOX 1093, ROANOKE, VA, 
Phone: Diamond 4-3239 














REMBERT-MOOR: 

MACHINERY COMPANY 
522 Devine Street 
Alpine 3-1223 

Columbia, So. Carolin 








TIPPS EQUIPMENT 


Serving Western Texas & New Mexico 
with Better Brands of Quality Coin-Op 

Equipment 
1919 Avenue ''9"' 







Headquarters 


Lubbock, Texas SERVICE—SALES 






MAKE THESE PAGES YOUR HEADQUARTERS . 


- » e for keeping your name, your products, your 


message constantly before the important, ever- 
growing COIN-OP industry in your market area. 
This "Directory" is designed to help distribu- 
tors sell more effectively, to help COIN-OPera- 


tors buy more efficiently. For complete details 


and suggestions write COIN-OP Distributor Di- 


rectory, 10 East 40th Street, New York 16, N. Ye 


Our Service Department is always ready to give 
you a hand in the preparation of your advertise- 


ments. 


COIN-O 
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UDS IN SUDS, INC. 


1455 Harrison Ave., Cincinnati, Ohio 
WA 1-1483 


DRIERs | 
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COMMERCIAL EQUIPMENT 
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IT’S HERE 


oe The Fabulous 


OMPANY 
Street 
223 
Carolina 


rters 


SALES 


——— 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 


Write, Wire or Phone 


FLYNN EQUIPMENT CO. 
SALES OFFICE 
3928 Lindell OL 2-7300 
PARTS & SERVICE 
2118 E. Grand MA 1-9555 
St. Louis, Mo. 


NORGE Laundry & Cleaning 
Village—Equipment 


5 Yr. Financing 
N.D, & S.D.'s, Wyom. & Mont. 


TRISTATE DISTRIBUTORS 
Phone 107-W si Valley City, N. D. 











UGELSIOR MACHINERY CO. 


6175 VERMONT ST. 


DETROIT 8, MICHIGAN 
TY-7-6726 


COMMERCIAL EQUIPMENT 


5 BIG FEATURES 
* May Tag Washers. 
* Water Waste Filter Systems. 
* Milnor 25" Washer-Extractors $1,095. 
* Coin-Op Dry Cleaning. 
* Parts and Service. 
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AVMOHRDAARA 0 AN NATTA 








CLASSIFIED 
ADVERTISEMENTS 





QUEM A AN 


CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—l6c 
per word, BOLD FACE CAPITALS— 
20¢c per word, 10% discount on 3 con- 
secutive repeat insertions. EXCEP- 
TIONS — SITUATIONS WANTED: 
Light face type—ic per word. BOLD 


Feseseeseaae 


MACHINERY FOR SALE 


Forse | girl shirt unit with Comp. & Milnor washer. 
Electric heated and in excellent condition Call or 
Write: Victor Coin-Op Victor, New York WA 4-2635 
9 AM to 6 PM, 





I—Western prefabricated plumbing unit—30 unit 
back to back with P. Traps and recirculating 
pump—like new, new machine guarantee. 

I—Western Webbing 700 gas-fired water heater— 
Like new, new machine guarantee. 

I—SP20 NATCO instantaneous gas-fired water 
heater, rebuilt to like new condition with new 
machine guarantee. 

I—SP26 NATCO instantaneous gas-fired water 
heater, rebuilt to like new condition with new 
machine guarantee. 

4—Pink Maytag commercial washers with coin 
slides. Practically new with new machine guar- 
antee. Excellent buy. 


Talley Laundry Machinery Co., 1156 Battleground 
Ave., Greensboro, North Carolina. 





Liquidating coin equipment |'/2 years old. 50# 
dryers, l07 washers, 28 washer-extractor, 25+ 
extractors, heater, softener, outdoor sign, Ironer, 


coin changer, soap-bleach machines, other miscel- 
laneous, Box 639, Anderson, Indiana. 


SERVICES & SUPPLIES 


CONSULTANT & MAINTENANCE SERVICE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs, Rubin R. 
Braun, Consultant. Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
Eldorado 5-1353. 





FOR SALE 





Coin-Op auxiliary equipment at rock bottom cost. 
Shipped direct from factory. If you can deal for 
cash (bank financing) try our prices. They can't 
be beat! Box 103, Coin-Op, 10 East 40th St., New 
York 16, N. Y. 


GET MORE BUSINESS! New weekly Advertising 
Cartoon Service, custom-designed for self-service 
laundries will do an effective job for you! Now in 
process of completion, will be ready by June Ist. 
To reserve exclusive use for your trade area, airmail 
$1 deposit (refunded) TODAY for advance samples 
and prices. 


JENSEN, ADVERTISING, AUDUBON, 
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FACE CAPITALS—1l0c per word. Mini- 
mum charge on all: $2.50 per insertion. 
Add the cost of 10 words if a box num- 
ber is used. 


WANT TO BUY 


If you know of a good location in your area with 
parking facilities for a New G. E. Coin Laundry 
Store, and you would like to own '/, interest and 
Manage Store. Write; P.O. Box 63 Kemper, Illinois. 


SALESMEN WANTED 


G. E. Distributor has open territory for experienced 
salesman in Coin Laundry Sales, wonderful oppor- 
tunity. For details Write: Slanker Launderette Sales, 
Medora, Illinois. 





AGENTS — COMMISSION SALESMEN WANTED. 
National sales corporation with exclusive distribution 
rights has excellent territories open for salesmen 
with good following in coin-op laundry distribution 
field. Real opportunity for right men. Lines available 
include hot water heaters, prefabricated bulkheads, 
etc. Only competent, responsible and aggressive 
representatives need apply. All inquiries strictly 
confidential. Reply Box 102 Coin-Op, 10 East 40th 
St., New York 16, N. Y. 


OUT OF ORDER Cards 
$1.25 per 100 
$10.00 per 1000 


Send check with order 


DeLuxe Service 
Box 947, Church St., New York, N. Y. 








MISCELLANEOUS 


Will teach basic dry cleaning course for Coin-op 
cleaning managers. Write Wennstrom's Cleaners, 
Gooding, Idaho. 


Coin Counting. Wrapping Ma- 


Ch Makers, 
a Products Co., 


chines. New and Used Coin-Matic 
656 Broadway, New York, N.Y. 


Salesmen; your contacts are worth money. If you 
now call on launderettes, coin stores, dry cleaners, 
motels, etc. A major coin-op equipment distributor 
will pay you cash dividends for your cooperation. 
Involves no work or extra time. Write Box 104, 
Coin-Op, 10 East 40th St., New York 16, N. Y., for 
complete information, 


vendors—$89.50 & up. 
vendors—$!25.00 & up. 
East 27th St., Kansas 


candy bar 
cigarette 
inc., 4711 


Reconditioned 
Reconditioned 
Bitterman-Button 
City, Missouri. 





WATCH FOR COIN-OP’S SECOND SPECIAL REPORT 


ON COIN OPERATED DRYCLEANING—APRIL ISSUE 








ADVERTISERS' INDey ) 


AAI Sales Corp. . ae | 
ABT Mfg. Co. ... a 
ABSO-Clean Chemical Company _ 
Adjust-O-Truck Co. .. 

Ajax Pressing Machine Corp. ee ‘lear 
Alton Manufacturing Co. q 
American Machine and Metals, te 
Ardmor Company snitd 


in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


‘M 





¢ ENJOY THE BENEFITS of belonging 


to an organization created to pro- 


e ENJOY THE PROTECTION and 
service that mutual association and Baltimore Chemical & Equip, Cor 
Benson Laundry Machinery Co, 7 


Bishop Eng. Co., Inc. 


organization can provide. mote your welfare. 





e ENJOY THE SATISFACTION of be- 
identified with other 


ing actively 
leaders in promoting 


e ENJOY THE BENEFIT OF exchang- 


, lems. 
the well-being 


ing opinion on mutual business prob- 


of the quick-service—coin-operated © ENJOY ADVICE on problems per- 
taining to taxes and finance. 


laundry business. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


IOWA 
Mrs. Don Proudfit, Secy 


lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


INDIANA 


D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2130 Dime Building 
Detroit, Michigan 


Bock Laundry Machine Co. 
Bruner Corp. . 
Burnham Co., A, B. . 


C. & C. Mfg. & Distr. 


Cine-Sonic Sound, Inc. 


Commercial Laundry & Drycleaing 


Cook Machinery Co. 


Dongieux's .. 
Duds in Suds, Inc. 


Excelsior Machinery Co, 


Flynn Equipment Co. . 
Fry Bros. Co. 


General Electric Co. 
Glover, Inc., Bill 
Gold Medal Products . 


6 
roe & 





CALIFORNIA 
. Bill Watkins, Secy-Treas. | NEW JERSEY ee Sea Se Fs ss 
eorge Gishel iniliann Soules Gerdes enrici Laundry Machinery Co. .... ¢ 
Exec. Secy. eo “4 oc + at; Samuel Supnick, Hotpoint Now ¢ 
Eastbay Automatic 1027 J A oo = Attorney Huebsch Manufacturing Co. 1 f ncii 
Laundry Association ree - , aa Coin-Op Laundries of Hughes Equipment Co, \ ina 
1880 Solano Avenue ee South Jersey ' 7 | cost of 
Berkeley, California KANSAS 716 Market St. ese Riga Corp. Cover “1 de 
ron-A-Way Co - { 
CONNECTICUT William Drumond, Jr., Sa roe ny — ar | bui In 
i . Co. of oe 
|. A. Lehrer, Attorney Secy-Treas. Cemiate i CoM ot | sively 


Connecticut Self-Service 
Coin-Operated 
Laundry Association 

983 Main Street 

Hartford 3, Connecticut 


Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


NEW YORK 


Bill Ferber, President 
American Automatic 

Laundry Foundation 
6 East 45 Street 


Laundercoin, Inc. 
Laundri-Coin .... 
Launderers Exchange, Inc. 
Launderwell Corp. 


Los Angeles Coin-O- Matic Laundries 


coee @ 


for det 


/ HERI 


FLORIDA Seas —_ New York, New York 
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“NEW! LOW COST FINANCING PLAN 


“NOW AVAILABLE TO BUYERS OF 


y 


~: SLICK FABRICATED COIN-OP BUILDINGS 
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4 , 
4 ONLY 107° DOWN 
t $1693 per month for 60 months 

a or 





$44450 per month for 72 months 


© Now everyone can afford a SLICK FABRICATED COIN-OP BUILDING! Exciting new 
financing plan brings monthly payments down... down... down! Much less than the 
| cost of rent! This is your once in a lifetime opportunity to own your own building... a 
‘| building especially designed for coin-ops by a successful coin-op owner .. . built exclu- 
“| sively for you by world famous NATIONAL HOMES. Act today! Write, wire or phone 


«| for details. 


‘| HERE'S WHAT YOU GET ... 
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COIN-OP DRYCLEANING 
IN YOUR FUTURE? 


é) * Erection. 

«| * Foundation and concrete floor 52’8” x 24’8”. 

* Floor to ceiling picture-frame aluminum glass 
front includes 2 sliding doors, 2 windows and 
2 swinging doors. 

* 104’ inside fluorescent lights, 2 outside re- 
cessed lights in porch ceiling, utility room light 
and 4 inside receptacles. 


* Insulation in walls and ceiling. 
.| * Roof and exterior of lifetime aluminum. 


SLICK FABRICATED COIN-OP BUILD- 
INGS are expandable! If you plan to in- 
stall coin-op drycleaning in the future, 


Cover ‘) 


you can expand your building to pro- 
vide needed space at a sensational low 
cost. Erect your coin-op laundry build- 
ing TODAY. Expand it tomorrow when 


Cover } * Interior is of dry-wall construction, taped and : i . ial 7 N 
330 ready for your own color scheme. = insta , ye ee eee 
, * Aluminum side door and louvered utility room other building gives you this outstand- 
door. ing flexibility! 
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* Gas furnace. 
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4} a Signs or outside strip lighting. Landscaping. Yous temenalion House & Gardens) VIKING construction .. . 
oo Installation of washers, dryers, softeners and built exclusively for Slick Drive-Up Stores by NATIONAL HOMES, 
eG other equipment. famous builder of quality, prefabricated homes. 
Co, 
Co tI 3201 S. CLINTON 
. 108! 
FORT WAYNE, INDIANA 
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The five-cent size, that is! Now, for nickel vending machines, here’s new five-cent 
size coin-vended Dash—the detergent women have made America’s fastest growing 
low-sudser. For customers, Dash gives the best cleaning possible in automatic 
washers. For you owners, Dash keeps a safe suds level to protect machines against 
suds breakdowns. Now get either the popular ten-cent or new five-cent size Dash, 
the best detergent you can carry in your vending machines! 


TED WROCKLAGE, Bulk Soap Sales Dept. 
The Procter & Gamble Distributing Company 
P. O. Box 599, Cincinnati 1, Ohio. 
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Please rush me full information on (check one or both) : 
0 Ten-Cent Coin-Vended Dash 0 New Five-Cent Coin -Vended Dash 
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City State — 


Address 


ee 


cccnieicaienlibaittb haietcsatdhd shane: onan late Ses ses: cach eens sige 


CIRCLE NO. 18 ON POST CARD 





